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hat males o done Star Cadillac stand. out? 





IT’S OUR INTEREST IN YOUR CONTINUING 
MOTORING COMFORT AND CONVENIENCE 


War : int yoo... aft yea 








There is a difference in 1957 Cadillacs. Lone Star Cadillac Company knows it, 
and you will realize it, too, after driving a Cadillac from Lone Star. Before any 

Cadillac is delivered to a Texas owner, Lone Star Cadillac detail-checks the 
automobile from stem to stern... internally and externally ...and a road test 

by factory-trained Lone Star service craftsmen assures you of excellent Cadillac 
performance. After you receive your car, Lone Star Cadillac’s interest does not 

cease... your continuing motoring comfort and convenience remain constantly 
at the head of our list. So you can see why there is a difference. More than 175 

Cadillac-trained Lone Star employees, and 23 years of Cadillac experience in 
Dallas guarantee you that your Lone Star Cadillac is truly a product of the 

master’s art in performance... in beauty... in luxury. 


ENTIRE BLOCK 2300 ROSS AVE. RI2-7222 








There’s a 
McAX SIGN 


for every 






type of 
electrical 
advertising! 
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McAx custom-designs electrical displays to meet the require- 
ments of any business, large or small. 


More important still, McAx signs are quality built for years 
and years of service. 


ed 





Why invest needed operating capital in signs when you can 
rent one, designed, built and perpetually maintained to meet 
your requirements? 


For further details, call or write... 


628 THIRD AVENUE DALLAS 10, TEXAS 
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Established 
1869 The Schoellkopf 
Company 
Wholesale Distributors 
| 872 Dallas Transit 
Street Railway 
Bolanz & 
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Banking 
Dallas Transfer & 
Warehousing, Transportation, 
and Distribution 
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and Plastic Products for the 
1887 Buell & Company 
Building Material 
The Dorsey 
Company 
Printers — Lithographers 
Stationers — Office Furniture 
Company 
Structural Reinforcing 
| 893 Fleming & 
Sons, Inc. 
and Paper Products 
189 Oriental Laundry 
Finer Laundering, Cleaning, 


Manufacturers and 
Company 
187 4 W. C. (Dub) Miller 
Bank in Dallas 
187 Term. Whse. Co. 
1879 Texlite, Inc. 
Sign and Building Industries 
Distributors 
1384 
1885 Mosher Steel 
Steel and Machinery Repairs 
Manufacturers — Paper 
and Cleaners 
and Fur Storage 
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REES were not uncommon in downtown Dallas during the early 

years of the present century. This photograph of a half-century ago 
presents a setting of almost rustic quiet on Lower Commerce Street. The 
mosque-like tower of the “Old Oriental” looms in the distance, its 
glamour fading by comparison with the ornate first section of the Hotel 
Adolphus across the street. When the Oriental opened in 1893, it topped 
Dallas’ 31 hotels and its accommodations were supplemented by 150 


boarding houses, 200 saloons, five wagon yards and four hack lines. 
Three years before Dallas was dazzled by its “grand opening,” the pio- 
neer printing firm of J. M. Colville & Sons opened for business in a base- 
ment location on this same street near Lamar. Two years later, Wm. S. 
Henson, who was to play a major part in Dallas printing development, 
was born in Liberty, Kentucky. Coming to Dallas in 1916, he served on 
the staff of the Dallas News, became associated with Fred Johnston as a 
house organ editor and in 1930 became vice-president and general man- 
ager of J. M. Colville & Sons. In 1942, the name was changed to Wm. 
S. Henson Inc. Specializing in advertising printing, this firm has pro- 
duced outstanding annual reports that have consistently won “Oscars” 
anod Merit Awards. During the past two years the firm has doubled its 
floor space and its plant now extends from St. Paul through to Akard. 
It also increased its production capacity by the addition of a Miehle 38 
— 2 color offset press. Now in its sixty-seventh year, the firm is headed 
by Frank C. Erwin, president, Tony Terranella, secretary-treasurer, 
Aubrey Streator, vice-president and Lloyd M. Gilmore, vice-president. 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable 
service through long periods of prosperity and adversity. The Dallas 
business pioneers listed on this page have progressed with the city 
they have helped to build. Their long and successful operations point 
up to the economic power and stability of the community. They are 
counted as “‘old friends’’ by thousands of satisfied customers in the 
Dallas Southwest. 
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“Why don't you give the First in Dallas 








an opportunity to say yes?” 
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Gone Are the 


On the doorstep of an unsuspect- 
ing Congress there was placed last month 
a fat and lusty foundling, a multi-billion 
dollar baby of obscure and dubious par- 
entage whose principal claim to fame is 
that it is both universally unwanted and 
universally disavowed. This was the Presi- 
dent’s Budget for 
1958, a 72-billion- 
dollar spectacular, 
the largest in the 
peacetime history of 
the nation. It was a 
remarkable docu- 
ment, particularly 
considering its 
source, which is an 
Administration 
elected by a political 
party that has inveighed for years against 
the same extravaganzas that it now pro- 
duces and embellishes itself. 

There has been a collective rubbing of 
eyes in Washington during the past few 
weeks. Many on Capitol Hill can scarcely 
believe that such a phenomenon has actu- 
ally come to pass. A Republican Budget, 
bigger and costlier than anything dreamed 
up by the architects of the New Deal and 
Fair Deal, was bequeathed to the Con- 
gress, and it was larger not only in items 
of national defense and general govern- 
ment but in virtually all categories of 
political largess which accelerate the trend 
toward a welfare state. And now the 
Democrats are demanding economy. Yea 
and verily, there is something new under 
the political sun. 

The curious aspect of the phenomenon 
is that Congress has experienced only 
frustration in its persistent efforts to deter- 
mine who perpetrated it. Usually the 
President’s Budget which is submitted 
each year constitutes the firm recommen- 
dation of the Administration as to the 
expenditures which should. be made to 
effectuate its program, and in subsequent 
hearings before the Appropriations Com- 
mittees various spokesmen of the Admin- 
istration defend it item by item. But in 
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this instance the gargantuan bundle was 
dropped unceremoniously on the Con- 
gressional doorstep, and Administration 
spokesmen have been busy ever since dis- 
avowing their parentage. From the Presi- 
dent on down the statements made with 
reference to it have been so enigmatic or 
obliquely apologetic that they add up only 
to willful abandonment. Notable among 
these official disclaimers has been the Sec- 
retary of the Treasury, and since the 
Budget is a fiscal report, and since the 
Secretary of the Treasury is the principal 
fiscal officer of the Government, the ques- 
tion on everyone’s lips on Capitol Hill 
these days is simple and to the point: 
Whose Budget is this? 

Well, regardless of the identity of the 
individuals to whom all honor and glory 
should accrue from this monumental 
achievement, the Budget was nevertheless 
transmitted to Congress by the President 
of the United States, and in the absence 
of a more identifiable authorship the 
finger can be put on him. At any rate, 
he had to approve it before it could be 
dispatched to Capitol Hill, and if he dis- 
liked it in either size or content he was 
not without opportunity to correct it be- 
fore he appended his signature and sent 
it along. 

In any event, a cloud of gloom has 
settled over a considerable segment of 
the political community of Washington, 
a segment composed of those who have 
basked complacently in the illusion that 
the Eisenhower Administration adheres 
basically to Republican principles. 
Throughout his first term they expe- 
rienced only mild apprehension when he 
evinced little inclination to scuttle the 
paternalistic and welfare state program 
initiated by his Democratic predecessors, 
since they acknowledged, in the cynical 
realism characteristic of politics, that any 
such effort must be exerted with subtlety 
and patience, particularly with .a cam- 
paign for re-election in the offing. But 
there was still the expectation within 
them that after his re-election, when he 


would not be eligible to run again any- 
way, he would comport himself as a Re- 
publican and undertake more forthrightly 
to discharge his obligation to restore to 
Government the basic philosophy of the 
GOP. 

Thus, the unveiling of the Budget, with 
its astronomical figures and sweeping en- 
compassment of the social welfare ideol- 
ogy, produced a revelation of profound 
significance. The Eisenhower program 
and his “modern Republicanism,” what- 
ever may be said of their merits in the 
complex American society of today, are 
far removed from the traditionally con- 
servative principles of the party that gave 
them birth. And since the President’s 
power in his party is all but plenary, fore- 
closing any resurgence of those principles 
at least in the immediate years ahead, it 
may well be that the Republican Party, 
in its stately traditional form, has passed 
from the American scene. 


In the last analysis, of course—what- 
ever the residue of disappointment may 
be—there was nothing in recent develop- 
ments which should have occasioned sur- 
prise. The principal theme of articles on 
this page during the past few years has 
been the close affinity between the pro- 
grams of the Eisenhower Administration 
and the Democratic leadership on Capi- 
tol Hill. It was pointed out on a number 
of occasions how the President, in his 





Valedictory to the past: A huge 
Republican Budget yields to the 
pressures of the welfare state. 





efforts to resist the pressures from the 
extreme right in his party, and the Demo- 
cratic leadership, in its efforts to resist the 
pressures from the extreme left in its own, 
have gravitated toward a mutual center. 
And on this page a year and a half ago— 
a year before he was nominated for a 
second term—it was asserted that “Presi- 
dent Eisenhower, who was elected as a 
Republican and professes himself to be, 
is nonetheless, in many ways, a Democrat 
de facto if not de jure.” 


What has been happening is the subtle 
and progressive coalescence of the politi- 
cal philosophies of the leadership of both 
parties, a fusion which has blanketed most 
of the surface of American political life. 
And left somewhere behind, in the vault 
of a storied past, has been an era of in- 
dividualism and self-reliance that may 
never come again. The multi-billion dol- 
lar baby, left on the threshold of Capitol 
Hill, is the heir to the American heritage. 
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Electronic Brain Promises 
New Era in Marketing Techniques 


The winner of tomorrow’s marketing 
race will be the organization that is 
“‘fustest’’ with the —e in stored 





© eation. Dallas has a running. “headstart”’ 
on all major cities “< sine seven. in 


by Tom McHale 


Maaxetine and Advertising 
will be vastly affected by the revolution in 
Electronic Communications.” This predic- 
tion from the February 4, 1957 issue of 
ADVERTISING AGE points up the tre- 
mendous impact this new development 
will have on the nation’s future merchan- 
dising. Dallas is already keyed in with this 
important trend and the Dallas Chamber 
of Commerce, through its Research De- 
partment, is gearing itself to tie in with 
this modern development in marketing 
analysis. 

The marketing survey which is pub- 
lished in this issue of DALLAS provides 
a good illustration of how electronic com- 
puting equipment—in which Dallas is the 
Southwest’s headquarters for sales and 
service—can speed up the production of 
marketing data on a more flexible and 
complete basis. The survey pinpoints basic 
markets for product groups in Dallas and 
makes it possible to analyze Dallas’ total 
market in terms of industries, basic busi- 
ness functions and territory covered. In 
using the Remington-Rand Univac Sys- 
tem to compile and correlate this informa- 
tion, the Dallas Chamber of Commerce 
is a pioneer among the nation’s chambers 
of commerce. 

“Every activity in accelerating the 
movement of merchandise into consump- 
tion involves communications. Advertis- 
ing, Selling, Merchandising, Promotion, 
Marketing—all involve communications. 
And within the next ten years, the science 
of electronic communications will REVO- 
LUTE—not merely evolute.” That is the 
prediction of the ADVERTISING AGE 
article. 

Once again, Dallas’ long established po- 
sition as the business service center of the 
Southwest enables it to take full advan- 
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facilities for ‘electronic brain” service. — 
Through its Research Department, t e 
Dallas Chamber of Commerce is already © 
keyed in with this development of. the 
ture in providing faster, more flexible ne 
more accurate marketing 












CHAMBER RESEARCH director Bill Rosamond checks electronic punch cards used to 
compile a list of 13,000 prospective purchasers of Dallas goods and services to be 


used in connection with the 1957 ‘‘Key to Dallas” 


buyers’ guide. All the Chamber's 


central records are stored and compiled with the aid of Remington Rand electronic 


equipment. 


tage of this revolutionary development in 
business techniques. 

In the scramble to best harness the elec- 
tronic brains, business enterprises based in 
Dallas have a “running headstart” on their 
competitors in other Southwestern cities 
—because the major companies that sell 
and service electronic brain equipment 
have long since established their regional 
headquarters in here. Remington-Rand, 
International Business Machines and Ben- 
dix Computer Division maintain regional 
headquarters in Dallas and Remington- 
Rand has already designated Dallas as one 
of eight Univac Centers in the United 
States. 


This means that in Dallas—any poten- 
tial user of electronic brain equipment— 
for market analysis or any other purpose, 
has three choices. He may buy an elec- 
tronic brain installation from one of the 
companies located in Dallas. He may rent 
this equipment from one of these com- 
panies. He may buy “time” in one of the 
regional “service bureaus” maintained in 
Dallas where he will also get technical 
counsel and know-how on his problems. 

Regardless of the route used, this adds 
new and commanding advantages to Dal- 
las’ already established position as the 
advertising and graphic arts center of the 
Southwest. Advertising agencies, manu- 
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facturers and others with marketing and 
technical computation problems will come 
to Dallas for electronic brain service 
which is not available elsewhere in the 
Southwest. 

A number of Dallas major firms already 
have substantial Electronic Brain installa- 
tions. This includes such firms as Chance- 
Vought, Temco, the Republic National 
Bank, Texas Instruments, Magnolia Pe- 
troleum, Safeway Stores, Slick Airways 
and others, and some are using part of the 
available time on these machines to pro- 
cess marketing data. Some of Dallas’ ma- 
jor retailers, including Neiman-Marcus, 
A. Harris, Volks and others use electronic 
methods in sales analysis. The same is 
true of such manufacturers as Resistol 
Hats, Haggar Slacks, Burrus Mills, Lone 
Star Wholesalers, Glazier Wholesale Li- 
quor Co., Southern Express and many 
others. 

Last year, according to PRINTERS’ 
INK, $9,982,000,000 was invested in Ad- 
vertising in the United States in all media. 
PRINTERS INK projects a national ad- 
vertising investment of 10.5 billion in 
1957. The growth of advertising on the 
basis of charts prepared by McCann- 
Erickson for the February 8, 1957 issue 
of PRINTERS INK, is expanding faster 
than civilian employment, personal con- 
sumption expenditures, industrial produc- 
tion and gross national product. 

How much of this money or other funds 
was spent in marketing research is not a 


LAST YEAR, according to PRINTERS’ INK, $9,982,000,000 
was invested in advertising in the United States in all media. 
PRINTERS’ INK projects a national advertising investment of 
10.5 billion in 1957. The chart below was published in the 


February 8 issue of PRINTERS’ INK. 
RLeee Mae 
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matter of record. However it is obvious 
that such large expenditures cannot be left 
to chance. Large national industrial or- 
ganizations are spending more and more 
money on research, including major ex- 
penditures for various types of electronic 
equipment. How much money will be 
spent in Dallas for Advertising in 1957 
cannot be gauged. It can be said however, 
that advertising investments are growing 
in Dallas at least in keeping with national 
averages and it can also safely be predicted 
that more money will be spent in Dallas 
for scientific research and electronic equip- 
ment to speed up and insure accuracy for 
complicated sales statitstics and basic 
market data. 

The implications to Dallas business and 
to the national economy on future use of 
the “Electronic Brain” are tremendous. 
This trend will not eliminate the creative 
or human touch from advertising. It does 
mean that future advertising and market- 
ing programs will tend to be based more 
and more on sound market research cor- 
related and compiled with the aid of elec- 
tronic equipment. It means that sales and 
advertising managers will do less guessing 
and base their future programs on more 
accurate marketing information. 

The “Electronic Brain” facilities avail- 
able in Dallas and projected for the future 
promise to make it the major marketing 
research center of the Southwest. Add this 
advantage to the creative talent of its 
advertising agencies, its major newspapers, 








its radio and TV stations, its trade maga- 
zines, its fine printing and engraving 
plants, its typographers, artists, sign plants 
and other specialized advertising produc- 
tion organizations, and Dallas emerges in 
a stronger position than ever as the Ad- 
vertising and Graphic Arts Center of the 
Southwest. 

Activities of the North Texas Chapter 
of the American Marketing Association 
also center in Dallas. Its president is Wil- 
liam A. Rosamond, manager of the Re- 
search Department of the Dallas Chamber 
of Commerce. Dallas is also the head- 
quarters of Joe Belden & Associates, a 
marketing research organization that 
makes full use of electronic methods in 
its research activities over the Southwest. 

While market research is primarily a 
concern of individual firms, there is also 
the factor of competition between cities 
for growing markets. The marketing re- 
search of the Dallas Chamber of Com- 
merce is primarily concerned with Dallas’ 
total market and its major segments. Dal- 
las is building and setting up more facilities 
to make it the central market place of 
the Southwest. The Research Department 
of the Dallas Chamber of Commerce is 
keyed in to the new era of electronic 
communications to utilize its advantages, 
both from the standpoint of promoting 
Dallas’ trade with its territory and provid- 
ing quick and accurate market data for 
major industries interested in expanding 
or locating in Dallas. 


INFORMATION affecting sales and marketing is fed into 
electronic computors like the IBM 650 magnetic drum data 
processing machine shown below at Texas Instruments. After 
analyzing the data the computor forecasts market trends 
with amazing accuracy. 
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By Steve Landregan 


Dantas increasing importance 
as the business and industrial capital of 
the Southwest is boldly emphasized by the 
results of a recent trade territory survey 
made by the Chamber’s Research De- 
partment. 

Among other things the survey re- 
vealed that the traditional concept of a 
six and one-half state trade area is no 
longer valid... rather the trade influence 
of Dallas has extended to embrace an 
eleven state area ranging from Tennessee 
to New Mexico and from Colorado to 
the Gulf. 

The survey covers 1,875 Dallas firms 
in-25 separate industrial groups, doing 
business in all of the 48 states and many 
foreign countries. This sampling includes 
33.1% of Dallas’ 1,786 manufacturers 





and 40.2% of the city’s 2,791 wholesale 
firms. Such a high percentage of the total 
manufacturers and wholesalers assures 
reasonable accuracy. 


For years the Dallas trade area has’ 


been described as embracing Texas, New 
Mexico, Oklahoma, Arkansas, Louisiana, 
Mississippi and the Western portion of 
Tennessee. The community of interest be- 
tween these areas and Dallas has always 
been high and has been an influencing 
factor in a number of the Chamber’s ef- 
forts to win better air and ground trans- 
portation service with these regions. 

In the past, however, the concept of the 
Dallas trade area has been based on in- 
adequate surveys and even to some extent 
on unofficial estimates. Never before has 
such a complete survey of the Dallas mar- 
ket been successfully completed, and 
never before has such a clear picture of 
the importance of Dallas as a regional 





distribution center been brought into 
public focus. 

Now, it becomes obvious that Dallas 
business has extended its influence beyond 
the old trade area and into Colorado, Kan- 
sas, Missouri, Alabama and all of Ten- 
nessee. In order to determine the amount 
of coverage of each of these states, the 
Research Department compiled figures 
showing what percent of Dallas firms sur- 
veyed covered each state. (See map 
above). 

In addition to Texas, which of course 
was covered by 100% of the firms sur- 
veyed, the states rank in the following 
order: Oklahoma 57.4%, Louisiana 
53.1%, Arkansas 49.3%, New Mexico 
40.7%, Mississippi 29.7%, Kansas 
26.7%, Colorado 23.5%, Missouri 
22.1%, Tennessee 20.6% and Alabama 
20.6%. Assuming that any state which is 
served by at least 20% of all Dallas firms 
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ohasized by New Trade Territory Survey 


is within the primary market area, then 
the survey indicates that Dallas has an 
11 state primary market area. 

But the influence of Dallas as a trade 
center goes far beyond that. There are 
many Dallas firms which do business on 
an international or a national basis (250 
out of the 1,875 surveyed), and there are 
many others whose regular market area 
extends from the Atlantic to the Pacific 
and embraces as many as 20 states. 

In an effort to determine the coverage 
and extent of this secondary market area 
the survey queried the Dallas firms con- 
cerning their activities in other states. The 
results show that over 14% of all Dallas 
firms do business in Florida, Georgia, 
North Carolina, South Carolina, Illinois, 
lowa, Nebraska, Wyoming, Arizona and 
California. And to add an international 
flavor over 14% also do business in 
Mexico. 
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Thus, if we consider these ten states and 
Mexico the secondary market area of 
Dallas ... the total market area of Dallas 
embraces 41 states and Mexico and cov- 
ers well over half the area of the United 
States. 

This growth of the Dallas trade area 
can be attributed to several factors. Geo- 
graphic advantages, good transportation, 
progressive industrial district develop- 
ment, availability of public warehousing, 
good climate, skilled labor pool and many 
cultural and recreational advantages to 
mention a few. 

The favorable geographic location of 
Dallas can be grasped best by looking at 
a map. Dallas is in a perfect natural loca- 
tion to serve the entire Southern portion 
of the United States, being equidistant 
from the East and West coasts. It also is 
strategically located for serving the great 


mid-West as well as Latin America to the 
South. 

Transportation wise, Dallas is the hub 
of 9 railroads, truck lines, three trunk 
airlines, three feeder airlines and an air- 
freight carrier, and can offer overnight 
service to virtually any major city in the 
United States. Under the new Federal 
highway plan, only one city in the nation 
(Indianapolis, Ind.) serves as the hub for 
a greater interstate highway web than 
Dallas. 

Dallas’ well planned and strategically 
located industrial districts are nationally 
famous and have served as models for 
other industrial districts throughout the 
country. And the availability of ware- 
house space on a lease or purchase basis 
is of tremendous importance to prospec- 
tive industries. 

Dallas climate plays a big part in bring- 
ing new industry to the city. The tem- 
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tl 
questionnaire received from 1,875 Dallas Chamber of Commerce members. 


or 40.2% of these firms. 
Source: Research & Central Records Department of the Dallas Chamber of Commerce. Data was c 
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SECTION 1—Territories Served by 20% or More of Firms Surveyed (Territory Ser 





TERRITORIES SERVED FROM DALL 


(Market Areas Analyzed by Broad Ind 














Total Dallas Part 
Firms Inter- County Of All 
Industry and Function Surveyed National* National* Only Tex. Tex. Okla. La. Ark. 
a SE eer rrr ree 1,875 105 144 120 383 1,123 826 746 675 
IEE Pe ae or POETS Cee rree ? 591 74 111 45 61 300 227 226 207 
IN 56 4 hac neue bbw seueensees vad euse 1,122 30 27 75 285 705 514 456 402 
Merchant Wholesalers and Distributors iveens see eeeny vases 500 10 19 52 163 256 159 143 120 
Manufacturers Sales Branches and Offices.........eeeee05 424 7 4 15 84 314 243 217 196 
PE IE RIND. (0 050-0'0 00 5d b-4106:0.000506409500 000 6¥% 198 13 4 8 38 135 112 96 86 
Non-Manufacturers and Non- Wholesalers PPebovecevurasoewa 162 1 6 0 37 118 85 64 66 
io vada ckcaeeeaeebiedsensseveodoeneen 131 i?) 15 15 42 59 40 41 39 
es peGbais Cesbee ees eastans ease 73 0 10 11 19 13 23 23 22 
Wholesalers ond ‘Distributors... SET RIE CEE OCTET ‘ 20 0 3 3 10 4 2 3 4 
Manufacturers Sales Branches and Offices........eseeeeeee8 17 0 2 1 1 13 11 10 10 
Agents and Brokers..........- a SUS Saw SCRSS ORS UOAR SESS 21 0) 0 0 12 9 4 S 3 
Apparel, Textiles and Related Products—Total............. 138 8 27 1 4 98 79 79 74 
ET OE Ee Oe EL EC CEE EORTC TERE 81 Fé 25 i) 2 47 37 39 34 
Wholesalers and Distributors.........cccececccccccccececs 23 0 2 0 0 21 16 18 17 
Manufacturers Sales Branches and Offices.........eeseeeeee8 25 1 0 1 2 21 20 16 18 
a EE a eee ee eee eee ee ee 9 0 i?) 0 0 9 6 6 5 
Lumber and C uction Materials—Total................- 92 1 fF 11 26 47 32 27 21 
Manufacturers (Lumber & Wood Products)..........eeeeeee. 8 0 2 1 1 4 2 3 2 
Manufacturers (Stone, Clay & Glass Products).........0.00+ 18 0 2 1 4 11 6 7 6 
WT ISNRNENS NE DOTIUNOTS soo criccdesccesccocccccesaweee 35 0 1 8 12 14 7 4 1 
Manufacturers Sales Branches and Offices........seeeeeeee8 25 0 2 0 8 15 15 11 11 
PE I Ns 555 48 405650550469 906 620 bN se os O804 08 6 1 0 1 1 3 2 2 1 
Furniture and Fixtures—Total................ceeeeeeseeees 56 1 4 1 11 39 35 29 28 
es COD EEL PCR LCCC CT CCE 29 1 3 1 2 19 19 16 18 
We UREENOOS GUE TIONING 5 0.5.0 on be sees es SKF eee esses 15 0 1 0 5 9 6 5 3 
Manufacturers Sales Branches and Offices........seeeeeeeee 9 0 0 0 1 8 7 5 5 
Sey GE IN a 650 456 55.55.05 05.04.0 0000 0b0 se iebsiawees 3 i?) 0 0 0 3 3 3 2 
Paper and Allied Products—Total.................seeeeee0s 43 2 3 6 6 26 18 16 12 
Manufacturers.........++- eee Re eT eT ee 20 2 2 0 1 15 10 12 10 
Wholesalers and Distributors...... RS a ere ee rae eae 14 0 1 5 3 S 2 1 0 
Manufacturers Sales Branches and Offices........seeeeeeees 8 0 0 1 2 5 2 2 2 
ES SII 56 5 5p oso 0509 di pes 6060 Ss.cncawas'ceise 1 0 0 0 0 1 1 1 0 
Printing and Publishing and Allied Industries—Total........ 89 4 11 22 9 43 27 27 26 
MARS CUE CD LEER POLE TCC 89 4 11 22 9 43 27 27 26 
Chemicals, Drugs and Allied Products—Total............... 113 1 5 2 20 85 66 62 55 
IN Sieh dat Wieden ss S sins ceeds csewseenbecuceee 53 0 5 0 7 41 36 36 32 
WV COIIIOES CN CNIS ooo vce cccccssisccecconvere 21 0 0 10) 10 11 ¥ 6 4 
Manufacturers Sales Branches and Offices.........seeeeeee8 39 1 0 2 3 33 23 20 19 
Products of Petroleum and Coal—Total.................+++ 10 3 0 0 1 6 5 6 4 
ING e sD SUSE 4c bss ssbb bes cceceedecdeseseaees 4 2 0 0 1 1 1 1 1 
ee TONNE: 4s.6 0s sues tee swsvee see ceawe'ee v0 6 1 10) 0 0 5 4 5 3 
Rubber Products 
rt eT ETE TERETE CCPE TOLLE TELE 5 2 2 0 0 1 1 1 1 
Leather Products 
eo ET EE ETS OL CCELCRTS LESTE 4 0 3 0 0 1 1 1 1 
Metal Products (Except Furniture, Machinery 
and Transportation Equipment)—Total.................-+++ 144 12 13 8 40 71 44 42 4l 
cs aiciek au ne couedenKtic sts ose sepeSeesun 66 9 13 3 10 31 24 22 19 
Wholesalers arid’ Distributes... oc ccc ce cccccecdcccveceses 52 2 0 5 23 22 12 9 10 
Manufacturers Sales Branches and Offices.........seeeeee08 22 1 0 0 Y i 14 7 10 10 
PO CE DIONE 5.50 65 0 ibe s be tes ec vv cceseteuseseoes 4 0 0 0 0 4 1 1 2 
Machinery (Except Electric) —Total bags eus ae cveeease esas ses 402 33 16 17 101 235 176 152 135 
ING: Caw 4a ea ae cose FESS clnds sobs aeas dsweagas 59 26 13 1 17 12 10 11 
WRCSEERINTS GE DITIONS 6 ook ce ici ccc cctescccesecnis 150 2 3 7 55 80 49 42 35 
Manufacturers Sales Branches and Offices..........eeeee008 108 2 0 5 26 75 56 58 49 
ee Oe Perr eT PT ETRE Cree 85 10) 10) 3 19 63 59 42 40 
Electrical Machinery—Total..............0.ceccescceeeeece 109 8 5 6 32 58 44 39 29 
Se EE Ee ee ee CLES TT CUT TERE REE eee ee 24 8 3 1 1 11 10 11 9 
WERSRINTS NG DUITROIINS 6 6.5 5o 6 ccc cccccccececcencesecs 43 0 2 5 23 13 9 4 4 
Manufacturers Sales Branches and Offices.........seeeeeee8 42 10) 0 0 8 34 25 24 16 
Transportation Equipment—Total.................eeeeeeeee 65 6 2 2 16 36 27 24 20 
ee i OS TTC EOCE CTT ET CETTE TUT 12 5 2 0 0 5 4 4 3 
WREIDSEINTS GAG DUTINWIOIS. 6 occ ci ccc ccscccccvccsesccece 33 1 0 5 9 18 11 11 9 
Manufacturers Sales Branches and Offices........seeeeeeee% 20 0 10) 0 7 13 12 9 8 
Instruments, Scientific and Professional Goods 
PII eas Dek ee se bac o hs ob WS 50s 66¥ TOES es 0% 12 4 3 0 0 5 4 4 3 
SUNN 6 oi0iic cies ielndcp bse ins scsssessesbees'ee's 271 11 18 22 32 188 135 129 118 
UES it ka aca a ih 6 6 owe 6 SHO oo ade. .e Rae owace Tadeo 34 4 12 3 0) 15 10 9 9 
Witenclars ne DTUUIGS 6.0 ois ccc ccc ccccciesesncsen 78 2 4 10 9 53 33 36 31 
Manufacturers Sales Branches and Offices........+.eeeeeeee 108 2 0 5 18 83 62 52 48 
PG UE PND oo 0056 00060 0066.00 00000066 Heese ere USC 51 3 2 4 5 37 30 32 30 
Tobacco and It's Products—Total...............eceeseeeees 4 0 0 0 4 0 0 0 0 
LT RCT PT eee eee CCE CORE CT 0 0 0 0 0 0 0 0 0 
Wholesalers and Distributors... .cccccccccccccccccccccccce 3 0 0 0 3 0 0 0 t¢) 
Manufacturers Sales Branches and Offices.........eeeeeeee8 1 0 10) 10) 1 0 0 0 i¢) 
Ce IR IIE 6.5 io nicc Kvicsc odie eddie vcudncdesewasies 31 9 4 4 2 12 11 8 s 
Wholesalers and Disivibulors.....ccccccccccccccccccccscce 13 0 2 4 1 6 5 4 2 
Agents and Brokers...... aR WMeER bes eWhteeereseccewdees 18 9 2 0° 1 6 6 4 3 
ND SII 5 0 4:0 ''044 0k si0 sos se cen es eseevstodsamneeee 30 0 2 i?) 3 25 24 21 19 
SS DEA SS cas awe 50 950564 6506536 bd bb SNM e bn UOsaue's 22 0 10) 0 4 18 10 8 8 
SINS Ach od bik hats bod Slds'G bid Sto nibic aba die 8e ccveddcSavba ends 65 i¢) 1 0 21 43 29 18 22 
Mam=sProWe Gremmisations. .....cccccccccccccccsccccccsceve 7 0 1 0 4 2 2 2 2 
Ns viv cnncdcctoccccdsccceseccecocvccevices beves 25 0) 2 0 4 19 12 7 9 
Motion Picture Distribution. .......ccccsccccccccccescccsere 7 0 0 ie) 1 6 4 3 3 





*To arrive at the total number of firms serving a given State, 


state toal. 


1As of Ocober, 1956, there were 1,786 manufacturing firms in Dallas County. This survey included 591 or 33.1% of 


these firms. 


International and National totals should be added to the 











Dallas Serves Every Free Country in the World 





Curtain on Dallas manufactured transmitters. 


is in use the world over wherever cotton is grown. 


American Fleet on all the seven seas. 


sea on and around all the continents. 


Dallas a supply store for the free world. 






ELECTRONICS — Dallas manufactured transistors and other electronic equipment is 
in use throughout the world, and the Voice of America is beamed behind the Iron 


COTTON — The Dallas Cotton Exchange is a world market, buying and selling cotton 


in many countries of the world, and Dallas manufactured cotton ginning machinery 


AIRCRAFT — Dallas built aircraft serve with the military of France and several other 


nations, and Dallas manufactured planes and guided missiles are serving with the 


OIL FIELD EQUIPMENT AND GEOPHYSICAL SERVICES — Dallas built rigs probe the 
Arabian sands and the jungles of South America in the search of oil and Dallas 


based geophysical and geological crews probe the earth and the bottom of the 


These and a host of other Dallas products and services from dresses to drugs make 


The map on the opposite page shows in 
black the countries and their possessions 
served by Dallas products or services. 


From Oil Rigs in Arabia to Airplanes over Indochina 


perate climate assures year round opera- 
tion, higher worker morale, lower con- 
struction costs and maintenance and 
thanks to Dallas’ universal fuel, clean na- 
tural gas, lower fuel bills and no fuel 
shortage problems. 

Dallas labor is both ample and adapt- 
able. There is no finer example of the skill 
of Dallas labor than the record chalked 
up in aircraft production during World 
War II. 


At the outset of the war Dallas labor 
had never undertaken any work of the 
nature required by North American Avia- 
tion when the aircraft firm built its Dallas 
plant. Only 500 trained workers were 
brought into Dallas by North American, 
the remainder of the 24,000 employed 
during the war years was drawn from 
the Dallas labor pool. By the end of 
World War II, the Dallas plant had set 
records for the production of fighters, 
bombers and trainers which stand to this 
day. This from a labor pool which had 
never known aircraft assembly work prior 
to 1940. 

Culturally Dallas has no peer among 
Southwestern cities. The State Fair Musi- 


12 


cals, Margo Jones Theater, The Dallas 
Symphony and the Metropolitan Opera 
season place it far above any competition. 
Dallas is a city of many and beautiful 
churches, and two of its congregations 
are the largest in their respective denomi- 
nations. In addition to an excellent public 
school system, Dallas boasts fine private 
and parochial elementary and secondary 
schools, the University of Dallas, South- 
ern Methodist University, Baylor Dental 
College and Southwestern Medical School 
of the University of Texas. 

And not to be overlooked as a leading 
factor in bringing new industry to Dallas 
is the city’s clean, businesslike municipal 
government, a civic asset much envied by 
most other cities the size of Dallas. *Part- 
nership not partisanship” in Dallas’s City 
Hall is the reason that a recent survey 
made by Pageant magazine showed Dallas 
as having the lowest actual tax rate of 
twelve leading American cities. 

The survey proves once again the diver- 
sification of Dallas industry and gives fur- 
ther credence to the city’s claim to being 
the most diversified market center of the 





Southwest and the leaders 


tionally. 


among na- 

Among the surveyed firms, the largest 
number, 402, are engaged in the manu- 
facture and/or distribution of non-elec- 
trical machinery. This of course embraces 
both the oil field equipment firms and the 
cotton gin manufacturers which make up 
a large part of Dallas’ heavy machinery 
manufacturing activity. Ranking behind 
non-electrical machinery are: Metal prod- 
ucts, 144 firms; apparel, textiles and re- 
lated products, 138 firms; food products, 
131 firms; chemicals, drugs and allied 
products, 113 firms; and electrical ma- 
chinery, 109 firms. All other industries 
showed less than 100 firms. 

A surprising fact gleaned from the sur- 
vey is the number of Dallas firms now do- 
ing business on a national or international 
basis. Of the 1,875 businesses surveyed, 
249 do business nationally and 105 on an 
international basis. Industry groups which 
have the largest percentage doing business 
on a national and international scale are: 
Rubber products in which 4 out of the 5 
do business on .an 


international basis: 
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“ Instruments, scientific and professional Dallas-made cotton gins processing Egyp- 
goods where 7 out of 12 firms do national tian cotton. And deep in the jungles of 
” business and 4 out of 12 international; South America there is a geophysical crew NOTE 
« Farm products where 13 out of 31 are from Dallas seeking Bolivan oil. The list 
a national in scope and 9 out of 31 inter- could go on for pages, but will end with The success of surveys of 
- national; and products of petroleum where the statement that smart women in a dozen this type depends to a great 
‘ 3 out of 10 do business on an interna-_ different countries are wearing Dallas- 
ne ; : 
" tional scale. designed and made sportswear. extent upon the cooperation 
mi The figures on international trade re- Distribution is part of any firm’s mar- of Chamber members. It is 
id vealed by the survey prompted an infor- keting problems. The patterns vary from important that survey forms 
q- mal telephone check among some of the industry to industry and by function with- nw: tomalened a as d 
a — atamal tetris . . ; c eted and returne 
e- firms showing international distribution, in an industry. But the patterns established . 
a to erate anieaape i the pee by this survey will be both interesting and as soon as possible. Naturally 
are partic 2pendent on products made . é 
d © partially Cepencent on products mace useful to Dallas businessmen. A manufac- ihe greater the number of 
| or distributed by Dallas based firms. —_- 
™ ° _ turer can determine from the survey chart, members who return survey 
The results were indeed surprising. . es . : ° 
ns : aie _ °° what his competition is doing, and bring 
Every country this side of the Iron Cur- . . P . . forms, the greater the accu- 
tain is partially dependent upon products his own into line. Or a new firm may find | 
ae oe ee aInful in ectabliching a dic. racy of the results. 
r or services made or distributed by Dallas 'h® coralane helpful in establishing a dis 
= based firm. In addition. there are several [tibution pattern for its Dallas office. For more information con- 
7 Iron Curtain countries with which Dallas The Chamber of Commerce will put cerning this trade territory 
L. firms have been given the green light to the survey to good use in its work with mei wi to able ae 
- trade, but not trade is currently underway. industrial prospects, and in establishing 
h There are Dallas-built oil rigs con- community interest with various commu- ies at cost, please contact the 
. structed on Arabian sands, and Dallas- nities in pleadings before state and fed- Research Department, Dallas | 
: manufactured . transistors in Australian eral bodies. Pies of Commuies. 
: electronic equipment. There are Dallas- The survey will be revised by the Re- | 
built aircraft flying over Indochina and — search Department every two years. 
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29 Chamber 


Trinity River Development 


JOHN W. CARPENTER, Chairman 
ANGUS WYNNE, JR., Vice Chairman 


THEO. P. BEASLEY 
W. J. BROWN 

BEN H. CARPENTER 
CARR P. COLLINS 
JOHN M. FOUTS 
F. A. GARRETT 

W. A. GREEN, JR. 


W. W. OVERTON, JR. 
L. C. PORTER 

HUGH E. PRATHER 
R. B. RINEHART 
WOODALL RODGERS 
GEORGE SERGEANT 
RAE E. SKILLERN 


RALEIGH HORTENSTINE JOHN STEMMONS 


WALLACE JENKINS 
W. W. LYNCH 


J. W. MANGELSDORF 


STANLEY MARCUS 
Z. E. MARVIN 

DR. HAL MAXWELL 
GEORGE F. MIXON 


ROBT. G. STOREY, SR. 
RODERIC THOMAS 
MARTIN WEISS 
JOHN P. WILLIAMS 
J. A. WORSHAM 
WESLEY F. WRIGHT 
DAN C. WILLIAMS 


BEN CRITZ, Secretary 


East-West Expressway 
TRAMMELL CROW, Chairman 


TED DEALEY 

ROY EASTUS 

JOHN T. 
HIGGINBOTHAM 

PHILIP L. KELTON 

ASHER LOWICH 


AVERY MAYS 

FRANK G. NEWMAN 
JOHN RUNYON 

C. G. STUBBS 

W. C. WINDSOR, JR. 


KENNETH TUBBS, Secretary 


Budget and Finance 


DeWITT T. RAY, Chairman 
J. L. LATIMER, Vice Chairman 


AUSTIN F. ALLEN 
JAMES ASTON 

W. J. BROWN 

E. O. CARTWRIGHT 
LEO. F. CORRIGAN 
JEROME K. CROSSMAN 
JOHN B. DONOVAN 
S. M. GLADNEY 
LEONARD GREEN 

ED. R. HAGGAR 


CECIL HIGGINBOTHAM 
W. W. LYNCH 

B. F. McCLAIN 
LAWRENCE POLLOCK 
JULIUS SCHEPPS 

R. L. TAYLOE 

W. G. VOLLMER 

R. L. THORNTON, SR. 
BEN H. WOOTEN 


BEN CRITZ, Secretary 


Ways and Means Committee 


JEROME K. CROSSMAN, Chairman 
C. L. MAY, Vice Chairman 


W. J. BROWN 
JAS. M. COLLINS 
HAL C. DYER 
BILLY GOLSTEIN 
C, F. JESSEE 
JOHN J. KETTLE 
DeWITT T. RAY 


DR. FRANK SELECMAN 
JOHN M, STEMMONS 
R. L. THORNTON, JR. 
L. H. TRUE 

HOWELL WATSON 
GUS K. WEATHERRED 
JAS. K. WILSON, JR. 


ANDY DeSHONG, Secretary 


Transportation 


PAUL STALLINGS, Chairman 


G. D. ALLMAN 
GRANT BUNNELL 

B. M. BUSBY 

GEO. N. CARPENTER 
PAUL CHITWOOD 


ROY C. KIMBELL 

FRANK A. LEFFINGWELL 
CECIL LEONARD 

LEE T. MEADORS 

M. E. MOSS 


JEROME K. CROSSMAN 


ommittees Named for 1957 é 


W. W. COGGINS 
CURNIE M. DAVIS 
WALLACE GREEN 
ROY H. HALL 

NICK T. HAYDON 


CECIL NEWSOM 
H. B. PHILLIPS 
R. R. RABON 
W. VY. REID 

J. W. WATSON 


KENNETH TUBBS, Secretary 


Athletic Relations 


LANK MAJORS, Chairman 
JOHN W. MILLER, Vice Chairman 


MATTY BELL 

TYREE BELL 

BEN LEE BOYNTON 
VES BOX 

CHARLES BURTON 
P. C. COBB 

LOUIS COX 

ABB CURTIS 

MYER M. DONOSKY 
ED FITE 

FELIX B. GOLDMAN, JR. 
JOE GOLMAN 


RICHARD HAUGHTON 
JR. 

JERE HAYES 

ALVIN HEROLD 


ED. R. HAGGAR 
JAMES S. HUDSON 
JACK JOHANNES 
LESTER JORDAN « 
GEORGE LEE 

ED. A. MILLICAN 
RALPH NIMMONS 
GRAHAM PIERCE 
RALPH W. PULLEY, JR. 
HAROLD RATLIFF 
WILLIAM RIVES 

J. CURTIS SANFORD 
GEORGE SCHEPPS 
FIELD SCOVELL 

JACK C. VAUGHN 
HOWELL WATSON 
JAS. K. WILSON, SR. 


BEN CRITZ, Secretary 


Pension Plan 


AUSTIN F. ALLEN, Chairman 


MILTON BROWN 
D. A. HULCY 
J. L. LATIMER 


Postal Service 


W. W. LYNCH 
C. A. TATUM, JR. 


MAX CLAMPITT, Chairman 


M. J. BRUSH 
JOHN HIGGINBOTHAM 


Military Affairs 
BRIG. GEN. LYLE E. 


JOE A. LUBBEN 
MORELLE RATCLIFFE 


SEEMAN, Chairman 


BRIG. GEN. FRANK F. BELL, Vice Chairman 


LT. COL. SAM H. 
ACHESON 

LT. COL. JOHN G. 
BENNETT 

COL. GEORGE A. 
BREWER, JR. 

LT. COL. JOHN L. 
BRIGGS 

LT. COL. JAMES B. 
BURLESON 

LT. COL. JAMES BYRNE 

COL. FORREST L. 
CANNON 

COL. JOHN F. CAREY 

MAJ. 1. B. CLARK 

MAJ. ADAM COLLINS 

COL. ROBERT H. 
COLWELL 


TRAMMELL CROW 


C. J. McCARTHY 

COL. WILLIAM E. 
McENTIRE 

LCDR. M. L. McDONALD 

COL. JOHN W. MAYO 

CAPT. LEONARD S. 
MEWHINNEY 

JOE J. MURRAY 

REAR ADM. ALFRED C. 
OLNEY, JR. 

LCDR. FRANKLIN J. 
PEABODY 

MAJ. ALBERT H. PERKINS 

MAJ. EDWARD H. PESELY 

MAJ, GEN. CARL L. 
PHINNEY 

CAPT. W. L. RICHARDS 

COL. JAMES O. ROSS 


TED DEALEY 


CAPT. JAMES P. 
CROWDER 

BRIG. GEN. HARRY 
CRUTCHER, JR. 


MAJ. GEN. WM, B. 
RUGGLES 
COL. JAMES D. SCOTT 
COL. BOISE B. SMITH 
LT. COL. JOE E. CAPT. ROY B. SMITH 
EARLL, JR. LT. COL. THOMAS E. 
CAPT. J. BARRY HOLTON SMITH 
MAJ. GEN. ALBERT L. A. STEWART 
SIDNEY JOHNSON _ LT. COL. ROBT. L. 
CAPT. R. K. JONES THORNTON, JR. 
BRIG. GEN. CLAYTON CDR. B. E. TOON 
P. KERR CDR. PAUL E. WANOUS 


M, E. ‘“MARK"' HANNON, Secretary 


Aviation 
H. L. NICHOLS, Chairman 
OWEN M. MURRAY, Vice Chairman 


FRED AGNICH J. L. LATIMER 
TYREE BELL H. N. MALLON 
R. W. BLAIR, JR. STANLEY MARCUS 


CARLISLE BLALOCK 
A. M. BRENNEKE 
JAMES J. BROPHY 
W. J. BROWN 

D. HAROLD BYRD ROLAND PELT 

HASKELL H. COOPER C. A. TATUM, JR. 
JEROME K. CROSSMAN A. H. (DICK) THOMPSON 
W. D. DeSANDERS JOE C. THOMPSON 

F. O. DETWEILER R. L. THORNTON, JR. 
BARNEY DOSTERSCHILL T. A. TOMBRELLO 
WALTER FLEMING HAROLD VOLK 


DR. PORTER MASON 
E. V. McCRIGHT 

J. KIRBY McDONOUGH 
EDW. R. MAHER 


A. G. GALT, D. L. WHITTLE 

GEO. P. GARDERE JOHN WISENBAKER 
R. R. GILBERT JOHN E. WILLIAMS 
C. C. GORSUCH J. FRANK WILSON 
W. A. GREEN, JR. JAS. K, WILSON, SR. 
C. F. JESSEE BEN H. WOOTEN 


EDMUND J. KAHN ANGUS WYNNE, JR. 
ANDY DeSHONG, Secretary 


Industrial and Economic Development 


T. CARR FORREST, JR., Chairman 
C. A. TATUM, JR., Vice Chairman 


L. A. BICKEL ROBERT McCULLOCH 

LEWIS B. BLALOCK W. H. NICHOLS 

TRAMMELL CROW TOM H. OWENS 

HAL DYER W. W. RENFRO 

E. B. GERMANY JAMES SMITH 

HENRY J. GRAESER MARVIN R. SPRINGER 
(Associate Member) JOHN STEMMONS 


W. C. HENGER R. L. THORNTON, JR. 
K. F. HOEFLE ANDREW J. THUSS, JR. 
H. N. MALLON HOWELL H. WATSON 
J. A. McCAUL W. C. WINDSOR, JR. 


TOM FINNEY, Secretary 


Federal and State Legislation 
PAUL CARRINGTON, Chairman 


JAMES W. ASTON ALLEN MERRIAM 
JEROME K. CROSSMAN ROBERT PAYNE 

JOE M. DEALEY ARTHUR SMITH 

JOHN A. ERHARD ROBERT G. STOREY, JR. 
WATROUS H. IRONS __ R. L. TAYLOE 

MORRIS JAFFE 


LELAND S. DUPREE 
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AUSTIN F. ALLEN 





R. O. FLOWERS 


HARRY BASS 


Federal Taxation of 
Community Income 


HYMAN PEARLSTONE, Chairman 
ROSSER J. COKE PAUL JACKSON 


0. SAM CUMMINGS J. L, LATIMER 

FRED F. FLORENCE DR. MINNIE LEE 

J, LAWSON MAFFETT 
GOGGANS, JR. E. E. SHELTON 


JAKE L. HAMON J. W. SIMMONS 


S. J. HAY J. RALPH WOOD 
D. A. HULCY BEN H. WOOTEN 
BEN F. IRBY 


Electronics Industry 


J. G. FLYNN, Chairman 
ROBERT McCULLOCH, Vice Chairman 
HOYT C. CRABTREE J. Y. SCHOONMAKER 
FRED DETWEILER AUSTIN STANTON 
DEAN E. H. FLATH J. O. WELDON 
W. W. LYNCH 


TOM FINNEY, Secretary 


Relations With U.S. 
Chamber of Commerce 
B. F. McLAIN, Chairman 
NETH LEACHMAN, Vice Chairman 


R. R. GILBERT TRAVIS WALLACE 
STUART McGREGOR 


BEN CRITZ, Secretary 


Education 
JOHN E. MITCHELL, Chairman 


AUSTIN F. ALLEN EARL A. FORSYTHE 
JAS. C. ANDERSON, JR. S. J. HAY 

JAS. W. ASTON MORRIS JAFFE 

DR. CHARLES M. COLE ROLAND PELT 
JAMES M. COLLINS 


Fine Arts 


ARTHUR KRAMER, JR., Chairman 
MISS MABEL DUKE, Secretary 


JERRY BYWATERS JOHN ROSENFIELD 
MORGAN KNOTT LON TINKLE 
ALLEN MAXWELL 


Market Division 


JUSTIN McCARTY, Chairman 
WILLIAM GOLDSTEIN, Vice Chairman 


ED ALLISON SEYMOUR KURTZ 
JIM BINFORD JOE POPE 
STEVE B. BOOKE AL POPEL 


GERALD CALLAWAY R. EMMET PRYOR 
FRANK M. CYTRON MICKEY SHANKMAN 
ORVILLE DUFF L. C. WALKER 


MAUD TIMS, Secretary 


J. G. FLYNN 


JOE BELDEN 


Petroleum Affairs 


HARRY BASS, Chairman 
FRANK I. BRINEGAR, Vice Chairman 


CRESTON H. C. L. MAY 
ALEXANDER 
RUSHTON L. ARDREY 
ROLAND BOND 
RICHARD T. BRIGHT 


JOHN A, McGUIRE 
E. DALE MOUNT 
EUGENE McELVANEY 


EUGENE FREDERICK F, MURRAY 
CONSTANTIN, JR. CLARENCE L. 

EDWIN L. COX NORSWORTHY, JR. 

R. R. GILBERT MORRIS G. SPENCER 

R. L. FOREE L. A. SUNKEL 

S. M. GLADNEY L. H. TRUE 


DILWORTH S. HAGER 
W. DOW HAMM 

J. E. JONSSON 
ROBERT E. KEPKE 
GERALD MANN 

M,. H. MARR 


WM. H. WILDES 

DAN C. WILLIAMS 

R. G. WILLIAMS 

E. L. WILSON 
MALCOLM E. WILSON 


BEN CRITZ, Secretary 


Hall of Fame Committee 


TED DEALEY, Chairman 
STANLEY MARCUS JOHN RUNYON 


Membership Committee 
B. FELIX HARRIS, Chairman 
N. W. NAT RYAN, Associate Chairman 
JAMES L. CABANISS, Secretary 


Sec. No. 1 
JAMES C. HENDERSON, JR., Vice Chairman 
STEVE ALLEN C. T. KELLEY 
R. C. BURNECKE FRANK RAY 


JACK M. CLARK 
HARRY CRUTCHER 


H. M. RUSSELL, JR. 
CLARENCE A. WEST 


J. C. HURLBUT A. SIDNEY WRIGHT 
J. 1. JORDAN 
FRITZ KULER, Vice Chairman Sec. No. 2 


NORMAN ALWEIS 
PETER HALLARAN 
BUDDY HARRIS 
ROBERT HERZINGER 
JOHN LEEDOM 
BILL McCORMICK 
JACK CURTIS, Vice Chairman Sec. No. 3 
W. D. BILL BLAYDES HENRY R. HOFFMAN 
BILL BRANCH, M. D. JOHN KIRKLEY 
WALTER D. BULL FLOYD MARTIN 
JOHN T. CALDWELL MARSHALL 
OLIVER F. ERICKSON SAUNDERS, JR. 
CHARLES R. EVERSOLE CLIFFORD WHEELER 


JIM LAYNE, Vice Chairman Sec. No. 4 
ERICH DOWNS, Assoc. Vice Chairman 


W. R. BILL CONKLIN KEN MOORE 
W. B. CARSON ROGER P. RINGLER 


R. S. SANDIFER 
ADRIAN D. SEBASTIAN 
ROLAND SWENSON 
RAY VIRGIN 

ELLIS WATKINS 





B. FELIX HARRIS 


PAUL CARRINGTON 


RUSSELL S. McFARLAND 


DR. GEORGE M. JONES 


BEN HARRIS 
M, J. HORTON 
WILLIAM JOHNSON 


DICK B. GRANGER, Vice Chairman Sec. No. 5 


H. F. ADAMS 

CHARLES E, CHAMBERS 
JOE GENNARO 

HENRI F. JACQUES 
JOHN LOGAN 

R, LEON MARSHALL 


NED MEYERSON, Vice Chairman Sec. No. 6 


FLINT W. ALBRECHT 
DAVID M. BERNARDIN 
DILLARD R. CANTRELL 
H. D. CARMICHAEL 
ANDREW CLINTON 
CECIL CROW 


JACK WANTLAND, Vice Chairman Sec. No. 7 


J. F. BLACK 
DON MUNSELL, M.D. 
JACK D. GIDCUMB 


RALPH W. MATHERS, JR. LEE WILDES 


RAY PAQUETTE 
R. L. PERCIVAL 


JIM RANDOLPH, Vice Chairman Sec. No. 8 


RALPH BREUM 

A. V. CARTER 

V. P. CHANDLER 
WILLARD CROTTY 
WM, E. CUNNINGHAM 
JOHN Q. HUTCHISON 


Committee At Large: 


JAMES H. BOND 
TIMOTHY CARROLL 
JEROME K. CROSSMAN 
LEONARD HAMZY 

A. P. HARRISON 

PAT HENRY, JR. 

JOHN J. HOSPERS 
ERIK JONSSON 

A. J. KUTNER, JR. 


Agriculture and Livestock 


MURRAY COX, Chairman 
HOMER GIBBS, Vice Chairman 


CHARLES E. BALL 

E. E. BOWEN 

DON CLARK 

NEAL DeSHAZO 

FRANK HAMM 

GARLON A. HARPER 

THOMAS C. 
LONGNECKER 


Z. E. BLACK, Secretary 


JOHN W. CARPENTER 





























































MAX CLAMPITT 


JOHN SHAW, JR. 
HUGH THOMPSON 


W. M. {BILL) PETERSON 
DALE SIMPSON 

RALPH F. SLEDGE 
DONALD C. SWIFT 
THOMAS E. WOODS 


DAN T. HANCOCK 
HUGH A. MACHUE 
JAMES R. MANLEY, JR. 
H. C. STARKE 

BILL STROMER 

J, LEE WOOD 


TOM J. SHEFFIELD 
LOUIS L. SPRINGFIELD 
W. V. WALSH 


LEWIS ZAFRAN 


J. T. MAYFIELD, JR. 
JOHN D. MITCHELL 
THOMAS H. OWENS, JR. 
E. T. PETERSON 

BILL R. SKINNER 


JIM McBRIDE 

JACK McKENZIE 
ADMIRAL A. C. OLNEY 
W. W. OVERTON, JR. 
LES T. POTTER 
VINCENT L. ROHLOFF 
JOHN S. SMITH 
EDWARD N. SOUZA 
ARTHUR H. STERN 


DOYLE LOVE 
MONROE U. MAY 
J. L. McNABB 

A. S. MILLIKIEN 
C. B. SENTER 
LAWRENCE SMITH 
JACK WHETSTONE 
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Convention 


LELAND S. DUPREE, Chairman 
RAY W. WILSON, Vice Chairman 
E. O. CARTWRIGHT W. C. MILLER 
JAMES O. CHERRY LEON NOWAK, JR. 


VICK CLES! TOM H. OWENS 
HENRY ENGLISH J. P. ROBERTS 
LOUIS EVANS DR. JAMES K. ROSS 


RICHARD HAUGHTON, ROBERT A. ROSS 


SR. JOE B. RUCKER, JR. 
EARL HAYES PHIL SCHEPPS 
S. J. HAY Cc. G. SCRUGGS 
E. F. HIER LIGON SMITH 


A. CARLTON LAWLER W. W. VANDERSLICE 
DON E. MATTHEWS JAS. K. WILSON, SR. 
W. E. McANALLY 

Z. E. BLACK, Secretary 


Public Health 

DR. GEORGE M. JONES, Chairman 
DR. GEORGE ALDREDGE DR. E. R. HAYS 
C. E. ARCHIBALD MILLARD J. HEATH 
DR. J. W. BASS DR. HARRY B. 


DR. FRED BROOKSALER McCARTHY 
DR. MARTIN BUEHLER LAURENCE MELTON 


DR. LAWRENCE C. ALLEN MERRIAM 


CAMERON DR. J. M. PICKARD 
DR. HOWARD BOONE POWELL 
COGGESHALL DR. M. O. ROUSE 


DR. CHARLES M. COLE H. J. SILVER 
DR. HOWARD CRUTCHER B. A. STUFFLEBEME 
A. R. DAVIS EARLE W. SUDDERTH 
DR. MILTON V. DAVIS DR. EARLE WILLIAMS 
DR. EVERETT C. FOX HARRY WITHERS 
DR. A. J. GILL 

JIM CABANISS, Secretary 


Fire Prevention 
R. O. FLOWERS, Chairman 


DAN GABRYSCH HENRY S. MILLER 
MAURICE LEVY PAUL PENLAND 

IRA L. McCOLISTER HUGO SCHOELLKOPF 
FRED MALLINSON HARRY C. WITHERS 
ALLEN MERRIAM 


Advanced Technical Center 
C. J. McCARTHY, Chairman 


HARRY BASS ROBERT McCULLOCH 
H, N. MALLON 


seWITT T. RAY BRIG. GEN. LYLE E. SEEMAN 
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Central Highway Committee 


C. A. TATUM, JR., Chairman 
JAMES M. COLLINS, Vice Chairman 
KENNETH TUBBS, Secretary 


RICHARD BAKER R. E. KILLMER 

L. R. BARKER JEAN KNOX 

TYREE BELL MARVIN D. LOVE 
ELWOOD H. BENTLEY AVERY MAYS 

W. A. BLAIR JOHN D. McCALL 
WALTER BLANTON E. V. McCRIGHT 

GUS BOWMAN J. A. McDOWELL 

W. C. BRANDES GRANVILLE W. MOORE 


HENRI BROMBERG DONALD S. NELSON 
WINSTON H. CARSTON RAY OLINGER 
FRANK W. CAWTHON’ ROLAND L. PELT 


BEN H. CARPENTER VIRGIL H. POST 
H. H. CHAMBERS TOM SEWELL 
R. H. CLINGER N. E. SHANDS 


E. S. (RIP) COLLINS 
TRAMMELL CROW 
ELGIN E. CRULL 


CHARLES S. SIMONS 
E. CARLYLE SMITH 
JOHN STEMMONS 


JOE DEALEY H. H. STIRMAN 

ROY EASTUS M. M, STRAUS 

WM. H. ESTES MARVIN R. SPRINGER 
TED R. EWART R. L. TAYLOE 

W. P. GANDY ROY WADSWORTH 


JOHN PLATH GREEN = CLYDE A. WHERRY 

A. P. HARRISON S. H. WHITEHURST 
CECIL HIGGINBOTHAM W. C. WINDSOR, JR. 
W. M. HOLLAND W. L. WYMAN 

DENNIS HOOVER ANGUS G. WYNNE, SR. 
BEN JACKSON HAROLD M. YOUNG 


Honorary Members 
R. L. THORNTON, SR., LYNN V. LAWTHER, 
Mayor Commissioner 


JESSE K. BELL, DENVER SEALE, 
Commissioner Commissioner 


W. H. COYLE, JUDGE W. L. STERRETT 
Commissioner 


Foreign Trade Committee 
HARRY STRIEF, Chairman 
HAROLD YOUNG, Vice Chairman 
FRED F. ALFORD ALBERT L. LONG 
JAMES P. BARBOSA FRANK P. MCGOWAN 


L. M. BARNS R. B. RAGLAND 

REX K. BRACK W. H. ROBERTS 

JEROME K, CROSSMAN GEORGE S. THOMPSON 
JOE N. FISHER JOE S. TRUITT 

KARL HUNT V. R. WALLER 


HARRY STRIEF 
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N. M, WILLIAMS 
JAS. K. WILSON, JR. 


JACK KRUEGER 

FRANK LANGSTON 

GODCHAUX LEVI 
ROY JENKINS, Secretary 


Business and Economic 
Research Committee 


Chairman 


JOE BELDEN, President 
Belden Associates — Marketing Research 
351 West Jefferson Boulevard 


Committeemen 

DR. PHILIP COLDWELL, Research Director 
Federal Reserve Bank of Dallas 
400 South Akard 

JIM FITZPATRICK, Research Director 
Dallas Morning News 
Young and Houston Streets 

E. N. KERR, Vice President and Industrial Mgr. 
Republic National Bank 
Republic Bank Building 

DR. WARREN LAW 
Southern Methodist University 
Department of Economics 

HOMER FULLER, Census Coordinator 
Dallas Independent School District 
3700 Ross Avenue 

LLOYD PRICE, Director Special Services 
Dallas Times Herald 
Herald Square 

CLYDE V. WALLIS, Vice-President 
Mercantile National Bank 
Mercantile Bank Building 

MARVIN SPRINGER, Director of City Planning 
City of Dallas 
City Hall 

DR. ARTHUR A. SMITH, Vice-President & Economist 
First National Bank 
First National Bank Building 

H. S. BALL, Executive Assistant 
Dallas Power & Light Company 
1506 Commerce 


Secretary 
WILLIAM A. ROSAMOND, 
Research and Central Records Manager 
Dallas Chamber of Commerce 
1101 Commerce 


C. A. TATUM, JR. 


HYMAN PEARLSTON: 














PEARLSTON: 








DALLAS e 

















wir ar woe 


EN 


CaN 


25) he 


fe 




















‘8 i as i fi 














FAMILY PORTRAIT 


This is a portrait of the front office staff, male 
members only, of the Johnston family. Here we are; old 
and young, tall and short, management and salesmen. 
so-called although they spend more time 
in the generally 


“Salesmen” 
servicing customers than in “selling” 


accepted sense. 


Nevertheless, the customers seem to like it that 
way. Increasing business has necessitated further expan- 
sion of production facilities since removal to our new 
home a year ago. New equipment has been added, both 
letterpress and offset, to round out a completely versatile 
and flexible production layout. 


Johnston 


PRINTING COMPANY 


FEBRUARY, 1957 


Shown in the picture are, seated from left to right: 
L. C. Owens, Emil L. Borak, Bryan Snyder, Jr., Bruner 
R. Penniman and Jack H. Johnson. Standing: Bob Surrey, 
Oliver Snyder, Fallon Snyder and Pat Yoxall. The portrait 
is of our founder, the late Fred E. Johnston, 1869-1938. 


Not shown are all the men and women in our plant, 
craftsmen whom you do not meet too often — proud of 
their skills, equally eager and dedicated to the service 
of our customers. 


To you we extend a cordial invitation to visit our 
new plant or call any individual named above. 





TAylor 3-6191 2700 NORTH HASKELL 
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What's Doin’ in March 





Joe E. Lewis is back! 

There is an artist running around town 
showing a cartoon of a bum with the 
caption, “Show me a man with no money 
and I will show you a bum!” Now if this 
artist were honest he would credit the line 
to Joe E. Lewis. And if he were a Lewis 
fan (he is) he would give you the rest of 
the routine which begins: “Ladies and 
Gentlemen, years ago I began in show 
business. I made many friends; many peo- 
ple were kind to me. I applied myself 
and worked hard. Now 30 years later, 
ladies and gentlemen, I can truthfully say 
I’m independently bankrupt!” Of course, 
you’ve got to be in the right place and 
preferably in the right condition to appre- 
ciate Lewis. He’s a saloon comedian and 
they’re one of the best kinds. His mate- 
rial and songs are about light women and 
heavy drinking; gambling in general, 


horse racing in particular with occasional 
digs directed toward nightclub managers 
and hotel detectives. He'll be in the 
Adolphus Hotel Century Room starting 
March Ist, and if I can swing it, so will I! 





@ Long before Franchot Tone became a 
frustrated business man on television; be- 
fore Clark Gable was crowned The King 
and Charles Laughton started giving read- 
ings off high stools, the three of them got 
together for a rouser called “Mutiny on 
the Bounty.” It’s a great story about a 
mutiny that set off a chain of mutinys and 
some reforms in the British Navy of the 
18th century. Laughton plays Lieutenant 
William Bligh, the mean captain. Gable 
plays “Mis-tah Chris-tyun!” who led the 
mutiny and later did so much to populate 
Pitcairn Island. And Tone plays Byam 
who didn’t think the mutiny was such a 
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hot idea—or at least that’s what he said at 
his trial. A great show come back—at the 
Coronet! 


@ Interstate has got a show coming up 
that I really look forward to! It’s cloyly 
titled “Full of Life” but it features Judy 
Holiday! The plot concerns Judy’s and 
Richard Conte’s trials as “any-day-now” 
pre-parents. As Holiday can get laughs by 
just walking across the street, she should 
be a riot galloping down the pre-natal 
path. Interstate’s also booked a John 
Wayne, “Wings of the Eagle” and a 
science fiction, “The Incredible Shrinking 
Man.” They say he really shrinks. 


“The play's the thing" in March! 

Any production of “Hamlet” is auto- 
matically the biggest stage event of any 
month, so Coronet Town Hall series gets 
our nod with a fantastic double-header. 
They play the melancholy Dane March 
29th, 30th (matinee) and 31st and on the 
30th and 31st (matinee), the melancholy 
Norwegian’s “Peer Gynt.” But in “Peer 
Gynt,” the melancholy Norwegian, Hen- 
rik Ibsen, isn’t melancholy. Instead he 
writes P.G. as a laughing, rapid poetic 
drama that’s a fitting contrast to play 
opposite the brooding “Hamlet.” Indeed, 
a lot of people say that P.G. is as great 
in its way as Hamlet (among them George 
Bernard Shaw, Brandes and Archer.) 
Coronet has brought in the internationally 
famous Canadian Players to play the bill. 
The Canadians belong to the stripped 
stage school of acting (minimum costum- 
ing, minimum scenery) but they rank high 
as actors. At Courtyard Theatre. @ 
Margo Jones Theatre 57 will run into 
March with “The Circle” one of Somerset 
Maugham’s early plays. Concerns a 
mother who runs away with another guy, 


comes back to visit her now-grown-and 
married son, finds son’s wife about to pull 
mother’s stunt with still another guy. 
Makes for drawing room comedy and a 
big cast. On March 12-31st they play 
“Second Wind” about an active 80-year- 
old. 





Cathedral Players have a good one; the 
un-watered down version of “The Bad 
Seed,” Maxwell Anderson’s play that sets 
childhood back 3000 years. Rhoda as 
played by Sally Soldo will be so mean 
they’ll have to shake down the audience 
for weapons before letting them into the 
same house with the child. Finally, Eddie 
Dowling, Broadway and Houston actor- 
director will lecture for the Community 
Course, March 21, McFarlan Auditorium. 
Other Offerings: 

A Gershwin concert, two name pianist 
concerts and an orchestral by Dallas Sym- 
phony Orchestra at State Fair Audito- 
rium, Puccini opera by the Community 
Opera Guild, McFarlin Auditorium. 


tou crabtree, 
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Capital 
and Surplus 
increased to 


$75,000,000 


Deposits 
$781,404,41198 


Resources 


$910,893,49957 





During 1956, the Republic National Bank 
reached new record highs in Deposits, Total 
Resources, Earnings and Capital Funds. 
The increase in Capital and Surplus to 
$75,000,000 further enhanced the Bank’s 
position as the largest bank in the South 
and the 18th largest in the nation in capital 
strength. 


Highlights of 1956... 


ANOTHER RECORD YEARAT REPUBLIC 


Earnings 
per Share 
$358 


Cash 
Dividends 
Paid 

per 
$1 68 share 
$4,319,700.00 


5% 
Stock 





127,500 
Shares 


We take pride in this continued record of 


outstanding growth, which, in the short span — 


of a few years has advanced the Republic 
from a small local bank to its present stature 
as one of the nation’s leading financial insti- 
tutions. Also, we express our deep apprecia- 
tion to our many friends throughout the 
country who have made our progress possible. 


Fe Pe eee 


NATIONAL BANK of Dallas 





MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 


FEBRUARY, 1957 


Dividend 
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An ENGRAVING is just a 
piece of metal that reproduces 
an image. Sometimes it’s a 
good likeness (when BLANKS makes it). And sometimes 
it’s pretty Gees (and BLANKS doesn’t make that kind). 
Now, back of a good 
BLANKS engraving there’s 
a lot that goes on. Equipment and people are required 
to do the job, and BLANKS has more of both (and the 


finest of each) than any other 





engraving plant in the whole 





South. So you see . . . good 
engravings don’t just happen. They’re a product of 
good people and good equipment. Plus an attitude 
that makes every job a challenge . a determination 
to bring forth a true reproduction of the copy. When 


you get a happy combination like this . . . people, equip- 





ment, determination .. . you wind up with a GOOD 


ENGRAVING, (and that’s the kind BLANKS makes). 


BLANKS 


Engraving Company 


1315 YOUNG STREET e DALLAS e Riverside 1-3905 











Dallas 
SALES AND MARKET 








Tele-Sell Comes to Town 


Dallas—sales hub of the great South- 
west—is the only Texas city offering the 
million dollar Tele-Sell spectacular on 
February 26 and March 5. 

Thirty-four cities in the United States 
and Canada are participating, via closed 
circuit television. from New York, in the 
biggest sales education program ever at- 
tempted. 

An estimated 40,000 sales managers 
and sales personnel make up the audience 
for this unique presentition. They are see- 
ing and hearing 12 of America’s top sales- 
men in the fields of manufacturing, 
wholesaling, retailing and service selling 
discuss the principles by which they 
climbed to the top echelon of business. 

The Tele-Sell is unique not only for the 
fact that it brings together one of the 
greatest arrays of sales talent in the na- 
tion but because of the method of presen- 
tation of the sales messages and inspira- 
tion these leaders have to offer. There are 
no long speeches but rather the emphasis 
is on dramatic presentations of principles. 

The two programs, starting at 6 p.m. 
and ending at 8 p.m. on successive Tues- 
days, February 26 and March 5, are being 
held in the Dallas Memorial Auditorium 
Theater, Akard and Canton Streets, which 
was ‘opened just in time to accommodate 
the first program. 

A giant, 16 x 20 ft. screen, was in- 
stalled by the Sheraton Closed. Circuit 
Television Company for the occasion. An 
estimated 1,000 sales personnel from Dal- 
las and throughout Texas are attending 
the Tele-Sell. 

The Tele-Sell is the major event in the 
first national celebration of “Salesmen’s 
Week” which is being observed by the 
National Sales Executives Association in 
cooperation with the U.S. Department of 
Commerce, the U.S. Chamber of Com- 
merce, the National Association of Manu- 
facturers and other business groups. 

The importance of the Tele-Sell in pro- 
moting more efficient sales practices na- 
tionally is emphasized by the fact that 
Vice President Richard M. Nixon per- 
sonally opened the February 26 program. 
Secretary of Commerce Sinclair Weeks 
will open the March 5 program. 

The Dallas Sales Executives Club is 
sponsoring the Tele-Sell locally as a non- 
profit educational: venture which will be 
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of great value to Texas sales managers 
and sales personnel. W. W. Clements, 
club president, in announcing the Tele- 
Sell said that “the purpose of this bold, 
new concept in sales training is to teach 
the salesmen how to do their jobs a little 
better. 

“As America continues to lead all na- 
tions in technical know-how and in the 
production of field and factory, it is 
essential that we also set the pace in the 
distribution of economy. This is the job 
of the salesman.” 

J. M. (Jake) Lynn is general chairman 
with C. H. Shackelford and Mark Han- 
non as co-chairmen. 

Others on the committee include Leo 


group marketing, Chrysler Corporation 
and Herman C. Nolen, president, Mc- 
Kesson & Robbins, Inc. 

Representing the ladies is Mrs. Brownie 
Wise, vice president, Tupperware Home 
Parties, Inc. Others are H. Bruce Palmer, 
president Mutual Benefit Life Insurance 
Company; Judson S. Sayre, president, 
Norge Division of Borg-Warner Corpo- 
ration; Philip M. Talbot, vice president, 
Woodward & Lothrop department store; 
John M. Wilson, vice president for sales, 
National Cash Register Company and 
R. S. Wilson, executive vice president, 
Goodyear Tire & Rubber Company. 

Producing the Tele-Sell nationally is a 
cooperative educational venture of Ar- 








Shoemaker, P. M. Rutherford, Jr., Louis 
Evans, Forrest Cannon, Frank Parker 
and Mrs. Estherlee De Haes, executive 
secretary. 

W. H. Pierce, a member of the Sales 
Executives Club, will open and close each 
program. 

The 12 top sales personalities partici- 
pating in the Tele-Sell are John M. Fox, 
president of Minute Maid Corporation; 
Alfred C. Fuller, chairman of the board, 
Fuller Brush Company; Joseph Kolodny, 
managing director, National Association 
of Tobacco Distributors; Wade McCargo, 
president, McCargo-Baldwin department 
store; Byron. Nichols, general manager, 





thur H. “Red” Motley, president of Pa- 
rade Publications and president of Tele- 
clinics, Inc.; Jamison Handy, president of 
Jam Handy Organization and Walter 
Wanger, Hollywood producer and presi- 
dent of Sheraton Closed Circuit Tele- 


vision. 

The local and Texas sponsorshp of 
Tele-Sell is being done on a non-profit 
basis by the Dallas Sales Executives Club. 

Tele-Sell chairman J. M. Lynn said that 
the club, in undertaking the sponsorship 
of the program, felt that it would be 
highly desirable for Dallas to do so be- 
cause of the importance of Dallas as a 
sales center. 
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Make the Katy 
Your Railroad 
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for travel—Katy famous meals and 
service. Streamlined Texas Special daily 
between St. Louis and San Antonio— 
de luxe Bluebonnet daily between 
Kansas City and San Antonio. 











for freight—fast and dependable via 
the famous Katy Komet and other Katy 
fast freights. From St. Louis and Kansas 
City to principal Missouri, Kansas, 
Oklahoma and Texas cities. Ask about 
Katy’s L.C.L. Freight merchandise 
service. 





for industrial expansion—out- 
standing Katy-serviced industrial dis- 
tricts and sites. Ample Labor, Natural 
Resources, Low Cost Power at your 
service. Contact Katy Industrial De- 
partment, Dallas 2, Texas, without cost 
or obligation. 


THE KATY IN DALLAS 


Standout Katy-developed industrial 
locations include Air Lawn, Garland, 
Farmers Branch, Cedar Crest and simi- 
lar areas in greater Dallas. Newest home 
for Dallas industry is the Windsor-Katy 
Brook Hollow District, ideal in location, 
beautiful in appearance, a complete range 
of advantages second to none in U. S. 





SAN ANTONIO GALVESTON 
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YEAR END REVIEW 


As Dallas business plunged head-first 
into 1957, The Chamber’s Research De- 
partment pulled out its famous set of 
“economic yardsticks” and began to size 
up 1956. In some places Dallas’ business 
profile edged up, and in others it dropped 
off, but all in all the yardsticks measured 
a good gain. 

The over-all Dallas economy continued 
to climb to a new record breaking level 
during the year. Out of 28 major business 
and economic indices (see chart) all but 
7 showed increases ranging from 2.8% in 
bank deposits to 46.7% in Engineering 
non-building type construction. Declines 
included the number of new business firms 
started, residential construction contract 
awards, and new automobile and truck 


registrations. These drop-offs were not re- 
stricted to Dallas however, they were also 
off on a State, Regional and National 
basis. 


A few of the highlights were: 


Population: At the end of the year, 
estimated population for the Dallas Metro- 
politan Area was set at 827,500 — a gain 
of 32,500 people from January 1, 1957. 
City of Dallas estimated population in- 
creased from 600,500 to 621,500 during 
the year, while the area of the city in- 
creased from 198.01 to 236.01 square 
miles. The square mile area of the city is 
now more than double the area at the 
time of the 1950 Census. Population of 
the City of Dallas plus its four “island 
cities” — Highland Park, University Park, 
Fruitdale and Cockrell Hill — was esti- 
mated at 666,500 as of January 1, 1957. 


Employment: Employment in Dallas 
County reached a total of 343,895 workers 


at the end of the year, an increase of 
14,630 in the number of job holders since 


the end of 1955. The employment gain 
of 1956 was almost 3,000 above the com- 
bined total gains for the years of 1954 
and 1955. Factory employment in the 
County increased by 6,950 workers dur- 
ing the year, to reach an all-time high of 
86,575. During the two previous years — 
1954 and 1955 — factory jobs increased 
by only 2,825 workers. 


Payrolls: The estimated total annual 
non-farm payroll in Dallas County in- 
creased by $109,484,000 during 1956, to 
reach a total of $1,299,585,080. The total 
annual factory payroll reached $364,- 
030,920 during 1956 for an increase of 
$56,622,920 or 18.4% over 1955. 


Construction: Total construction 
contract awards in Dallas County de- 
clined from an all-time high of $255,- 
326,000 in 1955, to $227,315,000 in 1956. 
In spite of the 11.0% decrease from 1955 
in total awards, 1956 was still the second 
best construction year on record for Dallas 
County. All of the decrease from 1955 
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Adams, Harold G. 
Alexander, Geo. A., Agcy. 
Anderson, A. J., & 


Associates 
Andrews-MeDowell Co. 
Ayres, k, Jr. 
Banks-Burney Co. 

Barr, John A., Co. 
Barrett, Arthur E. W. 
Basham Insurance Agency 
Bateman Insurance Agency 
Beachum, John H., & Son 
Beavers. Joe, Insurance 
Bettes Ins. Agcy. of Dallas 
Bibby, Haughton & Bibby 
Binford Insurance Agency 
Blanton, Thomas & Co. 
Bolanz and Bolanz 
Bomar, Henry H., Ins. Agcy. 
Bond, Tom L., Agency 
Brannan Insurance Agcy. 
Brilling, Abe I. 
Burke, John L. & Co. 
Burkholder Ins. Agency 
Burton & Wilkin 
Bywaters Insurance Agcy. 
City Insurance Agency 

ran & Houseman 
Coker, M. L., Ins. Agcy. 
Coleman, Shelley 
Corrigan-Jordan Ins. Agcy. 

A., & Co. 


Cox & Stailey” 
Crocker, R. H., & Co. 
Crossman, - W., Agency 


Crow, 


Crum, Lee, Ins. Agency 
Cullum, J. D., & Co. 
Davis, Le E., Agency 
Dean, E. G., & Co. 
paar Clyde, Ins. Agency 
Dexter, Chas. L., & Co. 
Diffey, W. A., at, Agency 
Down, Frank C » Co. 
Duncan, Guy s., "Ins. Agcy. 
Echols insurance Agency 
Ellis-Smith & Co. 
Elmore, Derrill G. -» & Co. 
Faulkner Ins. Agcy. 
Ferguson, Tom C. 
Fitzwater, Tim, Insuror 
Flowers, Russ, Ins. Agency 
Fogleman, Wilbur H., Ins. 
Francis, Shirley M. 
Garrett, Floyd, Co. 
Greaves, Sidney D., & Son 
Green, Glynn O., Agency 
Green, Sidney F., & Ligon 
Grinnan, is, Co. 
Gulledge, Hal A., - 
Gump ant eT 
ll, J.C. & Sepang 
Hall, Howard M. 
Hamman, Gaston, Agency 
Hardy, R. L., Agent 
Harris, Felix, & Co. 
Harris & Huffhines Agcy. 
Hartley, Walter G. 
Henry, E. Cowden 
Hogan, Geo., Ins. Agency 
Holland, W. M. (Bill) 
Agency 


Holt, J. Frank, & Co. 
Hooker, S. H. 

Howell, Rouse, Insurance 
Hunt, Carl H. 

Jackson, A. D., Agency 
Jacobs, Joe, Ins. Agency 
Jones-Calvert Co. 

Jones, Ted, Agency 
Jones-West and Johnson 
Julian & Cochran 


Kaufman, ay 5 H., Ins. Agt. 


Killough, M & Co. 
Kirkpatrick Thompeon Co. 
Kirsch, Augus' 

Kline, Ww. Ef & Co. 

Lang, J. Fred, Agency 
Lett aay vad Agency 
Levi, ei ee Sons 
Lindsley, J - W., & Co. 
Love SS Agency 
McClure, Geo. D., Agency 
——" Geo. W., Ins. 


gency 
ae ema Geo. W., Co. 
Ma tt Co Co. 
—venwen ve lie z —- 
Manton, Henry, 


Markham, C. M., Ins. tow. 


Maxson-) oney-Turner 
Mendenhall, J. S., Ins. 


Agency 

Merritt Insurance Agency, 
The 

Mineer, Sylvan A. 


Mitten’ , N. E., & Son 
Mohon, J. W., & Co. 


DALLAS ASSOCIATION OF INSURANCE AGENTS, 


Moore, Harry R., Agency 
Morrison, Lake Agency. 
Munger & Moore 
Murchison, Kenneth, & Co. 
Murray insurance Agency 
Nash, A. G., Co. 
Noel, Dave, Agency 
Norw » Jones W. 
OQ’ Beirne, C. B., & Co. 
Owen, Arthur L., Co. 
Parrish, W. D. (Bill), 
Insurance Agency 
Patrick, C. M. (Pat) 
Pearlstone & Elliott 
Peavy Insurance Agency 
Phelps, Jacques & Co. 
Pierce, A. 
Prendergast, A. C., & Co. 
Priddy, Ross, Agency 


Ragland Insurance Agency 
Reid, James Y. (Jim) Agcy. 


Reilly, Wm., Agency 
Reinhardt, L., & Son 
Rembert, oe Agency 
Renz, Stagg, Agency 
Roberts, Wiley, & Sons 
— oon 


& Rose 
Roselit, John H., Co. 
Rucker, T. M., & Co. 
Sammons, Ed E. 
Saxon, Robert E. 
Scheid, Max, Agency 
Scott, Beverly Ins. Agcy. 
Seay & Hall 
Shaffer-Dickinson Agcy. 
Shaw & Hornberger 


DALLAS e 


Shelton, Ray, Insurance 
Simons Insurance Ageney 
Simpson & Cathey 


» (Al), Ins. 
Smith, Cruger T., Agency 
Snell, David M. 

Spurgin, Ben., Ins. Agency 
Steele-Fonda Co. 

Stern, Robert, Ins. Agency 
Stewart, Waldo E., & Co. 
Susman, Wm., Agency 
Doc Swalwell & Associates 
Taylor, Roy L., & Son 
Teeling Insurance Agency 
7? & Loving Ins. 


Thrash, , G., & Son 
Troth, 8. H., & Co. 
Tucker-Manning 
Waldman Bros. Ins. Agcy. 
Wallace, Jim., Agency 
Wallace & Fi y Agcy. 
Walsh, Jim, Agency 
Watson-Herring Ins. Agey. 
Weatherford, Bill, Ins. 
Agency 
Whitman, Joe, Ins. Agency 
Wilhite Agency 
Williams, W. Nicholas 
Wilson-Welch Co. 
Wimberly, Werth, Agency 
Wright Ins. Agency 
Wynnewood Ins. Agency 


812 WILSON BLDG. RI 11-9021 
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was due to a $43,883,000 or a 29.5% drop 
in residential contract awards. Offsetting 
much of the decline in residential con- 
struction activity was an increase of $4,- 
444,000 or 5.4% in commercial-indus- 
trial-institutional building contract awards 
and an increase of $11,328,000 or 46.7% 
in engineering or non-building type con- 
struction awards. 

The dollar volume of building permits 
issued in the City of Dallas and the Park 
Cities decreased from $172,400,316 in 
1955, to $140,972,508 in 1956. Despite 
the 18.2% drop, the City of Dallas still 
ranked Sth among all American cities in 
the dollar value of building permits issued 
during 1956 — falling behind only New 
York, Los Angeles, Chicago and Houston. 
In 1955, Dallas ranked fourth in the na- 
tion, ahead of Houston. On a two year 
basis — 1955 and 1956 — Dallas’ volume 
exceeded the City of Houston’s by over 
$13,000,000. 


LOVE FIELD is DALLAS 
Don’t Buy a Detour! 

















DALLAS e 


FEBRUARY, 1957 





1956 YEAR END COMPARISON WITH 1955 


Compiled by the Research Department 


1956 

Commercial Data 
New Business Concerns — Total ...........0.........cccccececeesecteseeees 909 

EEE AN eae EN IEE 2 Ne 70 
PE MMII 2. see tse Ptah on poe -p vulecaegmsetpeaseet silty seatedeeansnes _$ 20,594,725 
Air Mail Originated (ibs.) ... tere eee Se 1,550,522 
Consumption of Electricity — Total KWH Oe rte ee 2,182,608,541 

Industrial BI Se tka cane we tne eec ais. sacs SSS 495,091,640 
Consumption of Natural Gas 

Total Cubic Feet ............ 66,183,591 

industrial ................ Se Nr eee .. 45,891,586 
Number of Electric Meters (December RA le are eo 201,920 
Number of Water Meters (December 31)........................0...... 186,197 
Number of Gas Meters (December 31) .....................00...ee 199,062 
Number of Telephones (December 31)* ......... 345,253 
New Passenger Cars Registered*® 000... ccceeeteeneees 37,357 
emer TUM WEIN oes css dice caasscercbpsecdesines-rsacueudvetia 5,418 
Number of Air yar Shipments: 

Received ya Uiewstales eae 92,278 

GPIINEN So ssscaceiasecyssscecneses 55,655 
Employment 
Employment — Total (December)* |... 2 oo.........00005 cecccceeteeees 343,895 

Manufacturing Employment* 86,575 


Financial Data 

Bank Clearings ; 

Bank Debits ............. 

Bank Deposits (December 31) 
Bank Resources (December 31) . ag 
Savings & Loan Association Deposits (December 31). 


Building Data 


fe tied $ 22,672,478,000 
25,580,204 ,000 
2,202,580,000 
2,457 ,461,000 
183,763,993 


Construction Contract Awards —Total* ..... $227,315,000 
Residential Building* .. res . 104,641,000 
Non-Residential Building* 87,076,000 
Engineering Non-Building* paar ee Es 35,598,000 
Dollar Value Building Permits.......................0000.c0ccc08 140,972,508 


1955 


1,223 

99 
$ 19,933,853 
1,367,618 
1,898,055,755 
450,775,419 


60,926,872 
42,364,351 
195,236 
179,260 
192,780 
325,122 
55,545 
6,747 


86,267 
50,849 


329,265 
79,625 


$21,678,567 ,000 
24,168,394,000 
2,142,320,000 
2,350,197 ,000 
163,523,076 


$255,326,000 
148,524,000 
82,532,000 
24,270,000 
172,400,316 


Per Cent 

Change 
—25.7 
—28.3 
3.3 
13.4 
15.0 
9.8 


8.6 
8.3 
3.4 
3.9 
3.3 
6.2 
—30.9 
—19.7 


7.0 
9.5 


4.4 
8.7 


4.6 
5.9 
2.8 
4.6 
12.4 


—11.0 
—29.5 
5.4 
46.7 
—18.2 


*Includes all Dallas County. Other data except (number of telephones) cover Dallas and four island cities. Number 
of telephones include Duncanville, Farmers Branch, Grand Prairie, Hutchins, Mesquite and Richardson in addition to 


Dallas and island cities. 





the Pay-off is Here 


Clever advertising pays off in 


off in profits. 
McCann-Erickson, Inc. has the 


services (research, marketing, 
promotion, etc.) to create sound 


Our best recommendation is the 
caliber of the regional, national 
and international accounts we are 
privileged to serve. 


Houston 


NEW YORK, BOSTON, CLEVELAND, DALLAS, 


admiration . . . sound advertising pays 


staff, the experience, and the many extra 


advertising* that will pay off for you. 


McCann- Erickson, Inc. 


DETROIT, LOUISVILLE, CHICAGO, SAN FRANCISCO, 
LOS ANGELES, HOLLYWOOD, PORTLAND, ORE. 


*Much of it is also clever! 
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AVIATION 












McCARTHY 


McCarthy Named to National Com- 
mittee, C. J. McCarthy, chairman of the 
board, Chance Vought Aircraft, Inc., has 
been appointed by President Eisenhower 
as a member of the National Advisory 
Committee for Aeronautics, the govern- 
ment’s foremost research committee in 
the aeronautical field. 


64 







SLICK AIRWAYS’ PRESIDENT, General Robert J. Smith, (left), is presented with the 


Dallas Aviation Man of the Year award Plaque by Don Greaves, (center), president 
of the Dallas Junior Chamber of Commerce. Tom Fiedler, aviation chairman, looks on. 
The award is presented annually to the Dallas citizen contributing the most to the 


city’s aviation progress. 











Widely known in national and inter- 
national aviation circles, Mr. McCarthy 
is a member of the board of governors of 
the Aircraft Industries Association and, 
in 1953, he served as president of the In- 
stitute of Aeronautical Sciences. 


* 


New Aircraft Company Formed. 
Wickfield Aviation, Inc., a new aircraft 








It pays to be among those present. 


SOUTHLAND LIFE BUILDING 





A Lot of Business Is Secured 
By Being Among Those Present 


There is one thing you notice about successful firms. Where there are 


business and civic meetings, they are always represented. 


Your Chamber of Commerce Magazine is a business meeting in print. 
Whenever each monthly issue is mailed out, thousands of local business men 


sit down to find out what is going on. 


Put your advertising in your Chamber of Commerce magazine. Be repre- 


sented as business men turn its pages each month. 


For five state coverage in the field of advertising, use space in the regional 
advertising trade journal, Southwestern Advertising & Marketing. It can 


represent you in many places at one time and do it economically. 


For additional information, write 


SOUTHWESTERN ADVERTISING & MARKETING 


“The Sales Magazine of the Growing Southwest” 
Published Monthly 


RI 2-7001 DALLAS 














company, has been formed in Dallas at 
1511 Levee Street in the Trinity Indus- 
trial District. 

The firm will be headed by H. L. Wich- 
man, a former officer of McDonnell Air- 
craft Corporation of St. Louis. 

Initial work for the firm is with Temco 
Aircraft. In addition to airframe and tool 
design, the company will undertake air- 
craft research, development and testing. 

Officers and directors of the firm are 
Bert Fields, chairman of the board; H. L. 
Wichman, president; Paul F. Osborne, 
secretary; H. T. Manning, treasurer, and 
J. M. Morris, assistant treasurer. 











GREAT NATIONAL LIFE 
INSURANCE COMPANY 


S. J. HAY, President 


HOME OFFICE * DALLAS 


 _ zz 
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New Temco Office Building 


Temco Building New Corporate 
Headquarters. Temco Aircraft Corpo- 
ration is proceeding with plans for a new 
100,000 square foot office building to be 
erected at its Garland, Texas plant. 

The building is scheduled for comple- 
tion during the summer of 1957, and at 
that time, Temco will move its corporate 
offices, including some administrative and 
supporting functions, from the Grand 
Prairie plant to Garland. 

Temco already has a 100,000 square 
foot engineering research and develop- 
ment center under construction at the 
Garland plant, and a large portion of its 
engineering department will be transferred 
to the new center in July, 1957. 


+ 
Dallas Ranks Among Top U.S. Air 
Centers. Dallas aviation leadership in 
the nation and South was reaffirmed this 
month with the release of Civil Aeronau- 
tics Administration figures on air trans- 
portation service during 1956. 











Doubting Dhomas! 





He just doesn’t have 
**Continuous Vision” 
Dallas, only Texas city among the top 
15 in any of the air traffic categories, Embarrassing incidents 
ranked sixth among the nation’s air-mail like this are often the re- 


eee lait . t sult of your inability to 
centers; eig among air cargo centers see clearly without age-re- 


and ninth among air passenger centers. vealing head movements. 
A total of 3,875.7 tons of air mail If you'd like to regain the 
placed Dallas behind only Chicago, New “continuous vision” of 
York, Los Angeles, San Francisco and youth—clear, estural vi- 
‘ ; ‘ soos sion at all distances—see 
Washington in this category. Airlines your doctor. He may pre- 
serving Dallas reported 11,064.3 tons of scribe Continuous Vision 
air freight shipped during the year. Ahead Lenses. Bring your pre- 


scription to us for accurate 
service and a complete se- 
lectionofattractiveframes, 


of Dallas were New York, Chicago, Los 
Angeles, Detroit, San Francisco, Cleve- 
land, and Boston. Passengers enplaning at 


Love Field totaled 912. Leading cities “The Prescription House for the 
were New York, Chicago, Los Angeles, Eye Physician 
Washington, San Francisco, Miami, De- ? 

troit and Atlanta. § Y LV E S T E R S 


Dallas led all other cities in the South- 
west in all three areas. New Orleans was 
second in the Southwest in passengers and Phone Ri 2-6968 
air mail; Fort Worth, second in air cargo 301 Medical Arts Building Dallas 
and third in air mail; and Houston, third 
in passengers enplaned and air freight. 


Dispensing Opticians 




















Planning your firm’s Annual Report? 


fine color printing... oe 












ae 


PADGETT PRINTING AND LITHOGRAPHING COMPANY 


Our long experience in producing annual 
reports for many Texas business firms will 
prove a valuable asset. Let us show you, with- 
out obligation, samples of our workmanship 
and a select group of unique papers especially 
adaptable to annual reports. 


Sial Fleetwood 1-3715 
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Living in the present and looking to the 
future, these seven trustees*of the Dallas 
Community Chest Trust Fund are alert to the 
constantly changing needs of Dallas County. 
Information is provided them through the Council © 
0) N € 





of Social Agencies which carries on research and 
planning in cooperation with every group interested 
in welfare of the community, not just agencies of the 
Community Chest, of which the Council is a member. 





These seven trustees are chosen by the 90-member board 
of the Dallas County Community Chest, your elected 
representatives. Men of wisdom, foresight and business judgment, — 
their combined judgment as to the most vital.needs of 
Dallas County can be trusted. For legal interpretation 
they turn to Earl A. Forsythe of Worsham, Forsythe & 
Riley, general counsel for the Trust. Like these seven 
trustees, Mr. Forsythe contributes his services. 


If you want assurance that your gift to charity 
will keep close to reality and give the 
greatest benefit, you will find it in the 
e B. F. McLain, President plan of the Dallas Community 
President, Hart Furniture Co. Chest Trust Fund. 


e J. L. Latimer, Vice-President 
President, Magnolia Petroleum Co. 


e R. W. Baxter, Treasurer 
President, Rio Grande National 
Life Insurance Co. 


e R.R. Gilbert For further information telephone RI 1-1801 or mail this coupon to: 
Vice-Chairman of Board 


; FRED M. LANGE, Executive Vice-President 
Republic National Bank 


Dallas Community Chest Trust Fund 
e H.N. Mallon 420 South Akard — Dallas, Texas 
Chairman of Board, Dresser Industries eee eee 
e Julius Schepps [ 4 
President, Schepps Wholesale To the Dallas Community Chest Trust Fund: 
Please [(] telephone [] write [] send brochure 


e C.A. Tatum, Jr. 
President, Dallas Power & Light Co. 


about your program. 
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DALLAS COMM)’ CHEST 


TRUST #eUND 


t 4 : Gee) 
Nb. oe | | 
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s* J SINS 7s Advertisement Presented as a Public Service 
Seomiii’ | By a Dallas Business Institution | 
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Dallas 
NEWS SPOTLIGHT 








W. C. WINDSOR, JR., receives the Eas- 





terwood Cup from L. B. Jennings, chair- | 


man of the Cup selection committee. 


Post Carries Brook Hollow Article. | 


Brook Hollow Industrial District in Dallas 
and its developer, W. C. Windsor, Jr., re- 
cently received signal recognition on two 
widely separated fronts. 

The Saturday Evening Post, in its issue 
on sale February 26, carried a 3,500-word 
article about Brook Hollow and Mr. 
Windsor, and the temendous impact they 
have had in the field of industrial develop- 
ment. Written by Neil M. Clark, the 
article is illustrated with photographs of 
Brook Hollow and its developer. 

Earlier, at a meeting of the Dallas Real 
Estate Board at Hotel Adolphus, Mr. 
Windsor was named the city’s outstanding 
realtor for 1956, and presented with the 
Easterwood Cup, given each January to 
the person selected for outstanding serv- 
ice to the real estate profession and the 
community during the preceding year. 
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Protection in Tra 





CHECK THE FACTORS 
MOST VITAL TO YOU 





SOLID FIBRE BOXES ¢ FOLDING CARTONS 
KRAFT PAPER AND SPECIALTIES 
KRAFT BAGS AND SACKS 





DALLAS - 
SAN ANTONIO - 





EL PASO 
AMARILLO > 


Whether you're President, 
Vice-President, Treasurer, 
Purchasing Agent, Sales 
Manager, Production Man- 
ager, Traffic Manager, Adver- 
tising Manager... the above 
factors in selecting the right 
shipping containers deserve 
your personal attention. 


Call your nearby Gaylord 


packaging engineer for boxes 


made to your prescription. 





FORT WORTH + HOUSTON 
TYLER »« WESLACO 
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HARDWOOD 
PALLETS 





@ PALLET DOLLIES 


e WATCO SKID 
PLATFORMS 


e PALTIER STACKING 
PALLETS & RACKS 


© WAREHOUSE 
TRUCKS 


e BIG JOE LIFT 
TRUCKS 


W. A. TAYLOE CO. 


‘ Materials Handling Equipment 

2333 Inwood Road FL 7-7315 
DALLAS 19, TEXAS 

4101 Son Jacinto JA 2-4647 


HOUSTON 4, TEXAS 
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PRINTING Company 
Your Cooperative Printer 
2930 Commerce Street 
Dallas 26, Texas 
Riverside 1-6763 
PRINTING and 
LITHOGRAPHING 


AY 





| building at Walnut Hill Lane and Douglas. 





News Spotlight 


CONGREGATION Shearith Israel has formally dedicated this new million dollar 


New Conventions Scheduled for 
Dallas. Twelve new conventions have 
been lined up for the next five years in 


| Dallas by the Convention Department. 


In 1957 the Texas Farm Bureau Fed- 


| eration plans a meet for November with 


1,500 attendance; National Piggly Wiggly 


| Operators Association, August 25-27; and 
| the Gulf Coast Chapter of the Institute of 


Scrap Iron and Steel late in the year. 
New bookings for 1958 include the 


| American Urological Association, South 
| Central Section; Texas Council of 
| Churches, Texas Federation of Coopera- 
| tives and the Petroleum Industry Elec- 


trical Association, attendance 1,100. 


New conventions for 1959 are the 
American Road Builders Association, at- 
tendance 2,500; the American Association 
of Petroleum Geologists, attendance, 
4,000; and Southwestern Frozen Food 
Distributors Association in April with 
attendance 500. 


Already scheduled for 1961 are the 
American Gas Association, October 1-4, 
attendance 4,500; and the Southern Medi- 
cal Association in November with 5,500 
expected to attend. 





Otto M. Spitz, Chief of the Aus- 
trian Trade Delegate in the United 
States will visit Dallas from March 
4 through March 7, with the pur- 
pose of stimulating import and ex- 
port possibilities. 

The Austrian Trade Delegate is 
the representation in the U. S. of 
the Austrian Federal Chamber of 
Commerce to which all of Austria’s 
trade and industry belong. 

Conference or luncheon appoint- 
ments with Mr. Spitz may be made 
by contacting Roy Jenkins, Manager 
of the Foreign Department at the 

_ Dallas Chamber of Commerce. 

















, 


| IN HONOR of his birthday and the 25th anniversary of the company he founded, 
| C. E. Doolin, president of The Frito Company receives his portrait, gift of 1600 Frito 


| employees, from John D. Williamson, executive vice president. 





4801 Lemmon Avenue 





LEO L.LANDAUER & ASSOCIATES 
CONSULTING ENGINEERS 


Air Conditioning, Heating, Ventilating, Electric Wiring and Plumbing 
Design and Supervision 


LA 6-8351 LA 8-9562 
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Soon our ultramodern, designed-with- 
q SILENT Pap. you-in-mind, Auto-Bank will let you do all 
°° | ep your personal and business banking in a 


matter of seconds. 


Wherever your business or home may be 
in Dallas .. . downtown banking will be as 
near as your car. Enjoy the ease and con- 
venience of Autoramic banking with your 


Silent Partner. 


Pre ra) atl 


& TRUST CO, of DAREAS 





MEMBER OF FEDERAL DEPOSIT INSURANCE CORPORATION 












































MAX CLAMPITT, right, is shown receiving 
from W. W. Clements a cigaret box as 
the Dallas Sales Executives Club named 
Mr. Clampitt Dallas’ ‘‘Outstanding Sales- 
man for 1956.” 


Clampitt Named Top Salesman. 
Maxwell A. Clampitt, civic leader and 
businessman, has been named “Distin- 
guished Salesman of Dallas for 1956” by 
the Dallas Sales Executive Club. 


Active for many years with the Com- 
munity Chest, Mr. Clampitt also has 
served as a Sunday school teacher and a 
member of the board of stewards of the 
Oak Lawn Methodist Church, director of 
the Dallas County Red Cross, the Texas 
Bank & Trust Company and the Dallas 
Chamber of Commerce, president of the 
Dallas Manufacturers & Wholesalers As- 
sociation, advisory board member of the 
Salvation Army and director of Goodwill 
Industries. 
*« 
Orphans Given Christmas Party. 
More than two hundred boys and girls 
from the Buckner Orphans Home were 
guests of the Lido Hotel Courts, U. S. 
Highways 67 and 80 East at Buckner 
Boulevard, for a special Christmas party. 
ee 

FBI Exhibit Featured by Everts, An 
unusual exhibit featuring the history and 
techniques of the Federal Bureau of In- 
vestigation was featured by Everts Jewel- 
ers during February. A variety of displays 
ranging from John Dillinger’s death mask 
to demonstrations of modern fingerprint 
lifting methods drew the interest of spec- 
tators. The exhibit was prepared especially 
for the Everts display by the FBI. 













SANGER 


Retail Merchants. 
Eugene Kahn Sanger, president of E. M. 


Sanger Heads 


Kahn and Company, has been named 
president of the Dallas Retail Merchants 
Association. Other one-year term officers 
will be T. A. Tombrello, vice president, 
and L. E. Langston, treasurer. New direc- 
tors are N. E. Dunn, Gordon F. Cullum, 
John B. Dunlap and Frank E. Rigney. 
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‘You know, the dern thing kinda grows on you.” 
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Dick Price 
presents 


PENCO 


a There is a difference in 
— Aluminum Windows 


‘rchants 


= and here’s why 
WAYS OUTSTANDING! 


1 Soundly designed and engineered, quality tested by lab- 
oratories and long usage 

2 Managed by a service conscious staff with the facilities 
to support this conviction 

3 Rigid quality control with efficient production methods 
and final inspection 

4 The corporation warrants the product to be manufac- 
tured as specified 

5 Integrity and financial stability, introduced by Dick Price's 
ownership 











Cullum, 
gney. 











You’ve known the quality and used these fine windows under the name Anco. 
Now, as Penco, they are yours with quality and dependability. This is impor- 


erm aE 3A 


tant news in business... important news in building. Ask for Penco aluminum 
windows... and receive a product as fine as any in America. Ask for Penco 
/ ... and expect personal attention to your special requirements. 


PENWOOD CORPORATION 


| manufacturers of penco aluminum windows 
| retail sales office and factory 
3420 singleton boulevard e¢ dallas, texas e FEderal 1-6541 
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Committee Sets Highest Quota in History 


3 


“27 for 57” was the slogan adopted by 
the Executive Board for the 1957 Cham- 
ber Membership Committee. On January 
22, the new Executive Board, comprised 
of the Chairman, Felix Harris of Felix 
Harris Company; the Associate Chairman, 
N. W. Ryan, Industrial National Bank; 
and the eight Vice-Chairmen, Jim Hender- 
son, Great American Reserve Ins. Co.; 
Fritz Kuler, KRLD-TV; Jack Curtis of 
Dallas Association, Insurance Agents; 
Jim Layne; Dick B. Granger, Forrest & 
Cotton, Ned Meyerson, Great National 
Life Insurance Co.; Jack Wantland, Texas 
Employment Commission; and Jim Ran- 
dolph, Bolanz & W. C. Miller, met and 
decided on a quota of 2,700 memberships 
for 1957. This is the largest quota ever set 
for a Membership Committee in the 
Chamber’s history, surpassing the record- 
breaking quota of 2,400 for 1956 (final 
result, 2,446). The quota, broken down, 
obligates each of the eight sections of the 
Committee to produce a minimum of 230 
memberships this year; the remaining 850 
memberships are to come from the activity 
of the Committee-at-large (mostly Life 
Members) and the anticipated 250 “One 
Day Drive” workers. 

At the first meeting of the Committee 
on January 28 it was announced that 
Chamber President Erik Jonsson would 
award the three President’s Trophies to 
the three top sections for the year; also, 
the “Top Hand for the Year” trophy will 
again be awarded by the Chamber’s Board 
of Directors to the Committeeman spon- 
soring the most memberships in 1957. 
Also, a new yearly prize was announced, 
the “Most Valuable Committeeman.” The 
recipient of this prize would be decided by 
vote of the entire Committee at the end 
of the year. Criteria to be used in arriving 
at this last award are to be: (1) Produc- 
tion, (2) Attendance at Committee meet- 
ings, and (3) cooperation with fellow 
Committeemen. 

The Committee got off to a fine start 
in January, due primarily to the efforts 
of Committeeman-at-large Jerome K. 
Crossman, who sponsored 169 member- 
ships to make the month’s total 247. 38 
new Committeemen were appointed by 
President Jonsson as replacements on the 
100-man Committee for 1957. Forty per 
cent of the entire group has served a 
minimum of three years or better. One of 
the Membership Committeemen, Vice- 
Chairman Jim Randolph, is beginning his 
5th year as Vice-Chairman; and Double 
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EYES ON THE GOAL of 2,700 new members for the Chamber of Commerce this 
year, new chairman Felix Harris, seated, and associate chairman, N. W. Ryan, 
anticipate the most ambitious program ever set for the Membership Committee. 


Life Member Jack Kutner is beginning his 
tenth year on the Committee. 

“W are very proud of the Committee,” 
stated Chairman Felix Harris, “especially 
of the number of ‘old hands’ who are con- 
tinuing in this most responsible civic enter- 
prise. Their help is invaluable, not only 
in production, but also in guidance and 
advice freely given to our new men. In 
my opinion, all the members of the Dallas 
Chamber of Commerce are deeply in- 
debted to these men.” 


Services, Business and Personal 

Peggy Abbott Secretarial Service, 310 
Meadows Bldg.; Peggy Abbott (Ned 
Meyerson). 

Jack Conway Bookkeeping and Tax 
Service, 2013 W. Clarendon; Jack Con- 
way (Ken Moore). 

Katz Employment Service, 1107 S. 
Ervay; Mrs. Aaron Katz (Erich Downs). 

H & H Home Improvement Company, 
5531 Dyer; Paul Holm (Jack Wantland). 

Models by Joan, 2535 Cedar Springs; 
Joan Carson (Hank Starke). 

Personnel Employment Service, 338 


Rio Grande Bldg.; Mrs. Virginia Wright 
(Erich Downs). 
Central Electric Company, 603 Single- 
ton; R. C. Evans (Arthur H. Stern). 
Lux-Aire Engineering Company, Inc., 
2723 Inwood; Ervin Polishuk (Arthur H. 
Stern). 


Wholesale and Distribution 

Cogan Distributors, Inc., 173 Mercan- 
dise Mart; S. G. Cogan (Ned Meyerson). 

The Selig Company of Texas, 147 Pitts- 
burg; Henry Siegel (Jim Henderson). 

Winzer Chatham Company, 5526 Dyer 
(Roland Swenson). 

Baker Oil Tools, Inc., 1334 Fidelity 
Union Life Bldg.; Courtney J. Berlin 
(Jerome K. Crossman). 

P & H Industries, Inc., Dorchester 
House; Larry Porterfield (Jack Want- 
land). 

Air Associates, Inc., 3214 Love Field 
Drive; D. R. McCann (Admiral A. C. 
Olney). 

Bob Bergquist Company, 2nd Unit, 
Santa Fe Bldg.; Bob Bergquist (Jack 
Wantland). 
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Phil Petersen, 5734 Fairway (Timothy 
Carroll). 

Retail 

Trees, Inc., 4350 W. University; Lee 
Burkhart (Walter Bull). 

Bennett’s Office Furniture & Supply 
Company, 1829 Corsicana; Tom Rose 
(Jack Hospers). 

Dallas Louver Products Corporation, 
2841 W. Davis; W. R. Evans (Arthur H. 
Stern). 

Aladdin Rental Service, 2206 Elm; Sol 
Wald (Arthur H. Stern). 

Oates Hardware, Inc., 2338 Oates; A. 
L. Goad (Bill Blaydes). 

Brad Jewelers, 10344 Ferguson Rd.; 
Brad Tuley (Jack Wantland). 

Lone Star Liquor, 1008 Hall; J. R. Ray 
(Jack Wantland). 


Insurance 

American Mutual Liability Insurance 
Company, 901 First National Bldg.; H. 
T. Keenan (Jack Kutner). 

W. A. Diffey, Jr., Tower Petroleum 
Bldg. (Jack Curtis). 

Echols Insurance Agency, 4047 Beech- 
wood Lane; Melvin Echols (Jack Curtis). 

Pacific Mutual Life Insurance Com- 
pany, 2515 Cedar Springs; John F. Stewart 
(Arthur H. Stern). 








COMMITTEEMAN 


Bill Conklin, 1957’s first com- 
mitteeman of the month, has al- 
ready set a record of his own by 
jumping into the top spot the first 
month of his first year as a full 
member of the Lasso Club. 

Bill, who is a Life Insurance sales- 
man for Mutual of New York, also 
serves aS committee chairman of 
Troop 30, Boy Scouts of America 
and is a Deacon of the Highland 
Park Presbyterian Church. There, 
he also acts as Superintendent of 
the Senior High Department. 

A natural salesman, Bill has won 
national honors with Mutual of New 
York for his life insurance produc- 
tion. He sells life insurance, dis- 
ability income, group and retire- 
ment plans and handles the funding 
of business interests through life 
insurance. He is a member of the 
Dallas Association of Life Under- 
writers. 


OF THE MONTH 





BILL CONKLIN 


A native of the East where he at- 
tended Hamilton College in Clinton, 
N.Y., Bill moved to Dallas in 1948. 
He now lives at 3804 Normandy 
Ave. with his wife, Lydia, and three 
children, Catherine, John and “Lili.” 
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1708 Jackson Street 
RI 8-1304 


PERCENT 


“Use our planned prize 
programs of 
merchandise as your 
master key to 


good business” 


For Complete Information 
Call an Incentive Ideas Man — 
He Will Design a Complete 
Program to Fit Your Exact Need. 
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SALES @ PRODUCTION © EFFICIENCY 


EFFICIENCY 


IT’S AN 
INCENTIVE 
IDEA PROGRAM 
IN ACTION 


Regardless of the type of 
business you have — there's 
an Incentive Idea program 
that can be designed 

for you — to increase sales, 
production, efficiency, and 
there’s designed programs 
for your customers too... 
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Women in Business 





Mary 
Callaway 


by Jim Stephenson 


"Tree loves has Kentucky-born 
Mary W. Callaway—a Texan named 
Marshall, a billion-dollar life insurance 
company called Southland Life and an 
award-winning monthly house organ 
known as The Southlander. 

Mary is Marshall Callaway’s wife, 
Southland Life’s public relations lady and 
goodwill envoy extraordinary and The 
Southlander’s editor-in-chief. 

Mrs. Callaway is fond, also, of the Dal- 
las Industrial Editors Association. And 
gardening. Of the latter, however, she 
says: 

“About all I usually have to show for it 
is a good suntan in the summertime.” 

All the year ’round, though, Mary each 
year since 1949 has done an exceptional 
job with Southland Life’s industrial publi- 
cation, The Southlander, reporting accur- 
ately and thoroughly on company activ- 
ities, in the home office and in the field. 

So exceptional has been Mary’s job, in 
fact, that The Southlander has taken no 
fewer than 25 awards in the last six years 
—from the Red Cross, the Community 
Chest, the Freedoms Foundation, The 
Score, the Life Insurers Conference, the 
Life Insurance Advertisers Association, 
the International Council of Industrial 
Editors and DIEA. The latter chose her 
editor of the year for 1956 and presented 
her with an award of excellence. The ICIE 
last year handed Mary’s beloved South- 
lander a certificate of Merit “in recogni- 
tion of exceptional accomplishment in 
achievement of purpose, excellence of edi- 
torial content and effectiveness of design.” 

Top Editor Callaway grew up in the 
small town of Smithland, Kentucky; fin- 
ished high school there; attended Western 
Kentucky State College at Bowling Green; 
then taught school for a year in a rural 
community nearby. Bowling Green Busi- 
ness University followed, and she worked 
in a tea room to help defray expenses. 
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MARY CALLAWAY 


It was in the tea room, she says, that she 
got her basic training in public relations. 

Almost accidentally, she began her 
business career as a “temporary” employee 
of Jefferson Standard Life’s branch office 
in Louisville. This affiliation lasted for 15 
years, during 12 of which she was branch 
office cashier. While with that company 
she completed a life insurance training 
course and earned a certificate in life office 
agency management. 

In March, 1942, Mary joined Standard 
Life of Indiana, but only briefly. Soon 
came the opportunity to see Texas. With 
the half-secret aim of returning eventually 
to her native Kentucky, she moved to 
Dallas and Reserve Loan Life, later to be 
acquired by Southland. She was assigned, 
right off, to “do” the “Hour Glass” (fore- 
runner of The Southlander). 

Four years later she had married the 
Texan (“and the state!”) and by that time 
she was wrapped up in the journalistic 
end of life insurance and thoroughly en- 
joying the experience and life in general. 
Goodby, Kentucky! 

Mary’s love for Dallas and Texas now 


is as strong as a native’s. And, naturally, 
she thinks the greatest building project in 
Dallas history is the $25,000,000 South- 
land Center, first vertical steel of which 
reached for the sky last month. 

Mary says her association with other 
industrial editors has been invaluable. 

“Our prestige is increasing,” she noted. 
“We obtain qualified speakers for our 
meetings, exchange ideas and improve our 
techniques right along. I have learned a 
lot of the tricks of the trade at our 
sessions.” 

She called attention to the Southern 
Methodist University short course for in- 
dustrial editors that started Feb. 9 and 
will last till May. Classes run from 9:30 
a.m. till 12 noon on eight alternate Sat- 
urdays. 

Subjects like makeup, expressive writ- 
ing, production, pictures, work planning 
and work simplification will be discussed 
by experts, Mary said. 

Mary’s husband, Marshall, is an auditor 
for Everts Drilling Company of Dallas. 
They live at 6122 Aberdeen in North 
Dallas. 
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Seminar for Store 
Management Scheduled 


The American Fashion Association will 
sponsor its third annual Seminar for Re- 
tail Management Tuesday and Wednes- 
day, March 19 and 20, at the Adolphus 
Hotel. 

R. L. Thornton Jr., vice president, Mer- 
cantile National Bank of Dallas, will open 
the sessions with the keynote address, 
“The Economic Outlook for 1957 and Its 
Effect On Retail Sales.” 

The problem of controls will be ana- 
lyzed at the Tuesday morning session by 
Robert M. Jeffrey, Assistant Controller 
in charge of accounting at Neiman-Mar- 
cus, who will discuss “Budget Control”; 
H. G. Burlew, expense controller and di- 
rector of expense budgets at A. Harris & 
Co., “Stock Control”; and Robert E. 
Glaze, controller of The Fair, Fort Worth, 
“Unit Control.” 

Since credit ratings go hand in hand 
with controls, James H. Logan, Regional 
Reporting manager for Dun and Brad- 
street, will show how his firm evaluates a 
store for credit worthiness. 

At the buffet supper Tuesday, O. A. 
Terry, president, Terry-Farris, Inc., Mc- 
Allen, Texas, will speak on “Old Fash- 
ioned Selling In a New Fashioned World.” 

At the Wednesday morning session, 
Robert C. Lockhart, co-owner, Bonham 
Style Shop, Bonham, Texas, will speak on 
“Labor Unions — In Your Store and In 
Your Town.” W. O. Gray, owner of 
Gray’s in Enid, Oklahoma, will lead dis- 
cussion on “Personnel Training and Em- 
ployee Benefits.” “Store Housekeeping As 
an Employee Morale Factor” will be in- 
troduced by James L. Gordon, co-owner 
of Gordon’s Style Shop, Amarillo, Texas. 








‘67 Years in Dallas" 


J. W. LINDSLEY & CO. 


Realtors — Insurors 


Specializing in 
e Property Management 
e Business Property — 
Sales & Leases 


1209 Main St. e¢ Phone RI 2-4366 
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Your forms are set in 
our plant then mold- 
ed into rubber plates 
for printing. 





All equipment is 
completely modern, 
including presses in 
our commercial print- 
ing department. 


Three-color web-fed 
presses print front 
and back, punch, 
number and. perfo- 
rate all in one oper- 
ation. 


Collating machines 
automatically insert 
carbon, paste and 
trim forms with up to 
10 copies. 





TAILOR-MADE FOR 
IMMEDIATE USE! 


We literally roll your own at RogersnaP! 


Whether you need a brand new business 
form (which we will help you create) or need 
a new supply of a form you are now using, our 
web-fed presses will roll them out at up to 
40,000 copies an hour. 3 


What's more, you receive home-town ser- 
vice at RogersnaP . . . no need to pay unnecessary 
freight rates. 


Next time you need multiple-copy forms in 
your business, call for a RogersnaP representa- 
tive ... he'll see that you have tailor-made forms 
for your use immediately. 


ROS ror = 


Riverside 1-5816 139 Howell St. 


"The Largest Home-Owned Business Forms Manufacturer in North Texas” 
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... obviously 


my call was 


not preceded 


by a printed 
sales piece 


from 





Stationery and Supplies in our Merchandise Mart Shop 




















Dallas 








Dallas, Texas is currently the site of 
two new and exciting “firsts”. The First 
Annual Southwest Boat Show which is 
also first public showing in the new 
$8,000,000 Dallas Municipal Audito- 
rium. 

Continuing through March 3, the 
Southwest Boat Show is being sponsored 
by The North Texas Marine Trade Asso- 
ciation and the Dallas Times Herald. 


The spectacular growth of boating in 
the Southwest is quite in keeping with the 
national growth statistics. The figures are 
slightly staggering. For example: In 1955 
more than 5% million pleasure craft of 
all types and sizes . . . from small 6 ft. 
to 70 ft. cruisers . . . were operated on 
Coastal and Inland waters throughout the 
U. S. A total of 25,000,000 persons were 
active in the operation of recreational 
boats in 1956. This figure represents about 
15% of the total population of the coun- 
try and an estimated dollar volume spent 
at the retail level, of $1,100,000,000. 

These figures indicate a 10% overall 
increase in boating interests for the year 
1955. It is expected that the years of 1956 
and 1957 will show an even greater in- 
crease. 

In the face of these indications, the 
Southwest Boat Show was planned and 
prepared, in order that the boating enthu- 
siasts, of the general public would have a 
first hand opportunity to see the latest 
innovations of the Boating Industry. 

Representatives of every phase of the 
Industry are displaying their merchandise 
before the public—for the very first time 
in the new “Showroom of the Southwest” 
—the $8,000,000 Dallas Municipal Audi- 
torium. The unique circular shape of the 
new building gives every exhibitor the 
advantage of a choice position in the 
show. There will be no hidden corners or 
behind the partition spaces at this show. 
The viewing public will be exposed 
equally to all exhibitors. 

The United States Navy will display 
the very latest “Surface Craft” innova- 
tions, in various stages of development, 
at the Southwest Boat Show. 

The Southwest Boat show is planned as 
an annual event. 


» 


Dallas again will boast one of the out- 
standing events of its kind in the nation 
when the ninth annual Southwest Sports, 
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Shows 


Boat and Vacation Show is presented here 
March 22 through 31. 

Rated as one of America’s top five 
sports shows, the ten-day extravaganza is 
sponsored as a public service by the Dal- 
las Morning News and WFAA radio and 
television stations. 

More than 150,000 people are expected 
to visit the 1957 show, which has become 
established as one of the city’s most 
potent crowd-pulling attractions. Since it 
was inaugurated in 1949, the Dallas News 
show has attracted a total of well over 
one million visitors to the huge Automo- 
bile Building at State Fair Park. 

This year, the show has received un- 
usual national recognition. It has been en- 
dorsed by the National Association of 
Travel Organizations, semi-official voice 
of the American travel industry. This 
coveted endorsement has been exteinded 
only to three other shows in the country— 
those at New York, Chicago and Des 
Moines. 

The sports show features daily enter- 
tainment in a 90-minute stage-and-pool 
performance and a galaxy of exhibits of 
outdoor sports equipment and vacation 
attractions. 

In addition to the big stage with its 
adjacent tank, the two acres of floor space 
in the mammoth Automobile Bui!ding 
will be jam-packed with more than 150 
exhibits. 

They will include the latest model boats 
and outboard motors, displays of fishing 
tackle and hunting and camping gear of 
major national manufacturers. HeJp in 
vacation-planning will be offered by rep- 
resentatives of resort and holiday regions 
and travel experts. 

The states of Minnesota, Wyoming, 
Colorado, Nevada, Missouri, and New 
Mexico all will have representatives on 
hand, as will the Pacific Northwest Travel 
Association which includes the states of 
Washington, Oregon, Idaho and Montana 
and the Canadian province of British Co- 
lumbia. In addition, resorts ranging from 
Florida to Alaska to Mexico will have 
exhibits, along with numerous points in 
Texas, of course. 

Visitors will be able to fish for Rain- 
bow trout in a casting pool set up in the 
Automobile Building. 

Talent for the dazzling stage revue will 
include a number of acts who have re- 
cently appeared on Ed Sullivan’s televi- 
sion show and other major TV variety 
shows. 

As in the past, all net proceeds of the 
sports show will be donated by The News 
to acquire animals for Marsalis Park Zoo. 
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MORTGAGE LOANS 


ALL TYPES — RESIDENTIAL & COMMERCIAL 


Best Prevailing Rates & Terms 
Specializing in Prompt Service 


SOUTHERN TRUST & MORTGAGE COMPANY 


1302 Main Street Phone Ri 1-555! 
F, M. LOVE, Chairman of the Board AUBREY M. COSTA, President 


32 YEARS EXPERIENCE FINANCING REAL ESTATE 




















Listed and Unlisted ) Bought 
SINCE 1920 Stocks & Bonds Sold _ 
Municipal Bonds j Quoted 


DALLAS, TEXAS FORT WORTH, TEXAS 


1001 Adolphus Tower 423 Fort Worth National Bank Bidg. 
TELEPHONE: RI 1-9021 ° TELETYPE: DL 390 2 TELEPHONE ED 5-1248 
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Midwest Stock Exchange American Stock Exchange (Associate) 
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Clubs and Associations 








BOCK 


Bock Named General Contractors 
Head. George Bock, head of the Bock 
Construction Company, has been elected 
president of the Dallas Chapter of the 
Associated General Contractors of Amer- 
ica, Inc., for the year 1957. 

Other officers named were Shannon 
Miller, vice-president, and J. W. Bateson, 
secretary-treasurer. George O’Rourke, 
Sr., and W. R. Benson were elected as 
directors to serve three-year terms; J. P. 
Green and Floyd K. Buckner were named 
directors for one-year terms. 


Hannay Heads Cotton Men. The Dal- 
las Cotton Shippers Association has 
elected J. F. W. Hannay as president and 
Harold Sternberg as vice-president at the 
organization’s 29th annual meeting in the 
cotton exchange directors’ room. 

Mr. Hannay is president of Hannay 
Brothers, a longtime cotton exporting firm 
with offices in the Dallas Cotton Exchange 
Building. 

Mr. Sternberg is president of Sternberg- 
Martin & Company. 

The association named H. E. Vaughan, 
the retiring president, as director ex- 
officio. Other directors re-elected include 
A. Starke Taylor, Jr. and R. W. William- 
son. 

J. S. Oldenburg, past president of the 
Dallas Cotton Exchange, was elected as a 
new director. 


Sa 


Insurance Management Group 
Elects Morris as Head. D. C. Morris 
has been elected president of the Dallas- 
Fort Worth chapter of the American So- 
ciety of Insurance Management. 

Mr. Morris also was named a director 
for 1957 for the society. An employee of 
Chance Vought Aircraft Corporation, he 
served as vice-president of the Dallas-Fort 
Worth chapter during 1956. 

Other officers are Ed Reddington of 
Dresser Industries, vice-president; Harold 
Palmer of Frito Company, secretary; and 
Anita Johnson of Murray Company, 
treasurer. 
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MORTICIANS 


LEADER IN THCUGHTFULNESS SINCE 1893 


ROSS AT PEARL 
Ri 8-2187 


Fr. _ i * a hul 
g La 73 “4lPP 





service is a special public service 


to White Rock, East Dallas and 





Garland from Sparkman’s, Garland Rd. 


GARLAND AT EASTON 
ROAD DA 7-8291 


THERE ARE TWO SPARKMAN DALLAS LOCATIONS 





ZURLIS 


Budgeting Society Names Zurlis as 
Head. Lou Zurlis, controller of the 
Johnson and Johnson plant in Dallas, has 
been elected president of the Dallas chap- 
ter, National Society for Business Bud- 
geting. 





MARTIN 


Martin Heads New Construction 
Institute. Henry T. J. Martin has been 
named president of the new Dallas Chap- 
ter, Construction Specifications Institute. 
Other officers are: Grayson Gill, vice 
president; Walter Roath, secretary-treas- 
urer; and Thomas Broad, Terrell Harper 
and Bill Dunne, first, second and third 
directors. 

As the eleventh U. S. chapter formed, 
the new organization will promote im- 
proved specification practices in construc- 
tion and allied industries and will serve 
as an information and research agency 
in the study of all problems and aspects 
of specification writing. 
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Clubs and Associations 





GREEN 


Green to Head Construction Em- 
ployers’ Group. J. P. Green, Dallas 
general contractor, will head the Dallas 
County Construction Employers’ Associa- 
tion, Inc., for the year 1957. 

The officers elected to serve with Mr. 
Green included Claude Beard, Sr., vice- 
president; C. E. Terry, secretary-treasurer, 
and the following directors: Paul A. 
Woods, R. H. Frazier, Robert Sedwick, 
John Desco and Lawrence F. Moore. 





Company. 


Robertson Named Patent Group 
President. W. R. Robertson, 631 South 
Manus Drive, has been elected president 
of the newly-organized Dallas-Fort Worth 
Patent Association. 

Other officers named were J. D. Ches- 
nut, vice-president; D. C. Richards, sec- 
retary, and W. F. Hyer, treasurer. 

The association will serve as a medium 
of exchange’for technical information for 
patent attorneys and agents in the patent, 
trade mark and copyright field. 


ve 


Mortgage Men Install Frey as Head. 
Jerry B. Frey, Jr., a partner in the Brown- 
Frey Mortgage Company, has been in- 
stalled as president of the Dallas Mort- 
gage Bankers Association. 

Membership of the Dallas chapter is 
composed of about 70 firms and individ- 
uals of the mortgage financing industry. 

Other officers include Carl S. Davis, 
vice-president, and John E. Driscoll, Jr., 
secretary-treasurer. Mr. Davis is vice- 
president of the Dallas office of J. E. 
Foster & Son, Inc., and Mr. Driscoll is 
associated with the Guillot Mortgage 





SHEPPARD 


Motor Court Group Elects Shep- 
pard. The Dallas Motor Court Associa- 
tion has elected Al Sheppard, manager of 
the Four Winds Motel here, as its new 
president. 


Other new officers include Walter Lott, 
Dallas Motel, vice-president; Bill Cage, 
Grande Lodge, secretary, and Le Roy 
Smith, Rest-a-Day Motel, treasurer. 





%& SALES PROMOTIONS 
ye SAFETY PROGRAMS 
Ye EMPLOYEE RECRUITING 


VISION for your business! 


3k PUBLIC RELATIONS 
jk EMPLOYEE RELATIONS 
sk PROGRESS REPORTS 


can be presented best with motion pictures. 


Film production for your organization is possible within your 
normal budget by using our exclusive Producers’ Service and 
the modern facilities of our new film center. 


The Southwest's Leading Motion Picture Laboratory and Studio 
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SOUTHWEST FILM LABORATORY, INC. 


3024 FORT WORTH AVE. 
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Clubs and Associations 





SMITH 


Machine Accountants Group Gets 
Charter. The newly-organized Dallas 
chapter of the National Machine Ac- 
countants Association has received its of- 
ficial charter from national headquarters. 
Officers of the chapter are Robert D. 
Smith, Republic National Bank, presi- 
dent; Tom Hall, Lone Star Boat Com- 
pany, vice-president; Jimmy Fee, Morris 
Stores, secretary, and Ted Simes, Murray 
Investment Company, treasurer. 


Bethancourt Elected Mining Group 
Chairman, The American Institute of 
Mining Metallurgical & Petroleum Engi- 
neers has elected Raoul Bethancourt as 
1957 chairman of its Dallas section. Mr. 
Bethancourt is division petroleum engineer 
at Sun Oil Company. 

Other officers elected were Allen Gib- 
son of Magnolia Petroleum Company as 
first vice-chairman; Norman Clark of 
Core Laboratories as second vice-chair- 
man; Joe Gordon of Three States Natural 
Gas Company as treasurer, and Fred Oli- 
ver of DeGolyer & MacNaughton as sec- 


retary. 
+ 


Dick Granger Named to Engineers’ 
Committee. The Dallas branch of the 
American Society of Civil Engineers has 
appointed Dick B. Granger to its public 
relations committee. 

New officers of the branch recently 
have been elected. They include James R. 
Padgitt, president; W. Llewellyn Powell, 
vice-president; Harvey E. Bradshaw, sec- 
retary-treasurer, and J. D. Fowler, direc- 
tor. 

Mr. Padgitt is a civil engineer in the 
power plant division of the Dallas Power 
& Light Company. 





GO “WESTERN? 
With Your Annual Party 





ey ) 
Better Book Your Date Now! 





Accommodates 1000 guests * No overnight guests * All food catered « All 
parties exclusive * 100 minimum weekdays * 150 minimum Friday-Saturday 


*10,000 square-foot barn * 
* Bandstand and stage * 


Halfway between 
Dallas and Fort 
Worth on Highway 
121, 3 miles East 
of Grapevine 


Terrace plunge pool °+ 
Saddle horses anytime, $1 ° 


Snack bar ° Fishing 
100-acre playground 


PHONE 
Grapevine BU 9-2167 
Dallas FL 1-3921 or 
FL 2-8789 


The ideal recreation rendezvous for conventions, picnics or company parties. 


GODFREY RANCH 
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TUBBS 


LEFFINGWELL 


Traffic Groups Elect Tubbs. Kenneth 
P. Tubbs, manager of the transportation 
department, Dallas Chamber of Com- 
merce, has been elected secretary-treas- 
urer of the Texas and Southwestern In- 
dustrial Traffic Leagues. Dallas attorney, 
Frank A. Leffingwell, has been named 
General Counsel for the Leagues. 

The Texas Industrial Traffic League was 
organized in 1916 and has functioned con- 
tinuously since that time in dealing with 
traffic and transportation matters state- 
wide in scope. Its membership is com- 
prised of Texas industries and commercial 
organizations. 

The Southwestern League was organ- 
ized in 1917 to operate in a similar manner 
on a regional basis for the states of Arkan- 
sas, Louisiana, Oklahoma and Texas. 


F + 
Browne Named Concrete Products 


Group Head. The Texas Concrete 
Association has elected Nolan Browne of 


Dallas as its president. — 
Mr. Browne is president of Nolan 
Browne Company of Dallas. 








Equipment 





Noneedto buy! Ask about 

PAGING | our n0-down-payment, 
INTERCOM | long-term lease plan 
MUSIC | on famous Stromberg- 
ALARM | Carlson custom-engi- 


neered Sound Systems! 


STROMBERG-CARLSON COMPANY 
Room 112 — Wilcox Bldg. 
4607 Cole Ace. LA 8-3030 
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Clubs and Associations 





SMITH 


Tax Executives Elect Smith, Bryan F. 
Smith, secretary-treasurer of Texas In- 
struments Incorporated, has been elected 
regional vice-president of the Tax Execu- 
tives Institute. 





SHELTON 


Bankers Group Appoints Shelton 
Committee Member. Lockett Shelton, 
vice-president in charge of the bond de- 
partment of the Republic National Bank 
of Dallas, has been appointed a member 
of the Municipal Securities Committee of 
the Investment Bankers Association of 
America for 1957. 








K. A. LIFSON 


AND ASSOCIATES 


Consultents on Management Controls 


SERVING TEXAS BUSINESS 


MARKUP ANALYSIS 
Room 601 QUALITY CONTROL Suite 320 
INCENTIVE SYSTEMS 
Commerce Bldg. OFFICE PROCEDURES 1811 Crawford St. 
Dallas jNoUsTRIAL PSYCHOLOGY Houston 
Ri 2-4095 STANDARD COST SYSTEMS FA 3-3913 
INDUSTRIAL ENGINEERING 
ORGANIZATIONAL ANALYSIS 
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Credit Group Elects Officers. John 
W. Stovall, Republic National Bank, has 
been elected president of the Dallas Retail 
Credit Managers’ Association. 

Other officers named include William 
F. Cofer, Jr., Neiman-Marcus, first vice- 
president; Cliff Moore, Dallas Morning 
News, second vice-presid2nt; Thayer L. 
McDaniel, Cabell’s, Inc., treasurer; J. E. 
R. Chilton, III, Merchants Retail Credit 
Association, secretary; and Mrs. Chellie 
Sue Bernard, also of the Merchants Re- 
tail Credit Association, assistant secretary. 

+ 
Fashion Group Elects Lorch, Lester 
P. Lorch, president of Lorch Manufactur- 
ing Company and Westway Sportswear, 
has been re-elected to a third term as 
president of the Dallas Fashion Center. 

Other officers of the center are Allen 
Gold, vice-president; Herbert Wincorn, 
treasurer, and Mrs. Clyda A. Johnson, 
managing director. 





PRATT 


Pratt Elected to Engineers Board. 
The National Society of Professional En- 
gineers has elected John L. Pratt to its 
board of directors. 








ls your advertising a 
“hit” or “miss” proposition? 


If you don't use direct mail... 





the advantage of proven and positive re- 
sults of this low-cost ‘‘pin-point’’ form of 
advertising. 


..YOU MISS 





When you do... 


the RIGHT PROSPECT...in the RIGHT 
MARKET ... with the RIGHT MESSAGE 
... at the RIGHT TIME. 


wea us help you 
pws the Sevinl of chance... 





..YOU HIT 





for 

e EYE-APPEALING DESIGN 

e HARD-HITTING COPY 

e TOP-QUALITY PRINTING 

e DEPENDABLE DEADLINE MAILING 


ue Qe Call 





Complete Noute 
e Addressing QY 92-2724 
e Mimeographing ne 
Multi hi 
2 pene a if someone beat you ;to it ADVERTISERS 
e Xerography 
® Addressographing RI 7-1914 1408 MARILLA . DALLAS 1 
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SAM Ross MCELREATH Co. 


proctor 
printing phone 
service TA 6-9003 


3206 Gaston 
can help you 


KEEP COSTS DOWN! 
AL TSS 








SCREEN YOUR EMPLOYEES BEFORE HIRING 


FINGER PRINTING 


POLYGRAPH (LIE DETECTOR) SERVICE 
INVESTIGATIONS 


HARTSON BUREAU OF INVESTIGATION 


9012 ELM ST. 


OVER 35 YEARS SERVICE RI 7-0920 








The capacity 


to serve 






TEXAS EMPIRE LIFE 
_ AND ACCIDENT INSURANCE COMPANY 


Hilton Painter, President Dallas 





*K Specializing in custom DESIGNING and MANUFACTURING 
of quality store, office and bank fixtures since 1922. 





Adleta 


1914 Cedar Springs — Dallas 1, Texas 


Show Case & Fixture 
Manufacturing Co. 


Phone RI 7-7576 


* You'll be satisfied if its an Adleta installation 



















Why DREAM about | 


the future? 








Stuthwesterlife 


SOUTHWESTERN LIFE INSURANCE COMPANY 











Dallas 





BANKING and FINANCE 











MANGRUM 


| Mangrum Named Hillcrest State 
Bank Director. Shareholders of Hill- 
crest State Bank of University Park have 
raised the number of directors from six- 
teen to seventeen and elected John E. 
Mangrum to fill this position. 

Mr. Mangrum is a native of Dallas and 
a graduate of the University of Texas. He 
| is presently vice-president and treasurer 
| of Southland Life Insurance Company. 

* 

Bank Names Brodnax Vice-Presi- 
dent. Harry Brodnax, president of the 
| Universal Life and Accident Insurance 
| Company, has been elected vice-president 
| of the National Bank of Commerce. 








SAVE at “The Savings Corner’ 
1700 Commerce at Ervay 


Riverside 1-4191 
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Banking and Finance 
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RAMBIN 


Municipal Securities Names Rambin 
Sales Manager. James C. Rambin has 
been appointed manager of the sales de- 
partment of Municipal Securities Com- 
pany, Dallas investment bankers. 

In his new post, Mr. Rambin will direct 
the retail sales program of the company 
from its Dallas office at 600 First National 
Bank Building. 





Florence Named Clearing House 
Head. Fred F. Florence, chairman of the 
executive committee and chief executive 
officer of the Re>ublic National Bank of 
Dallas, has been elected president of the 
Dallas Clearing House Association for 
1957. 

W. W. Overton Jr., chairman of the 
board of the Texas Bank & Trust Com- 
pany, was named the Association’s vice- 
president. 

+ 


Greenville Avenue Bank Promotes 
Waring. Greenville Avenue State Bank 
has promoted Roy F. Waring from assis- 
tant cashier to assistant cashier and 
auditor. 
Sa 

Storey Elected Bank Director. 
Charles P. Storey, partner in the law firm 
of Storey, Armstrong and Steger, has been 
elected to the board of directors of the 
Lakewood State Bank. 

At a recent meeting of stockholders, 
all of the bank’s officers were re-elected 
for the ensuing year. 





INGLE 


Oak Cliff Savings Promotes Ingle. 
Oak Cliff Savings and Loan Association 
has appointed John L. Ingle vice-president 
in addition to his present post as secretary- 
treasurer of the institution. 

Mr. Ingle also is a director of Oak Cliff 
Savings. 








Do they look forward to your ANNUAL REPORT? 


Probably, because the items at the end of the 
Statement are of some interest to Shareholders. G Vy 
But they'll read more of your message, understand < © , 
more of your facts and figures, appreciate more Vy 
what you are trying to do and think more of you 
and the company if your report is presented in 
modern, attractive art techniques. A quick look 
at FORTUNE or a few of our samples will 


show you what we mean. 


We suggest you look at our samples as FORTUNE, 
thank goodness, is not a competitor of ours for 
your annual report. Call Crabtree Studios/Dallas 


Riverside 7-4406. 


P.S. You don’t have to wait until you get your 
figures to start your annual report. Call us early! 


and avoid killing your artists. 
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BUSINESS PROPERTY 





1712 Commerce St.—Dallas—Phone RI 1-9171 








GIFTS WHOLESALE 


Visit our Mass Marketing show room for 
all gift needs. 


The SessionS Co. 


1800 Good-Latimer Expy. 














JANITOR SERVICE ° 


1901-15 LAWS STREET 
SAND BLASTING . ® 





WINDOW CLEANING ° 


RESIDENCE 


ACME BUILDING MAINTENANCE CO. 


FRANK C. JONES 
STEAM CLEANING . 


PHONE RI 2-7660 
SIDEWALK WASHING 























Coie 


Investigate now! The terriffic im- 
es of dynamic displays by 
ommy Tucker. Call, write, or 
wire Tommy Tucker Plastics. 129 
Leslie St., Dallas. 

Phone Riverside 8-4796 


PLASTICS 
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CRUTCHER 


STEMMONS 


Metropolitan Savings Elects Stem- 
mons and Crutcher as Directors. 
John M. Stemmons and Dr. Howard K. 
Crutcher have been elected directors of 
Metropolitan Savings and Loan Associa- 
tion. 

Mr. Stemmons, a native of Dallas, is a 
graduate of Washington and Lee Univer- 
sity. As president of Industrial Properties 
Corporation, his interest has been centered 
around the improvement of the Trinity 
River and the development of the Trinity 
Industrial District. He has been largely 
instrumental in the complete rehabilita- 
tion of the flood control system protect- 
ing Dallas. 

Dr. Crutcher is a graduate of Baylor 
University College of Medicine. Entering 
into association in the Physicians and Sur- 
geons Clinic in 1949, he is a past president 
of the corporation and is presently serving 
as a member of its executive committee. 





DALLAS’ WESTERN WELCOME 


RANCH PARTIES 


She Parfoct Raval Spot for 


Employes and Company Parties 
WINTER TO CONVENTION GUESTS 
AND SPECIAL 
SUMMER RODEO Performance 


Less than an hour's driving 
time from the heart of 
downtown Dallas. 

Over 20,000 Happy Guests 
Western Atmosphere, Good 
Food, Custom Barbecues from 
our own kitchen. New 
2,000-foot banquet hall... 
Evening Dinner and 
Dancing, Spacious Grounds,t 
Riding and Sports, 
Swimming Pool 


THE ““StepnenF’ DUDE RANCH 


GRAPEVINE, TEXAS 


For Reservations Call 
DR. AND MRS. FRANK H. AUSTIN 


DALLAS: EM 8-3685 Grapevine: BUtler 9-2142 


qvE Laz, 


STF 


AUSTIN BRAND 
SINCE 1830 
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Banking and Finance 


Republic National Bank Elects Flor- 
ence and Aston. Fred F. Florence, 
president of the Republic National Bank 
of Dallas, has been elected to the position 
of chairman of the executive committee 
and chief executive officer of the bank. 

James W. Aston, executive vice-presi- 
dent, has been advanced to president and 
also elected to the board of directors of the 
bank. 

Mr. Florence began his banking career 
in 1907, and became associated with the 
Republic National Bank in 1920, only 
three months after it was opened for busi- 
ness. He was elected president in January, 
1929. 

Mr. Aston, the new president of the 
Republic, is a native of Farmersville, 
Texas. He attended Texas A&M College, 
where he was an honor graduate, with a 
B.S. degree in civil engineering. He was 
elected city manager of Dallas in 1939. 

Advanced from assistant cashiers to 
assistant vice-presidents were Leo A. 
Chamberlin, Rex D. Johnson, George M. 





CHAMBERLIN VERNER 





ASTON 


FLORENCE 


Verner, and Ben Walker. 

In other promotions, Norval W. Payne, 
assistant trust officer, was advanced to 
trust officer and assistant cashier, and M. 
K. Winborn was advanced from assistant 
trust. officer to trust officer. 

Named assistant cashiers were Vincent 
E. Thompson and Willard L. Fitz- 
gerald, Jr. 

William Guy Osborn and O. J. Bates 
were named assistant trust officers. 





WALKER 


JOHNSON 


LEO A. CHAMBERLIN, Rex D. Johnson, George M. Verner, and Ben A. Walker — 
promoted from assistant cashiers to assistant vice-presidents of the Republic National 


Bank of Dallas. 
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2812 TAYLOR, DALLAS 
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many of the finest 
Annual Reports 
produced in this 


experienced care of 
Scott typesetters 
evident on every 
page. § ask your 
designer, printer 


or agency to send 
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MATS + STEREOTYPES «+ PLASTIC PLATES 
CAMERA MODIFICATION 






co., INC. 


© PR-3746 











Castér Type 





MECHANICAL HAND LIFT 


¢ CONVEYORS 
Gravity Roller 
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Neal 
Hall 


by Elery Owens 


A LITTLE over 12 years ago, slen- 
der Neal Hall was a youngster barely in his 
twenties—at the controls of a chunky, 
P-47 Thunderbolt. 

Since last July, this ex-Air Force pilot 
has been in a job almost as far-ranging as 
some of the fighter sweeps that used to 
send him against German forces in 
Europe. 

At 33, Neal Hall is advertising director 
of one of the nation’s biggest gas com- 
panies—Lone Star Gas. 

There’s perhaps little similarity between 
being a fighter pilot and a young executive, 
except this: Both entail a lot of challenge. 

As advertising director, Neal is respon- 
sible for the annual advertising budget of 
nearly one million dollars that Lone Star 
spends in the wide area of North Texas 
and Southern Oklahoma which it serves. 

And it’s his job to make certain this 
advertising is placed with 250 newspapers, 
75 radio stations and 11 television stations 
in the form and manner that it will prove 
most effective. 

This is in addition to direct mail adver- 
tising and promotion at home and trade 
shows. Lone Star’s advertising staff of 12 
also plans the company’s exhibit at the 
Texas State Fair, as well as providing 
display materials for 110 offices in the 
Lone Star Gas area. 

It’s a big job; one that Neal Hall grew 
into with Lone Star. He has worked for 
only one other company since leaving 
school—a brief period as an ad salesman 
on the Dallas Morning News. 

With 33 combat missions behind him, 
Neal had returned to the University of 
Texas and graduated in 1948, with a ma- 
jor in journalism and a minor in adver- 
tising. 

After leaving the News, he joined Lone 
Star Gas as a copywriter and has been 
_with the company for more than eight 
years. 
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There was one interruption. In 1953, 
Lone Star loaned him to the American 
Gas Association—and he served in New 
York as AGA’s promotion manager. 

Back in Dallas after the leave-of-ab- 
sence, Neal was made Lone Star’s adver- 
tising supervisor in 1954. 

His New York experience provided him 
with a lot of valuable background. It also 
convinced this native of Burkburnett of 
something else—that he’d rather live in 
Dallas than in New York. 

Says Neal, “I found that they don’t 
know any more up there than we do. The 
reason they talk so much louder and faster 
is to make themselves heard against all 
the noise.” 

He apparently believes that what might 
be called the soft-spoken or indirect ap- 
proach works best in other things as well. 





NEAL HALL 





— Gittings 


Most of Lone Star’s advertising is de- 
signed to promote, not the company itself, 
but the advantages of gas appliances and 
the advantages of natural gas itself as a 
fuel. 

There’s no doubt that the gas industry 
and hundreds of dealers have benefited 
from this young advertising man’s drive 
and talent. But so has Dallas. 

Neal Hall has been active in civic cam- 
paigns—in the Community Chest and the 
Red Cross. Last year, he was chairman of 
the radio committee of the Community 
Chest. 

Both Dallas and the gas industry can be 
thankful that Neal Hall climbed out from 
behind the gunsight of a World War II 
fighter and devoted himself to scoring 
direct hits in another field—advertising. 
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OFFICE FURNITURE « FILING EQUIPMENT « OFFICE SUPPLIES 


—~ 
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P. O. BOX 1038 1708 N. INDUSTRIAL BLVD., DALLAS 7, TEXAS 
TELEPHONE 818.2174 


February 4, 1957 


Mr. J, B, Lowe, Presidem, 
Texas Distributors, Inc. 
3914 Live Oak Street 
Dallas, Texas 


Dear Mr. Lowe: 

The twenty tons of General Electric air conditioning that you 
engineered and installed provides a year around air conditioned 
climate in Industrial Office Supply's new plant at North Industrial 
Boulevard at Oak Lawn, 

This modern equipment has resulted in improved comfort for our 
store customers, while our employees work with increased ef- 
ficiency, Our office furniture and supply displays are more at- 
tractive because air conditioning keeps the merchandise free from 
dust and dirt, 

The installation was completed in a very efficient manner, We 
want to thank you for your cooperation in seeing that the installation 


was finished to our complete satisfaction. 


You have an installation at Industrial Office Supply of which you 
may be justly proud, 


Sincerely yours, 
INDUSTRIAL OFFICE SUPPLY 
9 Borde bP 


Lloyd Birdwell, 
ings 
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tself, 
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as a 


stry 
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Dallas 


NEW and EXPANDING 
BUSINESS 





>» Erie Distributing Company of Texas, 
wholesale distributors of phonograph rec- 
ords, has opened a building at 1630 Irv- 
ing Boulevard in the Trinity Industrial 
District. The buff .brick building, owned 
by C. H. Drexel, has air-conditioned of- 
fices and warehouse facilities served by 
truck docks. This is a new company for 
Dallas. The parent firm is Erie Distribut- 
ing Company of San Francisco. The Dal- 
las firm will serve all of North Texas. 
John Rogers is the local general manager. 


+ 


> Texas Welding Supply Company has 
moved into a just-completed office and 
warehouse building at 1820 Irving Boule- 
vard in the Trinity Industrial District. The 
company owns the white brick building 
which has air-conditioned offices and 
warehouse space served by truck docks. 
Off-street parking is provided. The gen- 
eral contractor was Williams and Wagner 
Construction Company. Charles E. 
Graves, Sr., is the owner of Texas Weld- 


ing Supply. 















Kirsch Company Moves to Larger Quarters 


The Kirsch Company of Sturgis, Michigan, manufacturers of drapery hardware, 
has moved its Dallas headquarters to 1532 Edison Street in the Trinity Industrial 
District. Kirsch Company owns the 17,000-square-foot brick building, which includes 
air-conditioned offices, warehouse facilities served by trackage and truck docks, 
and parking space. Former quarters were at 103 Pittsburgh Street. E. E. Landell is 


Dallas division manager. . 








> Ling Industries, Inc., Dallas, has ex- 
tended its expansion program, particu- 
larly in the field of electronics, with the 
purchase of Electronic Wire & Cable 
Company, Los Angeles. The new company 
will be a wholly-owned subsidiary of Ling 
Electronics, Inc. The purchase of the West 
Coast property brings to six the number of 
companies affiliated with Ling Industries, 
Inc., the parent organization. 











> Collins Radio Company has moved its 
Texas division administrative and sales of- 
fices from 1930 Hi-Line Drive in the Trin- 
ity Industrial District to the new Insurance 
Center Building at 1900 North Akard, 
where 9,065 square feet of space on the 
ground floor south wing have been leased. 
Approximately 70 members of the firm’s 
Dallas staff of more than 2,000 are af- 
fected by the move. 


























It is a supplemental sales force that beats the bushes 
and makes the cold calls for your regular salesmen. 
It should represent your organization and the way it 
does business. If you demand aggressive, poised, per- 
sonable salesmen then you should insist on the same 
calibre of printed sales personnel. @ If you expect to 
grow and prosper in business you must offer an honest 
product and service, your sales message should tell your 
story as simply and honestly as possible and the quality 
of your product should be reflected in the quality of your 
sales force... printed or personal. @ We have had 
some success in producing high quality direct mail for 

' customers we have had a small part in helping to grow. 


May we assist you, too? 


THE DORSEY COMPANY 


PRINTERS @ STATIONERS e@ LITHOGRAPHERS e@ OFFICE FURNITURE 


DALLAS, TEXAS 
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New and Expanding Business— 


> McGraw-Hill Publishing Company has 
expanded its editorial and sales offices in 
Dallas in conjunction with its office move 
from the Adolphus Tower Building to the 
Vaughn Building. Included in the editorial 
expansion are a Dallas News Bureau 
which will cover stories in the Southwest 
for all of the McGraw-Hill publications 
with concentration on the petroleum mag- 
azines, and a Southwest editor for “Avia- 
tion Week” magazine. Kemp Anderson, 
Jr., formerly of the Dallas Times Herald, 
will direct the News Bureau, while Craig 
Lewis, formerly with the Washington bur- 
eau of “Aviation Week,” will be South- 
west editor for the aviation magazine. 
Fred Greene, Southwest editor for “Elec- 
trical Merchandising” magazine, also will 
have offices in the new setup. E. E. 
Schirmer of Los Angeles will be in the 
advertising sales department in Dallas. 

* 
» Direct Mail Advertisers Inc. announces 
the opening of its Dallas offices. Located 
at 1408 Marilla St. the firm offers printing 
and mimeographing. D.M.A.’s president 
is Jerry Gagnon, and vice-president for 
production is Shelby Fly. 

4 
> Public Savings Life Insurance Company 
has expanded its industrial department 
into Texas with the opening of Dallas dis- 
trict offices at 505 North Ervay Street. 
The move into Dallas is part of an overall 
expansion program that has seen Public 
Savings establish six new district offices 
within the past year. The new Dallas dis- 
trict manager is W. E. Rougeou. 

+ 
> F. W. Woolworth Company will be 
among the firms with large stores in the 
50-acre, mall-type Lochwood Village 
Shopping Center that will be opened this 
spring at Garland Road and Jupiter in 
Northeast Dallas. The Lochwood Village 
Woolworth store will encompass a total of 
17,520 square feet, including 12,000 
square feet of sales area on the mall level 
of the shopping center. 


“APPRAISALS 


Over 20 years of successful 


REAL ESTATE 
APPRAISAL SERVICE 


For Life Insurance Companies, 
Banks, Attorneys, Individuals 


H. W. DUNHAM 
& Associate 


Member—American Institute of Real Estate Appraisers, 
Society of Residential 0 Dallas Real Estate 
joard 














Fast Confidential Service 


Films Blueprints 
Superstats Photocopies 
Autopositives Direct Prints 











ARCHITECTS’ AND ENGINEERS SUPPLIES 





515 NORTH AKARD Call Riverside 1-3191 DALLAS 1, TEXAS 
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PROFESSIONAL STANDARDS 
FOR THE PRACTICE OF 
PUBLIC RELATIONS 


AS MEMBERS OF the Public Relations Society of America, we share 
a responsibility for the good character and reputation of the public rela- 
tions profession. Therefore we pledge ourselves to make a sincere effort 
to adhere to the following principles and standards of practice: 


1 & 

We will not engage in any activ- 
ity in which we are directly or 
indirectly in competition with a 
present client or employer without 
the full knowledge and consent of 
all concerned. 


2 5 

We will be guided in all our activ- We will cooperate with fellow 
hea practitioners in curbing malprac- 
ities by the standards of accuracy, tice. 


truth, and good taste. & 


We will keep our objectives in 
full accord with the public wel- 
fare as well as the interests of our 
clients or employers. 


We will support efforts designed 
3 to further the technical profi- 
ciency of the profession and 
encourage the establishment of 
adequate training and education 
for the practice of public relations. 


We will safeguard the confidence 
of both present and former clients 
or employers. 

To the extent that we live up to these principles and standards of practice, we will 


be meeting our responsibilities for making the profession in which we are engaged 
worthy of continued public confidence. 


More than any other single force, the Public Relations Society of America has 
helped to make public relations a profession. These are the standards under which 
its members are pledged to practice. 


THE CAIN ORGANIZATION, INC. 


Public Relations 
3906 LEMMON AVENUE e DALLAS 19, TEXAS 
LAkeside 6-8751 
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New and Expanding Business 


>» Bruton Terrace Addition, a 470-acre 
planned community located south of Bru- 
ton Road just east of Buckner Boulevard, 
will open another section for construction 
of one-family residences during the first 
quarter of 1957. George O. Yamini, de- 
veloper of Bruton Terrace, also has an- 
nounced plans to make a limited number 
of duplex lots available to builders along 
Huttig Street in the Addition. The duplex 
lots will face the new W. W. Samuell High 
School. 
+ 


+ Kraft Foods Company’s new Southern 
division at Garland has been formed by 
the consolidation of two division offices 
— Kraft’s former Southwestern division 
at Garland and the Southeastern division 
at Atlanta, Georgia. The consolidation, 
made to facilitate company operations, 
will effect only administrative functions, 
and not manufacturing or sales activities. 
Julian V. Jones, formerly vice-president 
and general manager of the Southwestern 
division, has been named to the same post 
in the new Southern division. O. E. Swain 
has been named vice-president and asso- 
ciate general manager of the consolidated 
division. 















Blue Bear Motel Completed 


The Blue Bear Motel, new 28-room motor court, has opened at 3307 Harry Hines 
Boulevard, within three minutes driving time to downtown Dallas. Facilities include 


a swimming pool, 24-hour coffee shop, central heat and air conditioning. Clifford 


Hanson was architect; Universal Home Builders, Inc., contractor. N. L. Reader 


is manager. 











>» Midas Muffler Shop has been opened } Circle T Meat Company has announced 


at 2815 Main Street by J. W. Harrell. In 
opening his shop, Mr. Harrell became the 
nation’s one hundred and second Midas 
Muffler dealer, and the first in Dallas. 
+ 

t Oil and Gas Property Management, 
Inc., has occupied new offices in the 
Vaughn Building. Lease negotiations were 


by Jay Green, Henry S. Miller Company. 


plans for a large-scale expansion during 
1957. The program will include expansion 
of distribution facilities, introduction of 
new products, development of new car- 
tons and enlargement of the company’s 
plant at 2828 North Haskell. Charles E. 
Combs is newly-appointed general man- 
ager of the pioneer Dallas frozen meat 
firm. 
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New and Expanding Business 











New Home of Pi-Do Corporation 


The Pi-Do Corporation, maker of a prepared pie crust mix, has moved into a new 
12,000 square-foot brick building at 8701 Sovereign Row in Brook Hollow Industrial 
District. The modern structure, served by Rock Island trackage, has an all-glass en- 
trance and was built by Charles P. Freeman. Purchase negotiations were handled by 
Dick Parker and Hank Dickerson of Majors & Majors, realtors. Former location of the 
Pi-Do Corporation was at 808 Slocum. 











» Ling Industries, Inc. is the new name )> North American Van Lines, Inc., zone 
of Ling Electric, Inc., nine-year-old Dal- headquarters, 106 North Haskell, has set 
las-headquartered firm. Within the past up a new Dallas sales office. Working out 
year the company has become so diversi- of the office are sales representatives Eu- 
fied in its operations that it is no longer gene Hunter and James H. Bennett. Mr. 
solely an electrical contracting concern. Hunter, a native Texan with a B.A. degree 
Re-elected as officers of Ling Industries, from Southern Methodist University, was 
Inc. were James J. Ling, president; employed by the sales department of the 
Thomas A. O’Dwyer, executive vice- American. Mr. Bennett has been asso- 
president; Luther D. Oliver, Charles A. ciated with Jack Higginbotham, Inc., of 
Ling, vice-presidents; and Jerry B. Fort Lauderdale, Florida in the field of 
Stephens, secretary-treasurer. real estate for the past several years. 











ee” 
oad 


Dress Manufacturer Moves 


Jean Thomson Inc., Original Designs, manufacturer of better dresses, has moved 
to 415-A Ervay Street. Remodeling of the facilities provides areas for manufacturing, 
show rooms and office space. Frank Spillman served as contractor. Miss Jean Thom- 
son is president of the company, assisted by Gene Thompson, sales and promotion 
manager. 
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Employment Service 
"The Right Person for the Right Position” 


Over Twenty-Five Years 


Solve your personnel problems 
by calling... 


RI 7-4821 


We have Executives, Office, Sales, 
and Technical help of all kinds. 


Your use of our interviewing 
room is invited. 
H. NESTOR DuVALL, Manager 
National City Building 
DALLAS !, TEXAS 


MEMBER 


EMPLOYMENT 
BOARD OF 
DALLAS 




















famous ; 


BERGER steel transfer cases with the 


original heavy channel frame construction 
Non-binding drawers open ecsily. Locking catches end clips 


furnished for both vertical and horizontal 
SERVING DALLAS 
SINCE 1916 


VANCE K. MILLER CO. 


OFFICE FURNITURE and SUPPLIES 


1916 MAIN STREET RI 2-9091 
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New and Expanding Business 





Powers Regulator Company Occupies New Headquarters 


The Powers Regulator Company, manufacturers of temperature and humidity 
controls, has moved its Dallas district operations into a new 3,500-square-foot office 
and warehouse building at 7707 Sovereign Row in Brook Hollow Industrial District. 
Williams & Wagner Construction Company built the structure, which will be occupied 
by the Powers Company under lease. It has air-conditioned offices, drive-in truck 
loading door and off-street parking. The Powers Company's headquarters are in 
Skokie, Illinois. 











> Currie & Kohen, a law firm with offices 
in the Praetorian Building, has been estab- 
lished by Ralph W. Currie and Samuel 
P. Kohen. Mr. Currie is a Dallas attor- 
ney and one-time Republican nominee 
for governor. Mr. Kohen, a member of 
the bar in Texas, Virginia, and District 


>» Zelenka Furs, Inc. is the new name of 
the firm formerly known as Zelenka-Tau- 
ben Furs, Inc. Zelenka Furs, Inc., will 
continue to design and manufacture furs 
for wholesale distribution under the 
Alexa label in the firm’s present location at 
405 Wholesale Merchants Building, Dal- 


of Columbia, has been active in insurance las. Alexander Zelenka will remain as 
law practice since 1916. president of the new corporation. 








* Among them: Wolf Brand Chili, Jones-Blair Paint, Dallas Power & 
Light Company, First National Bank in Dallas, Burleson’s Honey. 


thou, who sold by the 
seat of thy pants 


> Maltex Industries, Inc., recently has 
been organized to handle development, 
financing, manufacturing and distribution 
of patented or patentable items which 
can be sold nation-wide. General admin- 
istrative offices of the firm are in the Life 
of America Building, Dallas. Officers of 
the corporation are Louis S. Katz, presi- 
dent; Jack Malowitz, vice-president and 
director of sales; Ben L. Berwalk, vice- 
president, and Nathan S. Arnoff, secretary- 
treasurer. The firm is currently engaged 
in the manufacture and distribution of 
automatic garage door openers for panel 
and sectional overhead doors. Construc- 
tion has been completed on the factory 
building located in Garland. 


ae 


> The Dallas Gem and Mineral Com- 
pany has been opened by Dwight Hal- 
stead at 5027 Bowser Street. The firm 
specializes in gem cutting, mineral speci- 
mens, and sells and distributes lapidary 
equipment. Mr. Halstead is president of 
the Dallas Gem and Mineral Society of 
Dallas, a newly-formed association of all 
persons interested in the discovery, analy- 
sis and cutting of unusual stones, 





BY Blok. 
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The old masters of guessmanship and 
conventional hard sell are moving on. It seems 
that people don’t buy for the same reasons 
they used to. To try to second-guess 

customers nowadays is to waste very 
precious advertising dollars. 


Spending a little before you advertise may save 
you many a costly blunder. Creative 
Marketing at Rogers & Smith is what many* 
prominent Southwest businesses have turned 
to for the answers. May we tell you more — 
by letter or call? 


ROGERS & SMITH 


Advertising and Creative Marketing 
CHICAGO « 


DALLAS +« KANSAS CITY 
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New and Expanding Business— 








Southwest Film Occupies New Building 


Southwest Film Laboratory, Inc., has completed the move from 2015 Young Street 
to their specially-designed, 14,750-square-foot building at 3024 Fort Worth Avenue. | 
In addition to complete film production and processing services, the firm also offers | 
‘Producers’ Service,'’ whereby a client may do all or any portion he chooses of pro- | 
ducing his film. Officers of Southwest Film are Irvin Gans, president; Jack Hopper, | 


vice-president, and Lloyd Abernathy, 


director of Producers’ Services. 





jack SPN 


<WhaTASTes 


> American Petrofina, Inc., has purchased 
American Liberty Oil Company, Dallas, 
for a total consideration estimated at 
around $35,000,000. Petrofina bought all 
the outstanding Amlico stock and about 
14 million barrels of crude oil reserves, 
800,000 acres of undeveloped leases, a 
16,000-barrel-a-day refinery at Mount 
Pleasant, 165 miles of pipeline and 400 
retail outlets. Last month Toddie L. 
Wynne, president of Amlico, gave the 
Presbyterian Foundation stock in the com- 
pany from which will be realized about 
two million dollars. 


ot 


> Cupples Products Corporation, manu- 
facturer of aluminum windows, has estab- 
lished a new Southwestern warehouse and 
assembly plant at 8201 Sovereign Row in 
Brook Hollow Industrial District. Situ- 
ated on a landscaped lot, the 14,000- 
square-foot warehouse building is served 
by trackage, has two truck doors opening 
on an off-street loading apron, and pro- 
vides paved off-street parking. Leasing ar- 
rangements were handled by Campbell & 
Campbell, realtors, and J. W. Lindsley & 
Co. The district sales manager for Cupples 
Products is Alan Green. 
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> Vernon and James Smith Company and 





L. R. Keele Company have announced | 


the establishment of a new community, 
Singing Hills, located on 800 acres of 
rolling, wooded terrain on Ledbetter 
Drive. Well within the Dallas city limits, 
the development is one of the largest 
tracts of “close-in” land still available for 
home building. Singing Hills streets will 
be named for songs, and homes will range 
in price from $14,000 to $24,000. Costs 
involved in development and construction 
are expected to be upward from $60,- 
000,000. The partner companies in the 


development are well-known Dallas build- | 


ers. James Smith, newly-elected president 
of the active Oak Cliff Chamber of 
Commerce, has served with the City Plan 
Commission, was chairman of the Parade 
of Homes for 1954, and is a member of 
the Dallas Real Estate Board. Vernon 
Smith has been a city councilman since 
1953, has served on the City Plan Com- 
mission and is a past president of the 
Dallas Home Builders Association. Lacy 
R. Keele has been building houses in 
Dallas since 1944. Leonard Ayers is site 
planner for the area, and James A. Camp- 
bell is land engineer. 
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hands on the 


New "Natural Way" 
Adding Machine by FRIDEN 


THE FIRST adding machine made to fit 
and pace the human hand. 


THE FIRST American 10-key machine to 
show actual items before they are printed 
on the tape. 


Call Us for Demonstration 


Calculating Machine Agency 
3005 Gaston 
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New and Expanding Business 


> Great Southwest Corporation’s initial 
building in the 5,000-acre industrial dis- 
trict planned between Arlington and 
Grand Prairie is slated for completion in 
June. To be known as Club Southwest, it 
will house a public restaurant offering 
private dining rooms, conference rooms. 
a display gallery, swimming pool, and pri- 
vate club facilities. The structure, designed 
by Great Southwest Corporation archi- 
tects, embodies the hyperbolic paraboloid 
construction used in Mexico, South Amer- 
ica and Europe. Parking facilities are in- 
cluded in the overall area of 210,000 
square feet. 


* 


> Royall Fire Brick & Supply Company 
has moved to new air-conditioned offices 
and warehouse facilities at 151 Leslie 
Street in the Trinity Industrial District. 
The building is an expansion over former 
quarters at 209 N. Hawkins and provides 
rail trackage, truck docks and off-street 
parking. Royall Fire Brick, with home 
office in Houston, distributes fire brick 
and refractories throughout north Texas. 


. 


> Jones Truck Lines, Inc. has purchased 
interstate rights from Tulsa to Wichita 
from Yellow Transit and is now in a posi- 
tion to serve Dallas on inbound and out- 
bound shipments to all intermediate termi- 
nals. M. O. Dunn is Dallas terminal 
manager. 













Merchandise Firm Occupies Larger Quarters 


The New York Merchandise Company, Inc., has completed moving into their 
new 100,000-square-foot building, located at 1717 Irving Boulevard at the corner 
of Oak Lawn Boulevard. The spacious air-conditioned showroom and warehouse will 
facilitate more extensive merchandise lines and faster service for merchants of the 
Southwest. The home office of the company is in NeW York, with other branches in 


Los Angeles and Portland. 





> White Stores, Inc., will open their 
largest store in Greater Dallas when the 
Lochwood Village Shopping Center at 
Garland Road and Jupiter is formally 
opened next spring. The new White’s 
store, occupying 33,600 square feet of 
space, will include a complete furniture 
department, as well as departments for 
major appliances, housewares, sporting 
goods, toys, wheel goods, bedding and 
small appliances, also a complete auto- 
motive department. It will bring the total 
number of White Store installations to 
53, including 38 stores which maintain 
large furniture departments. 








> A new Levine’s store — the tenth in the 
Dallas-Fort Worth area — will open this 
spring in the 50-acre Lochwood Village 
Shopping Center in northeast Dallas at 
Garland Road and Jupiter. The new store 
will have’a total of 10,450 square feet, in- 
cluding 8,250 square feet of selling area 
on the mall level of the shopping center, 
and 2,200 square feet of receiving and 
storage area in the basement. There will 
be an entrance from the mall area of 
Lochwood Village and another from one 
of the parking areas that will surround 
the shopping center. 
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New and Expanding Business 


>» Vernon C. Pampell has announced the 
addition of Dale O. Simpson as a full 
partner in his investigative organization. 
Now incorporated as Pampell-Simpson 
Associates, Inc., the firm has been active 
in Dallas and the Southwest for over a 
year and a half. Mr. Pampell, who holds 
B.A. and M.A. degrees from Texas A&M 
College and Texas Christian University, 
respectively, spent over ten years with 
the Federal Bureau of Investigation. Mr. 
Simpson, a graduate of Oklahoma Uni- 
versity with over nine years service with 
the FBI, has been personnel administrator 
at Texas Instruments for the last five years. 
The two former federal investigators will 
apply their 20-year total experience to 
fact-finding services for banks and invest- 
ment houses, for insurance and oil com- 
panies, for attorneys, and for local govern- 
ments and institutions. 


* 


>» Guokas and Fleming Associates, Inc., 
distributors of electrical equipment, are 
now in new quarters at 179 Parkhouse 
Street in the Trinity Industrial District. 
This firm is a new one formed by the asso- 
ciation of two men who have been manu- 
facturers agents for electrical equipment 
for a number of years—Henry L. Guokas, 
whose offices were at 1312 McKinney and 
John Fleming, owner of Fleming Engi- 
neering Service Company of Fort Worth. 
Tom Whitley of Watson and Watson, 
realtors, handled the lease negotiations 
for the firm’s building, which provides 
air-conditioned offices and a warehouse 
area. 
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Woolworth to Open Preston Square Store 


F. W. Woolworth Company has leased space for a super self-service variety 
store in the Preston Square Shopping Center. To be located at the corner of Luther 
Lane and Westchester, the new store will occupy 25,000 square feet and is planned 
for maximum customér convenience. Ultra modern fixtures and displays, wide aisles, 
year around air conditioning and daylight fluorescent lighting will add to the 
individual's shopping comfort. Opening is planned for the summer of 1957. The 
negotiations for this store were handled by W. H. Heinecke, assistant real estate 
superintendent of the district office of the Woolworth company, and Henry S. 


SERVING BUSINESS and 


Miller, Jr., of Henry S. Miller Company, realtors. 





» “Aviation Week” has established a new 
editorial office in Dallas on February 
1 to provide one-the-spot staff coverage 
of the expanding aviation industry in 
Texas and the southwestern states. The 
Dallas office, located in the McGraw- 
Hill Publishing Company quarters at 
1020 Adolphus Tower Building, will be 
headed by Craig Lewis, now a transport 
editor in the publication’s Washington 
office. Mr. Lewis, a graduate of the Uni- 
versity of California, is a veteran of four 
and a half years in McGraw-Hill editorial 
service and has been with “Aviation 
Week” for two and a half years. 


HARRIS & CO. 


PSATNIMLCE 


212 NORTH FIELD STREET, AT PACIFIC 


FELIX HARRIS 





DALLAS « 


FEBRUARY, 1957 


BEN HARRIS — 


RI 1-5171 


>» Lochwood Village Shopping Center is 
nearing the final stages of construction. 
Officials of Cothrum-Murray Company, 
Inc., owners, developers and builders of 
the project, have announced tentative 
plans to formally open the 50-acre modern 
regional shopping center at Garland Road 
and Jupiter in the spring. Approximately 
400 homes were constructed and occupied 
last year in the surrounding Lochwood 
Addition, which encompasses 400 acres 
that eventually will be the site of 1,200 
homes. All streets, curbs and gutters in 
the all-masonry construction sub-division 
have been paved and utilities are available 
throughout the development. 
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APPOINTMENTS 
and PROMOTIONS 








WILLARD J. WASSON has been ap- 
pointed district sales manager in Dallas 
for National Vulcanized Fibre Company 
of Wilmington, Delaware, producer of 
vulcanized fibre and supplier of other basic 
materials. The new Dallas office is located 
at 10244 Newcomb Drive. 


MAURY W. McCASKILL has been ap- 
pointed sales manager for the Dallas retail 
trades tape division of Minnesota Mining 
and Manufacturing Company. Mr. Mc- 
Caskill joined the company in 1948 as a 
tape and ribbon salesman, and later served 
as sales supervisor for the retail trades tape 
division. 
+ 

ROBERT L. HERRING has been named 
manager of the Oak Cliff-Wynnewood 
branch office of Republic National Life 
Insurance Company, located in the 
Wynnewood Professional Building. A 
graduate of Southern Methodist Univer- 
sity, Mr. Herring has had previous life in- 
surance experience and is active in var- 
ious civic organizations. He is a director 
of the Oak Cliff Junior Chamber of 


Commerce. 
* 


IRVING R. SHAMPAIN, merchandise 
director of the Man’s Store at Neiman- 
Marcus, has been named a vice-president. 
Mr. Shampain entered the men’s retail ap- 
parel business in 1929 after attending New 
York University’s School of Retailing. He 
served with stores in Brooklyn, Grand 
Rapids, Cincinnati, Chicago, and as mer- 
chandise manager of men’s sportswear and 
furnishings with Wallach’s in New York 
before joining Neiman-Marcus in 1954. 





D. B. DuPRIEST, JR. has been appointed 
manager of the fire insurance department 
of Kenneth Murchison & Company, a 
Dallas insurance agency. Mr. DuPriest at- 
tended the University of Texas and Texas 
A. & M. prior to his entry into the insur- 
ance field. For the past eight years he has 
been associated with a major insurance 
group, initially as a special agent in South 
and East Texas, and most recently as an 
assistant in the group’s special services 
department. In his new post, he will super- 
vise all commercial accounts, including 
cotton and petroleum risks and other spe- 
cialized lines. 





Headquarters for 
CUPPLES 
Aluminum Windows 


Double hung, picture 
windows, sliding windows, 
awning windows — the 
name specified by more 
and more architects and 
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contractors is 
“CUPPLES”! Every unit 
carries the A.W.M.A. seal 
for strength, air 
infiltration, and materials 
—confirmed by the 
Pittsburgh Testing 
Laboratory. 


Despite the high quality, 
Cupples windows are 
surprisingly low in cost, 
and readily available 
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Appointments and Promotions— | 





MARINE BRIGADIER GENERAL 
MAX J. VOLCANSEK, JR. has joined 
Texas Instruments Incorporated, suppliers 
of airborne electronic equipment, as head 
of the administrative branch in the ap- 
paratus division of the engineering de- 
partment. In his new position, General 
Volcansek will be responsible for all plan- 
ning of an administrative nature. The gen- 
eral joined the Marine Corps as an en- 
listed man 20 years ago, became a Marine 
fighter pilot in World War II, and com- 





manded fighter squadrons attacking Bou- 
gainville and Rabaul. He is the holder of 
three of the top service awards for valor. 


4 
LEE GENTRY, who has been active in | 


the Dallas real estate business for the past 
five years, has joined the firm of Moser 
Company, realtors, where he will special- 
ize in the leasing and sale of industrial and 
commercial real estate. Mr. Gentry was 


graduated from the University of Texas | 


in 1949 with a Bachelor of Business Ad- 
ministration degree. He is a director in the 
Oak Cliff Junior Chamber of Commerce. 


4 | 
GEORGE E. BROWN has been promoted 


to manager of passenger tires sales for 
General Tire & Rubber Company’s Dal- 


las sales division. Mr. Brown formerly | 
served the company as terirtory sales man- | 


ager. JOHN D. MacARTHUR, previously 
manager of passenger car sales in Dallas, 
has been named Southwest regional sales 
manager. 











Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and -Management 
1225 Mercantile Bank Building 


PHONE RI 1-9349 — DALLAS 
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Dallas Smith Porter Ellis Willard Crotty 


Be sure when you insure. We are an independent, established local agent whose counsel and services are 
available not only when you buy the policy, but also when you have a claim. We represent only the 
strongest capital stock insurance companies. 


Ellie; Sundtth and! Company 


THOMAS BUILDING ° RI 2-8427 














Pinca 
STYLING 


Write or phone for free Steelcase 
Colorama brochure and see how 
Sunshine Styled furniture can 
brighten your office. 


EQUIPMENT CO., INC. 
Eguipment Engineers 
& Contractors 


2107 MAIN ST. @ DALLAS, TEXAS 
Phone RI 8-3314 
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quate to provide for my wife 
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seen events? 


For Security and 
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Am | adequately protected in 
case of sickness and accident? 


Insurance has become so 
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tages of a group policy for 
members of my firm? 
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necessary. 
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Agencies, Advertisers 
and Public 
Firms depend 


Relations 


on Fine Arts for that 
creative touch in fine 
lithography . . . call 

fol meolsl-Mohmelels 


representatives today! 


FINE ARTS 
LITHO COMPANY 


CREATIVE LITHOGRAPHERS 
for the SOUTHWEST 


WHitehall 8-7583 








Appointments and Promotions 


ADMIRAL SELMAN S. BOWLING has 
been appointed director of communica- 
tions for Slick Airways. A graduate of the 
United States Naval Academy in 1927, 
Admiral Bowling also completed post 
graduate work at Annapolis and studied at 
the National War College and George 
Washington University in Washington. 
From 1951 to 1953, he was a faculty mem- 
ber at the National War College. In his 
new position, the Admiral, now retired, 
will direct the airline’s nationwide and in- 
ternational ground and air communica- 


tions from Slick’s Dallas general offices. 





J. MARVIN BROWNING, JR. has been 
added to the sales staff of the J. Y. Schoon- 
maker Company, manufacturers’ repre- 
sentatives in Dallas. Mr. Browning, who 
has a B. S. degree in physics from Louis- 
iana State University, will represent the 
Schoonmaker Company as an industrial 
sales engineer. He has had six years of en- 
gineering and sales experience in the elec- 








tronics industry. 





ROBERT H. McLEMORE has been 
elected president of Otis Engineering Cor- 
poration, Dallas, and its subsidiary com- 
panies. Prior to joining Otis, Mr. McLe- 
more, a petroleum engineering graduate 
of Texas A & M College, was vice-presi- 
dent and general manager of the Turbo- 
drill division of Dresser Industries. H. C. 
OTIS, president and founder of the 30- 
year-old Otis firm, has been named to a 
newly-created position of chairman of the 
board of directors. HERBERT O. OTIS, 
JR., formerly. executive vice-president 
and secretary of the corporation, has been 
elected first vice-president and secretary. 
Other officials are W. E. RICH, vice-presi- 
dent and treasurer; L. M. WILHOIT, vice- 
president in charge of engineering, and 
H. B. SCHRAMM, vice-president, who is 
director of development and manufac- 
turing. 





PICKARD 


BOTEFUHR 


JAMES N. PICKARD and MRS. LOU 
BOTEFUHR have joined the staff of 
Creative Publications, a promotional serv- 
ice to business, industry, educational and 
religious organizations. Mr. Pickard, a 
graduate of Southern Methodist Univer- 
sity, with postgraduate work in law and 
philosophy, has served on the University 
staff for the past four years, most recently 
as business manager of the Umphrey Lee 
Student Center. Mrs. Botefuhr, who was 
on the staff at Columbia University under 
President Eisenhower, came to Southern 
Methodist in 1950 as co-ordinator of grad- 
uate placement. She received her educa- 
tion at the University of Tulsa and Col- 
umbia Graduate School, and is widely 
known in both educational and music 
circles. Creative Publications, organized 
just eight months ago, is now expanding 
and has moved to new offices at 5604 East 
Mockingbird Lane. 
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When you need that shipment—and you need it in a hurry 
—you can depend on Santa Fe to deliver the goods. On-time, 
damage-free, right to your warehouse door. 


Santa Fe all the way means one railroad, one management 
direct from the shipper to you. Less switching, no buck-passing, 
no delays. Santa Fe’s Red Ball Information Service tells you 
where your car of freight is, and tells you fast. Specify all your 
shipments Santa Fe all the way! 
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Appointments and Promotions 


ROBERT B. MILLER has been pro- 
moted to manager of the Dallas agency 
of Southern Provident Life Insurance 
Company. Mr. Miller, a graduate of Bay- 
lor University and of the Southern Meth- 
odist University School of Insurance Mar- 
keting, is presently expanding the agency 
to better serve its Dallas market. EU- 
GENE SIMPSON, former Dallas agency 
manager, has been promoted to the posi- 
tion of home office supervisor. 





BREE JOHNSON is the new regional 
manager for Philip Morris, Inc., with of- 
fices at 4611 Cole. Mr. Johnson was trans- 
ferred from a similar post in Los Angeles. 
The Dallas region includes all of Texas, 
Mississippi, Louisiana, Arkansas and Ok- 
lahoma. 
+ 


FRANK F. LINDSEY, district sales 
manager of The Retail Credit Company 
for many years in Dallas, has been pro- 
moted to the newly-created position of 
regional sales manager for several south- 
western states. Mr. Lindsey will continue 
to make his headquarters in Dallas. 


Sa 


JIM ELDRIDGE has been appointed sales 
and promotion manager ‘for Ike Clark of 
Dallas, manufacturer of misses and jun- 
ior dresses and sportswear. In filling this 
newly-created position, Mr. Eldridge will 
direct the firm’s merchandising and public 
relations programs, plan promotions for 
key accounts, and have charge of market 
showings in various cities. Most recently, 
he was associated with Foley Brothers, 
Houston, as suit buyer. 


FRANK (KELLY) ACHILLES has been 
named assistant chief engineer for Braniff 
Airways and will direct the activities of 
the company’s expanding engineering 
staff. A Washington University graduate 
engineer, Mr. Achilles’ aviation experience 
includes active duty with the U. S. Navy 
as pilot, engineering officer and flight in- 
structor; thirteen years with Panagra, 
pilot to: operations manager; and since 
1952, senior field service engineer for 
Air Research Manufacturing Company. 





Paper also refi 


your business stationeryé 
advertisements bespeak 
reputation that you want 
your company and your prod 


Ask your good friend, yout: 
printer, to recommend to you an — 
O-K Paper that will guarantee 
a better impression for your 
business and for his printing. 
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PAPER 


1033 Young Street 











OLMSTED-KIRK COMPANY 


Telephone RI 2-7151 
WHOLESALE PAPER MERCHANTS AND CONVERTERS 
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Appointments and Promotions— | 





NORTON JOHNSON has been appointed 
account executive of Grant Advertising, 
Inc. Mr. Johnson, who will be associated 
with the Dallas office of the international 
advertising firm, is well known in South- 
western advertising circles. He has had 
26 years of experience in all phases of ad- 
vertising and sales, and formerly was as- 
sociated with two local Dallas agencies. 
He is a native of Iowa and a graduate of 
Syracuse University. 


ve 


JERRY M. HOLTZMAN has been 
named Southwestern district sales man- 
ager for Paper Mate Company. District 
sales offices for the firm are in Dallas. 











T. L. MORGAN has been appointed Dal- 
las regional manager for De Soto Divi- 
sion of the Chrysler Corporation. A na- 
j tive of Dallas, Mr. Morgan joined Chrys- 
| ler as new car sales manager for Dodge, 
; Dallas region, and in September, 1956, 
: was named assistant regional manager. He 
b is a veteran of more than 20 years in the 
{ automotive business as a dealer and a fac- 
| tory representative. 
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CONSIDER THE 


WHAT WILL OUR 
CUSTOMERS THINK? 


COMPANY'S REPUTATION! 


WE MUST CONSIDER OUR 
STOCKHOLDERS’ VIEWS 


DO YOU BELIEVE 
EMPLOYEES WILL FAVOR 
THIS MOVE? : 


WE WILL HAVE TO 
EDUCATE DEALERS 
TO THIS NEW POLICY 
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IMPRESSION? 
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/ Life Insurance 
has to change, 
too, to meet the 
changing needs 
and living habits of 
the American people. 
That’s why Southland 
Life is continually 
developing and making 
available to the public new 
protection plans... and 
constantly training its agents 
in the application of these 
plans to meet the present and 
future needs of American families. 
Let the local Southland Life 
agent help you modernize your life 
insurance program. 
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Appointments and Promotions— 





PURNELL 


J. “GRAY” PURNELL, claims manager 
for the past ten years at Kirkpatrick- 
Thompson, Dallas insurance firm, has 
been elevated to the newly-created posi- 
tion of services manager. In his new post, 
Mr. Purnell will handle all policy changes. 
“BOB” AITON, a new member of the 
Kirkpatrick-Thompson family, will fill the 
claims manager position. Mr. Aiton has 
had six years’ previous experience in 
underwriting, and is a lifetime Dallasite, 
having attended Adamson High School, 
North Texas State, and Dallas College. 


AITON 


ca 


BOB SEARCY has been appointed buyer 
and manager of the clothing departments 
in E. M. Kahn’s four stores. Mr. Searcy 
has been with the organization for seven 
years, starting as assistant in the furnish- 
ings department. Recently he has been as- 
sistant clothing buyer and manager of the 
uptown store. 





JACK B. SPARKES has been promoted 


| to Dallas assistant regional manager for 


Dodge. Mr. Sparks formerly was staff as- 
sistant in the Dallas zone office of Chrysler 
Motors Corporation. Dodge’s Dallas re- 
gion includes Texas and New Mexico. 
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The dependable supply of natural gas by 
Lone Star Gas Company, is more than keeping pace 
with the rapid residential, commercial 
and industrial development in the Southwest 





DALLAS 


In order for Lone Star to assure an adequate gas 
supply, no matter how great the demand, it has 
put into operation five large underground 
storage reservoirs with a capacity of over 
51,000,000,000 cubic feet. This tremendous stor- 
age capacity, along with over 8,000 miles of 
transmission and gathering lines tapping almost 
every major producing area in Texas and Okla- 
homa, safeguards the gas supply for all Lone 
Star Gas customers. Moreover, this huge gather- 
ing and gas storage system, along with Lone 
Star’s over 9,000 miles of distribution pipelines, 


provides a more stable market for the numerous 
gas producers and royalty owners, as well as in- 
creasing the ease and reliability of gas delivery. 


Lone Star’s growth throughout its system 
of 451 cities in Texas and Oklahoma can be ex- 
pressed in terms of new customers — 32,300 


during 1956 and an expected increase during 
1957 of 32,400. 


Yes, Lone Star is in the best position ever, 
to assure steady, dependable gas service for 
home owners and industries, alike. 


LONE —— wn COMPANY 
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YELLOW PINE, WHITE PINE, FIR, OAK, PLYWOOD 


SPECIAL ATTENTION GIVEN TO INDUSTRIAL 
AND DEFENSE PLANT ORDERS 


OLDHAM LUMBER COMPANY 


927 South Haskell Avenue Phene TA 1-5194 
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An orderly arrangement de- 
signed expressly for the indi 
vidua! business requirement 


Esttmates gladly given. 


Otto COERVER COMPANY, INC. 


333 Exposition ° Dallas, Texas ° Phone TA 1-9968 











INSURANCE 


MILESTONES 





Marine Insurance 


In 300 B.C. the Romans, in their Foenus 
Nauticum, had achieved a system of marine 
insurance, and by 215 A.D. were 
writing all-risk policies. These 
were written by the Roman Govern- 
ment for a consideration called 

a praemium, from which comes 

our term “Premium.” They called 
insurance “Assecuration.” 
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GEORGE W. McELROY, a former ad 
valorem tax representative for Magnolia 
Petroleum Company, has joined Webb 
Cooley, Jr., and Company, a Dallas ad 
valorem tax consultant firm located at 
5526 Dyer Street. Mr. McElroy attended 
Southern Methodist University before 
joining Magnolia in its accounts payable 
department in 1947. He transferred to its 
ad valorem tax department in 1951, and 
| since has been a territorial representative 
' for the company in Kansas, Arkansas, 
Illinois, Indiana, Kentucky, and West 
Texas. In his new post he will serve as a 
special consultant on petroleum and in- 


dustrial properties. 


PAUL HENKEL has been promoted to 
merchandise manager of Sanger’s and ap- 
pointed a member of the store’s merchan- 
dising board. Mr. Henkel, who has been 
associated with the Dallas department 
store for more than five years, has been a 


a 


Appointments and Promotions— 


divisional merchandise manager. 


ALBERT W. WALKER has been ap- 
pointed Dallas district manager for the 
unitary equipment division of Carrier 
Corporation, air conditioning and refrig- 
eration equipment firm. Associated with 
Carrier since 1948, Mr. Walker headed 
the refrigeration department of a Nash- 


+ 


ville, Tennessee firm for 12 years. 


CHARLES L. BOWMAN, vice-president 
and secretary of Metropolitan Savings 


* 


and Loan Association of Dallas, has been 


appointed to the legislative committee of 


the United States Savings and Loan 


League, national trade organization for 


the savings and loan business. 
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Appointments and Promotions— 





CHARLES W. HOPKINS has been ap- 
pointed stainless steel and aircraft product 
specialist for the U. S. Steel Supply Divi- 
sion of United States Steel Corporation. 
He will work out of the division’s Dallas 
warehouse, which serves North Texas 
and Louisiana. A veteran of thirty years 
experience in steel, Mr. Hopkins has lived 
in Dallas for many years. He joined U.S. 
Steel in 1927 in the Dallas office of the 
American Steel and Wire Division and 
has since held various sales positions with 
that division at Dallas and Houston. Since 
August, 1953 he has been associated with 
U. S. Steel Supply Division’s Dallas sales 
and service organization. 


+ 


E. S. KENT has been appointed South- 
western regional sales manager for Holly 
Manufacturing Company. With head- 
quarters in Dallas, Mr. Kent will direct 
Holly sales activities in eight Southwest- 
ern states. He was previously associated 
with the engineering and design depart- 
ment of Colgate Palmolive Peet Company 
and the sales staff of Southern California 
Gas Company. 
4 


Vv. H. BOHNENBLUST, former South- 
western Bell plant superintendent in St. 
Louis, has been named plant superinten- 
dent in Dallas. Mr. Bohnenblust joined 
Southwestern Bell in 1934, and has held 
positions in Missouri, Arkansas, Okla- 
homa and Texas. 
» 

GEORGE WILSON has been appointed 
supervisor for out-of-town sales for Apex 
Supply Company, wholesale plumbing 
supply firm. AL MAYS has been named 
supervisor of city sales. Both men have 
been with Apex Supply for more than ten 
years. During this period, the sales staff 
has grown from three to twelve covering a 
40-county North Texas area. 
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... START WITH — furniture FROM STEWART'S 


The Continental 6100 (shown above), 

one of the many designs of fine executive furniture 
from Stewart's, will do wonders in creating 

new beauty, comfort and efficiency in your office. 
Make it an “Office for Living’’ you and your staff 
will be proud to show and happy to work in. 


See these beautiful pieces at Stewart's soon. 


Stewart's professional decorative service 
is available for your firm or office at no extra cost. 


Consult with us now. 


rls Store and Furniture Display, 1523 Commerce St. 


STATIONERS © OFFICE OUTFITTERS General Office and Mimeograph Division, 400 S. Austin 
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You Needn’t Hire Extra Help... 
Call 
RUTHERFORD BUSINESS SERVICE 








Inventory All Types of: 
Extensions Figuring — Typing 
Stenographic and 
Call Ri 2-3787 Clerical Work 




















WHEN WE PAVE 
YOU SAVE 


OUR PAVING 
MEANS SAVINGS TO YOU! 


























1 Paving mixtures used by the Texas Bitulithic Company 
INDUSTRIAL | are time-tested and proven. They last for decades, 
not years. Get the full use of your parking 
RESIDENTIAL facilities with Texas Bitulithic paving. Call 
STREETS us today for an estimate without charge 
er obligation. 












PARKING LOTS CONCRETE & 
DRIVE-INS ASPHALT 








2121 Irving Boulevard Phone Riverside 1-3531 




































TRULY DELICIOUS 
FOODS IN AN 

iy i i Oe odo I a Oo 
GRACIOUS 


HOSPITALITY 


3817 LEMMON AT OAK LAWN 














| Appointments and Promotions— 




















| 
| ROBERT H. WOLFINGER has been 
named sales representative for American 
Airlines in Dallas and will handle air- 
freight accounts. Mr. Wolfinger attended 
the University of Pennsylvania and served 
with the Naval Air Transport Service dur- 
ing World War II. He joined American 
Airlines in 1944, and has since served in 
various capacities in Chicago, Boston and 
Philadelphia. 





a 


E. H. MITTANCK has been promoted to 
the new position of engineer of buildings 
in the Texas engineering department of 
Southwestern Bell Telephone Company. 
W. Morris Appell has been transferred to 
Dallas from St. Louis to take over the 





new post of engineer of equipment. In 
their new positions they will have super- 
vision over building construction and 
central office equipment in the company’s 
402 exchanges in the state. Mr. Mittanck, 
a graduate in electrical engineering from 
Texas A&M College, has had 30 years 
of telephone experience. Mr. Appell, who 





holds a degree in electrical engineering 
from Rice Institute, is a veteran of 28 
years of telephone experience. 








Beatty Engineering Co. 


AIR CONDITIONING 
CONTRACTORS 


Distributor 


2728 Mockingbird Lane 
FL 2-8735 Dallas 
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— 36 YEARS OF PROGRESS 
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* LEO F. CORRIGAN 
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Vice Chairman of Board 
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President, Southland 
Supply Company, Dallas 
ated to DON H. HOUSEMAN 
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MICHAUX NASH 
ent of President, Empire State Bank 
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Securities Company 
er the : J. DURRELL PADGITT 
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super- Executive Vice-President 
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—— ' a ‘The results achieved by the company have been 


most favorable. In our opinion it has most substan- ° ° ee 
aad eee Paid to Policyholders and Beneficiaries 


0. tial over-all margins for contingencies. Upon the 


foregoing analysis of its present position we recom- $18 260 641.26 
t mend this company."’ : “ 
Insurance in Force 
$141,490,030.00 
*This is the highest rating thet eny Company con receive. 


| UNITED FIDELITY 
Life Insurance Company 


las Cedric Burgher, President Home Office: Dallas, Texas 


—Reprinted From Best's Life Insurance Reports 
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MEMBER SOCIETY OF INDUSTRIAL REALTORS 


HOWELL H. WATSON 
Realtor 


Fidelity Union Life Building *« DALLAS e Phone RI 1-1793 

















1919—1957 


An organization whose 37 years of experience 
in the printing industry is at your service 


The Complete Printing Plant 


WOMACK BBOS. 


2007 Bryan « RI 8-2980 


COMMERCIAL PRINTING 
LETTERPRESS 
OFFSET 


J. H. Hassinger, Owner 











DELTA BUILDS FOR DALLAS’ FREIGHT LINES 


BRASWe,, 





Braswell Motor Freight Lines, 1820 Anson Road, Dallas, serves their many customers from the 
Metallic steel building, above, sold a! erected -! Delta Steel. Delta alters a steel building 
designed to serve freight Pp and gs for every use. 


For your steel building requirements, contact 
DELTA STEEL BUILDINGS COMPANY 


Delta Steel Buildings Go. 








4501 HARRY 
HINES BLVD. 


As. 





es 6-7443 





For Reservations 
FLY TTA STARLINERS TO 


BEAUMONT - PT. ARTHUR 


NON-STOP SERVICE 


VRrANWs -FEXaASs 
AMArewAayYs 


SERVING 50 CITIES IN 4 STATES 
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Appointments and Promotions— 





CROFFORD TEMPLE 


CARL CROFFORD and ROBERT F. 
TEMPLE have been named vice-presi- 
dents of Keith Reed & Company, Dallas 
investment securities firm. Mr. Crofford 
recently was affiliated with another invest- 
ment firm as underwriter, research an- 
alyst, and manager of the institutional de- 
partment. He holds a B.A. degree from 
Rice Institute and a B.S. degree from 
Southern Methodist University, and is a 
member of the Dallas Control of the Con- 
trollers Association. Mr. Temple, vice- 
president of the municipal department, 
was assistant director of finance for the 
City of Dallas from 1946 to 1952, and as- 
sistant city manager from 1945 to 1946. 
He also was director of finance for the 
City of San Antonio during part of 1952 
and 1953. 





WESBY R. PARKER, executive vice- 
president of Dr. Pepper Company, has 
been elected to the soft drink firm’s board 
of directors. Mr. Parker joined Dr. Pepper 
last year following a ten-year tenure as 
a vice-president of General Foods Cor- 
poration. His election increases the mem- 
bership of the Dr. Pepper. board to thir- 
teen. 
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Appointments and Promotions 





0. ROLAND FROST, JR., has been ap- 
pointed director of property leases for 
Braniff International Airways. Mr. Frost 
joined Braniff in 1953 as assistant to the 
manager of agency and interline sales at 
Dallas. In 1955 he was named assistant to 
Braniff’s manager and transferred to Rio 
de Janeiro. He later was promoted to 
manager for the airline at Sao Paulo, 
Brazil, a post he held until his appoint- 
ment to the new position at the air line’s 
headquarters in Dallas. He is a graduate 
of Harvard University. 


GEORGE R. DEAN has been named 
manager of the Dallas terminal of South- 
ern-Plaza Express, freight line. Mr. Dean 
joined Southern-Plaza in 1951, as a traf- 
fic representative in San Antonio, Texas. 
He later was appointed terminal manager 
at Waco, and prior to his present new 
post was terminal manager at Fort Worth. 
New staff members of Southern-Plaza Ex- 
press are ROBERT H. TAYLOR and 
MARVIN P. MOERSCHELL, both traffic 
representatives. 

*« 
J. LEWIS SCHUTTS has been named 
Dallas district manager for American 
Beauty Flour family and bakery sales. 
Mr. Schutts has been associated with the 
flour milling business since 1928, and re- 
cently resigned as sales manager for Bur- 
ris Mills, Inc. He is a director of the 
Texas Bakers Association, a past presi- 
dent of the Dallas Bakers Club and a 
member of the National Allied Trade 
Association. 

+ 
PHIL REAGAN has been appointed Dal- 
las regional manager for Maytag South- 
western Company. His new duties include 
work with the dealer organization, train- 
ing and promotion. 





JOYCE NIXON has been appointed de- 
signer for Jackie Nimble junior dresses 
and Shenanigans sports wear, both divi- 
sions of Clock-Wise Fashions. Miss Nixon 
is a native Texan and a graduate of Texas 
State College for Women at Denton with 
a B.S. degree in clothing and costume de- 
sign. Her former position was as fashion 
designer for Brogan and Jennings, Dallas, 
and her background includes apprentice 
designing for Ike Clark and also for Johns- 
ton, Inc., both of Dallas. She is a spe- 
cialist in junior fashions. 
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And Collins is there. The 
POLAR KN DEZVO US SAS DC-7C’s scheduled 
to rendezvous over the precise geographical North Pole, on their February 24th 
inaugural flights linking Tokyo and Copenhagen, fly with Collins communication 


and navigation equipment. We congratulate SAS on a significant commercial 
aviation first and take pride in our long association with this pioneering airline. 


(4 


CREATIVE LEADER IN AVIATION ELECTRONICS =SCOLLINS 


| Collins RadioiCompany, Cedar Rapids, |owa * Dallas « Burbank »« (New York « Washington, D.C. *« Miami ee | 


TF bed! - Mtl @tellilel Mi -t-lelfe) Company of Canada, Litd., Toronto + Collins Radio Company of England, Ltd., London 
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Appointments and Promotions— 





ALLEN HUNDLEY has joined The Katz 
Agency, Inc., in Dallas as a television 
salesman. Mr. Hundley has been asso- 
ciated with several radio and television 
stations in the South and Southwest, and 
formerly was employed as Radio-TV di- 
rector of Facts Forum, Dallas. Prior to 
entering the radio and television field, he 
attended Louisiana State University in 
Baton Rouge, and Columbia University 
in New York City. 


4 


MRS. FRANKIE KOEPP of Grand 
Prairie is a new office secretary at the Oak 
Cliff Chamber of Commerce. Mrs. Koepp 
previously had been employed by the 
Texas Junior Chamber of Commerce at 
its Grand Prairie headquarters. 


A. F. BARNETT has been added to the 
Dallas staff of Southern-Plaza Express, 
Inc., as a traffic representative. Mr. Bar- 
nett, formerly of Durango, Colorado, and 
Cook, Minnesota, has had over sixteen 
years of experience in the selling field. 
He has served as president of the Du- 
rango Chamber of Commerce and as vice- 
president of Colorado West Elks Asso- 
ciation. 
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MONK BROS. 
“A Printers Service” 
COMPLETE LINE OF SUPPLIES 


e INK ¢ BLANKETS e PLATES 
e PLATE AND PRESS CHEMICALS 
2027 Young RI 2-2918 or RI 2-4624 























REAL ESTATE LOANS 


Commercial 
Industrial 
Residential 

‘‘Real Estate Financing Since 1908"’ 


MURRAY 


INVESTMENT COMPANY 
Convenient Ground FloorLocation 
Several Parking Stations Just a Few Steps Away 


1315 Between 
Pacific - ese sininin Field & 
Ave. versiae /- Akard Sts. 











Planning... 


YOUR OFFICE THROUGH OUR FREE 
PLANNING SERVICE WILL... 


@ CONSERVE SPACE @ REDUCE COSTS 
@ INCREASE EFFICIENCY @ IMPROVE MORALE 











© Moving? Expanding? Opening a new 
office? Permit us to assist you with our 
free planning service. We will plan your 
office for greater efficiency and better 
utilization of space with a layout espe- 
cially tailored to the requirements of 











RI1-9322 








OUR NEW 
TELEPHONE 
NUMBER: 








your business. Work will “flow” smooth- 
er, you will realize more production per 
operating dollar, and employee morale 
will increase. We appreciate the oppor- 
tunity to serve you. 





2214 MAIN ST... Dallas, Texas 
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The difference between a dull and 
sharp tool may be like your vision. 
Have you Eye Doctor sharpen it 
up—for more safety and pleasure. 


Bring Your 
Prescription For 
Glasses to us. 


OPTICAL 


O. MARTIN- THOMAS 


THOMAS 


MO dt LA 


GROUND FLOOR MEDICAL ARTS e DALLAS 











TRINITY 





INDUSTRIAL DISTRICT 


“Under the Skyline 


of Dallas" 


A new building for 


‘NEW YORK 


MERCHANDISE 


COMPANY 


For information about the Trinity Industrial District consult your broker or... 


INDUSTRIAL PROPERTIES CORPORATION, 401 Davis Bidg., Dallas, RI 1-9424 











INVEST SAFELY 
AND WISELY 










Mf 








1 
> 


The Future Home of 


DALLAS FEDERAL 


(| SAVINGS AND LOAN ASSOCIATION 


Now Under Construction at Elm and Akard 


Per Annum 




















JONES TRUCK LINES, INC. 


GENERAL OFFICES — SPRINGDALE, ARKANSAS 


6102 Maple Avenue 


Fleetwood 7-3991 
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Appointments and Promotions— 





JOE S. DAVIS has been appointed gen- 
eral sales manager for Southern Union 
Gas Company. In this newly-created po- 
sition, Mr. Davis will be responsible for 
supervising the firm’s expanding sales pro- 
gram. Southern Union presently has ten 
sales districts throughout a 63-town area 
served in Texas, New Mexico, Arizona 
and Colorado. Mr. Davis has had more 


than twenty years experience as a sales- 
man and sales manager. For the past sev- 
eral years he has served as regional sales 
manager for Amana, Incorporated, manu- 
facturers of refrigeration and air condi- 
tioning equipment. 





LEONARD J. VAN VRANKEN has 
been appointed sales manager of Engi- 
neering Supply Company, a subsidiary of 
Texas Instruments Incorporated. Mr. Van 
Vranken previously was Southwest divi- 
sion district manager for the Lewyt Cor- 
poration. Before that he had been with 
General Electric Company and later the 
General Electric Supply Company for 
18 years. Engineering Supply distributes 
industrial, electronic, geophysical, power 
transmission and safety supplies. 
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Appointments and Promotions— 





BOB JOHNSON has been appointed to 
the sales staff of Delta Metals, Inc., Dal- 
las warehouse distributor of Kaiser Alum- 
inum and McLouth Stainless Steel. Born 
in Dallas, Mr. Johnson studied at Texas 
A. & M., Southern Methodist University, 
and Dallas College. 


+ 


F. H. KENNEDY has been elected a 
director and J. LEE WOOD has been 
named a director and vice-president of 
The Geotechnical Corporation, Dallas 
geophysical research and manufacturing 
firm. Mr. Kennedy joined Geotechnical in 
1936 and is vice-president in charge of 
manufacturing. Mr. Wood joined the firm 
in 1954, and formerly was chief contract- 
ing officer of the Dallas Air Procurement 
District of the Air Force. 


+ 


CHARLES H. GLENNON has been pro- 
moted to district sales manager for The 
Borden Food Products Company. The 
promotion moves Mr. Glennon up from 
sales supervisor for the same territory, 
which covers Texas and Oklahoma. His 
headquarters will remain in Dallas. 
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OFFICE 
SALES 
TECHNICAL 


437-8 WILSON BLDG. 
tL DALLAS 1, TEXAS 


RI 7-0694 
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DESIGNERS and MANUFACTURERS 


@ Point of Purchase Display Cards 


@ Electrical Insulating Parts % 
from Vulcanized Boards 


@ Paper Boxes 


BUNN-STATON PRINTING CO. 


310 South Rock Island Phone Riverside 8-4771 




















= 
20 vears of — 
AIR CONDITIONED— 


CUSTOMERS 


(ALL HAPPY) i 
















MATTHEWS ENGINEERING CO. Upttapeee 


2122 Otryve * R1I-1-5166 












Attention! 


MANUFACTURER’S AGENTS 
and DISTRIBUTORS .. . 


Our new warehouse conveniently located at Young and Austin 
Streets is ideal for Manufacturer’s Agents and Distributors. Ground 
floor locations for office and display, with public warehousing 
located in same building. Completely new and modern building, 
air-conditioned offices containing up to 5,000 sq. ft. available. Plenty 
of convenient parking space. Reasonable rentals. 


Call RIterside 2-7111 for Details! 


ESTABLISHED 1875 


WAREHOUSE CO. =74 
2ND UNIT SANTA FE BLD 7 







G. K. Weatherred 
President 


C. E. Bradley 
Vice-President 


R. M. Waskom 
Secy.-Treas. 


SERAERULEERESee™ 
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specify LITHO-KROME | 
for your COLOR PRINTING | 


that completely new process where color is 
controlled on the press by electronic meter. 
Positives are scientifically color corrected by a new 
masking process — eliminating handwork and 
the possibility of human error. 
Color matching is more accurate and quicker by 
use of printed color charts for specific papers. 
Positive film scales are used to 
determine exact dot sizes. 


Sad jorSiuple > 


Produced in Dallas — the Graphic Arts Center 










call... wire... write 
LITHO -KROME 
® 


Color under Control 





of the Southwest 


®) LITHO-KROME is a Trade Mark owned by the Litho-Krome Company 


SOUTHWEST PRINTING Co. | 


Established 1921 — Letterpress and Offset Lithography 
917 Camp Street Riverside 8-5266 Dallas, Texas 
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$ 
| TO INCREASE SALES AND DA L Lz 4 NY) 
ASK YOUR AGENCY OR CALL TOM MecHALE AT RI 7-8451 
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SALES TRAINING PROBLEM? 


LET US HELP YOU! 
% VU-GRAPH OVERHEAD PROJECTOR 
* VU-LYTE OPAQUE PROJECTOR 
* EASTMAN KODAK A-V EQUIPMENT 
% DUKANE MICROMATIC PROJECTORS 
% LA BELLE A-V EQUIPMENT 
SALES... SERVICE... RENTAL 
TEXAS EDUCATIONAL AIDS 


4006 LIVE OAK 
TA 3-3393 Dallas, Texas TA 1-0821 
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. your bonus market center 


Now is the time for firms in the “home-building 
industry” or allied fields to reserve booth space 
in the BIGGEST HOME SHOW EVER! Dallas 
merchants are well aware that the Home Show 
packs in thousands of interested visitors each 
year, and through no other medium can you 
reach your market so easily and economically. 
This year see tangible results through sales the 
Home Show can create for you. An exhibit 
booth doesn’t cost you . . . It pays you. Phone 
FL 1-3921 for information. 


APRIL 28-MAY 5 


GENERAL EXHIBITS BLDG. * STATE FAIR PARK 
















SPONSORED BY 


HOME BUILDERS ASSOCIATION 


OF DALLAS COUNTY 
W. J. CHAMBERS, CHAIRMAN © 1957 HOME SHOW COMMITTEE 


| Appointments and Promotions— 


JACK L. HOLLIS, chief geophysicist for 
The British American Oil Producing Com- 
pany, has been appointed to the newly- 
created position of exploration coordina- 
tor. Mr. Hollis attended the Missouri 
School of Mines, majoring in petroleum 
engineering. In 1950, he joined British 
American as geophysicist. Previously he 
had been with Seismograph Service Cor- 
poration for 17 years, serving throughout 
the mid-continent area as well as in Ar- 
gentina and the Middle East. Two other 
company geophysicists have been pro- 
moted. SHERMAN L. VENCIL has been 
made area geophysicist of the firm’s 
Southern and Southwestern divisions com- 
prising Texas, Louisiana, Mississippi and 
southern New Mexico. WALTER 
SPECKHARD, geophysicist for the com- 
pany’s Central division, has been trans- 
ferred from Oklahoma City to the Dallas 
head ‘office and advanced to area geo- 
physicist. 
. a 


WENDELL FIELDS, JR., has been 





named Southwestern regional sales man- 
ager for the American Kitchens Division 


| of Avco Manufacturing Corporation. 


With headquarters in Dallas, Mr. Fields 
will supervise Avco sales activities in 15 
states. Prior to his recent appointment, 
Mr. Fields was general manager of 


| Nichols Acoustical Company, Dallas. 


ot 


ALFRED M. EBERLE has been ap- 
pointed assistant to the general superin- 
tendent of the Ruberoid Company’s plant 
in Dallas. A native Texan, Mr. Eberle 
holds a B.S. degree in mechanical engi- 
neering from A & M College. He joined 
Ruberoid in 1948 as plant engineer and 
was promoted to supervisor of mainte- 
nance and engineering at the Dallas plant 





in 1951. 
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Appointments and Promotions 





WALLIS S. IVY has been appointed 
manager of the Dallas-Southwest office of 
Avery-Knodel, Inc., national radio and 
television station representative. A grad- 
uate of the University of Oklahoma’s 
School of Business Administration, Mr. 
Ivy formerly was with another national 
representative firm in Dallas as television 
sales specialist. He also was an account 
executive with a Dallas advertising agency 
for several years. 


CHARLES STEVENSON of Dallas has 
been named Southwestern food plan zone 
manager by Amana Refrigeration, Inc., 
of Amana, Iowa. Mr. Stevenson will 
work with distributors and dealers in 
creating and promoting freezer-food 
plans. He has been with Amana since 
1954 and most recently was dealer de- 
velopment manager in the Dallas region. 


Pa 


GERALD B. BENNETT has been named 
acting division gas superintendent for the 
Southwest production division of Sun Oil 
Company. ROBERT L. SULLIVAN has 
been named acting assistant division gas 
superintendent. Mr. Bennett has been 
assistant superintendent since 1947. Mr. 
Sullivan joined Sun in 1946 and was for- 
merly a special assistant. 


ve 


JOE W. BANNER has been named man- 
ager of the downtown Firestone store at 
Ross and Harwood. Mr. Banner, a vet- 
eran of 16 years with the firm, has man- 
aged Firestone stores in Midland, Brown- 
wood and Temple. Prior to his present 
appointment here, he was store supervisor 
over the western half of the Dallas district. 








APPRAISALS 


ANYTHING OF VALUE 
ALLIED APPRAISAL COMPANY 


PHONE FL 1-6577 DALLAS, TEXAS 














HEAT’S AHEAD 


Air-Condition Now 
with TRECO Latent Power System 
from Texas Refrigeration. A 
Representative List of over 70 
of Our Installations: 


First Baptist, Cleburne 
Grace Methodist, Dallas 
First Baptist, Irving 
First Baptist, Edna 
Calvary Baptist, Dallas 
First Baptist, Coleman 
First Baptist, Denison 
First Baptist, Atlanta 
First Methodist, Edna 
Bethel Temple, Dallas 
Elmwood Baptist, Dallas 
First Baptist, Brownfield 


Texas Refrigeration 
& Engineering Co. 


FRICK Distributors . . . Call Us! 
158 EXPRESS STREET RI 2-9358 DALLAS 
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prospects. 


per call. 


1015 N. Hawkins 


Successful Direct Mail Advertising Opens the 
Door For Your Salesmen... 


The best salesmen in America sell more, when 
they have the help of persuasive Direct Mail 
Advertising mailed regularly to live-wiggling 


A recent survey showed the cost per call of 
a salesman with Direct Mail help to be $10- 
$14. Without Direct Mail, the cost was $17.35 


Put effective direct mail advertising to work 
for you and reap the profits. It's easy . . . 
the first step is to call Riverside 2-8167 now. 


og 
Coumerccal PRINTING & LETTER SERVICE COMPANY 


W. Marion (Bill) Newman, Jr.; Orion Newman, Larry Newman, John C. Lowe 


Riverside 2-8167 . Dallas, Texas 


79 








Appointments and Promotions 








HARRY G. CLARK has joined The Cain 
Organization, Inc., public relations coun- 
selling firm, as an account executive. Mr. 
Clark formerly was Southwestern and 
Pacific Coast public relations and sales 
promotion representative of Westinghouse 
Electric Corporation. He is a former re- 
porter on Dallas and Chicago newspapers, 
and maintained an independent public re- 
lations service for several years. In his 
new post he will divide his time between 
The Cain Organization’s Dallas and Fort 
Worth offices. 


taro Eg) | 
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4030 H. Hines Dallas 19 LAkeside 6-6626 
FRED L. HAYNES, District Manager 


PAUL MARCOTT has been appointed 
advertising and sales promotion manager 
and G. JACKSON BUTTERBAUGH 
has been named assistant director of pub- 
lic relations for the new Bell Helicopter 
Corporation. Mr. Marcott will be respon- 
sible for the administration of all com- 
pany advertising programs, sales promo- 
tion material and company motion pic- 
tures. Mr. Butterbaugh assumes the posi- 
tion of assistant director of public relations 
vacated by Paul Marcott, and in addition 
continues to direct the Bell news bureau. 
Both men were transferred from Bell Air- 
craft’s operation in Buffalo, New York, to 
the Texas Division in 1952. 


+ 


ELDON M. SWOPE of Dallas has joined 
the agency force of United Bankers Life 
Insurance Company. Mr. Swope, a grad- 
uate of the Life Underwriters Training 
Council and the R & R Training Course, 
will be in direct supervision of the pro- 
gram of lower life insurance rates for 
women at United Bankers. 


a 


LEE A. GILMAN has been appointed to 
the newly-created position of public rela- 
tions assistant in the Dallas home office 
of Southwestern Life Insurance Com- 
pany. Mr. Gilman, a liberal arts graduate 
of the University of Texas, formerly op- 
erated his own public relations and 
advertising firm in Austin. 





Successful business 





SEWALL CUTLER has joined the staff 
of Great Southwest Corporation, devel- 
oper of the industrial district located in 
the center of the Dallas-Fort Worth 
metropolitan area. Mr. Cutler holds a 
B.A. degree from Yale, and also did grad- 
uate work in marketing at Northwestern 
University. Prior to his association with 
Great Southwest, he had been a Dallas 
real estate broker, specializing in the de- 
velopment of new projects. In his new 
post he will conduct client and tenant 
operations for the development corpo- 
ration. 
4 


FRED L. CRING has been named gen- 
eral passenger agent of the Missouri- 
Kansas-Texas Railroad. Mr. Cring will 
have his headquarters in Dallas. 
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executives are known by their associates 


Publicity 

Campaigns 
Publications 

Special Events 

Motion Pictures 
Employee Relations 
Convention Planning 
Stockholder Relations 
Surveys, Opinion Polls 


Institutional Advertising 


Ayres Compton Associates © Public Relations Counsel @ Since 1945 e@ Kirby Bldg., Dalles 
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Appointments and Promotions 


CHARLES F. WOODS has been ap- 
pointed western sales manager, with head- 
quarters in Dallas, for the valve division 
of Minneapolis Honeywell Regulator 


Company. Mr. Woods will be responsible 

for the firm’s sales activities in the South- WHY NOT 

west, Pacific Coast and Mountain regions. YOUR OWN 

Prior to his new appointment, he served COMPANY 
PUBLICATION? 


in various sales capacities in the Southwest 
for Minneapolis-Honeywell. 
+ 

JAMES L. HODGES, director of store 
planning for A. Harris & Company, will 
also assume the buying duties for the 
drapery, lamp, and table linen shops of 
the downtown and Oak Cliff stores. Mr. 
Hodges has been with the firm ten years. 





ie 


HOWELL RAY EPPS has been ap- 


















Our experienced newspaper per- 
sonnel can produce your own 
individualized house organ or 
publication on a turn-key basis at 
unbelievably low cost! 


Build better employee morale! 
Strengthen customer relations! 

















the staff . : : 
d His most recent work was the interior : NAF, ‘ 
. vag planning and decoration of the new A. pointed utsermpeeatunmnie — for Accomplish these valuable objec- 
pe in Sorris Oak Cliff Center store. General Electric Communication Prod- tives with ease and economy. 
orth * ucts in the Dallas area with offices at 3200 : , 
holds a ' Ndante: Auiane. Wx: Wn edtliiininnt tu Call us for consultation. No obli- 
id grad- ROY C. ALBIN has been appointed Dal- dei eii aac : P a * 4 gation, of course. This is another 
western las branch general manager for Hard- p genes rayne PLUS service of Preferred. 
- wah ware Mutuals of Stevens Point, Wiscon- maintenance of General Electric mobile 
Dallas sin. Formerly district claims manager, radios in vehicles and offices of commer- 
the de- Mr. Albin has _ been with Hardware cial firms and public safety agencies. He PR E FE 134 R E +) 
is new Mutuals for 23 years. In his new posi- was employed as a radio technician by PRINTING, INC 
tion, he will serve East, North and West Southwestern Bell Telephone Compan ° . 
tenant Pany | || 2810 ELM STREET RI 7-1517 
corpo- Texas, Colorado and New Mexico. before joining General Electric. 

















d gen- this time, call the RECOMMENDED PRINTER 
ssouri- re ‘ 


ig will When. it comes to advertising printing . . too 
little is bad enough, but too late is plain disaster! 
At Robert Wilmans delivery dates aren't 

based on wishful thinking or hopeful promises. 


They're. Wilmans obligations that Wilmans meets. 





irene 


ever been disappointed on a delivery date? 


Ask your friends who buy printing. 

What you'll hear about promptness . . and 

be about service, skill and printing cost know-how . . 
will show you why Robert Wilmans has been 

the Recommended Printer for over 50 years. Talk 
to the Wilmans man about your printing problems. 






Ww ans ki 1-5244 
1013 ELM STREET 
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Appointments and Promotions 





RUSSELL W. ANDERSON has been 
named manager of the newly-formed In- 
dustrial Engineering Department of Geo- 


physical Service, Inc. Mr. Anderson 
joined the firm in 1948 as computer on a 
seismograph field party in West Texas. 
In 1951, he was assigned to the Dallas 
office as a cost analyst and was appointed 
cost control supervisor in 1953. A grad- 
uate of Cornell College, with a bachelor’s 
degree in geology and economics, he has 
completed all course work fora master’s 
degree in economics from SMU. 


JOHN LOVE has joined the sales staff of 
Commercial Printing and Letter Service 
Company and is servicing selected ac- 
counts requiring direct mail advertising, 
printing and letter service. Mr. Lowe 
holds a Bachelor of Business Administra- 
tion degree from Southern Methodist 
University, where he majored in adver- 
tising and marketing. He also studied art 
at Kent, Ohio, State University and The 
Ringling School of Art in Sarasota, Flori- 
da. For the past seven months he has been 
studying direct mail advertising and print- 
ing production in the Commercial Print- 
ing and Letter Service plant at 1015 North 
Hawkins Street. 


+ 


EUGENE de KIEFFER has been pro- 
moted to assistant manager of the Dallas 
agency for Mutual of New York. A grad- 
uate of Northwestern University, Mr. de 
Kieffer has been a field representative for 
the agency since May 1954 and has qual- 
ified for Mutual honor groups, comprised 
of the company’s outstanding underwriters 
throughout the country. Before joining 
Mutual, Mr. de Kieffer was assistant vice- 
president of the First National Bank in 
Dallas. 








MISS MARGARET FAYE MURRELL 
has been appointed to the newly-created 
position of merchandise advertising super- 
visor in the Dallas office of Southern 
Union Gas Company. A graduate of 
Texas State College for Women, where she 
majored in advertising design, Miss Mur- 
rell joined Southern Union in 1954 as 
senior copywriter. Previously she had 
worked as an advertising saleswoman for 
a newspaper in Carlsbad, New Mexico. 








FRITOS’ 25™ ANNIVERSARY YEAR 


to 1957 —its 25th anniversary year — 


for continued sound and vigorous growth! 


The FRITO Company 


FRITOS is a Registered Trade-Mark of The Frito Co. 


© 1957, The Frito Co. 


1956 was another big year for The Frito Company — 
the biggest year yet, with Fritos’ sales at an all-time high! 
Fritos’ continued growth was given impetus by formation 
last year of a new operating Eastern Division 
covering 45 million persons. 
This expansion strengthens Fritos’ position as a national 


industry. It is a major step in the spectacular progress 


achieved since 1932, when the first Fritos, the original corn chips, 


25" 


were produced in Texas in the Doolin 


family kitchen. The Frito Company looks 


x 


ANNIVERSARY 
efritos 
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The Panama Canal 


The Panama Canal was opened for traffic in August 
1914, when the American steamer, Ancon, went through 
the locks with her decks thronged with officials and 
guests of the American and Panamanian governments. 









Just three months earlier, in May 1914, the Texas 
Employers’ Insurance Association started operations in 
Texas with less than one hundred policyholders. 














Since that time the Association has become the largest 
writer of Workmen’s Compensation Insurance in Texas 
...today writing approximately one-fourth of the 
Workmen’s Compensation business written in the State. 








During this time, the Association has saved and returned 
more than fifty million dollars to its policyholders in 
Texas. Are you taking advantage of this opportunity to 
save offered by Texas’ largest writer of Workmen’s 
Compensation Insurance? 







TEXAS EMPLOYERS 
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$50,000,000 





HOME OFFICE e DALLAS, TEXAS 
24 p POLICYHOLDERS Service Offices: ABILENE e AMARILLO e AUSTIN © BEAUMONT e CORPUS CHRIST! 
4 DALLAS e EL PASO e FORT WORTH e FREEPORT e GALVESTON e HARLINGEN 
—— 4 HOUSTON e LUBBOCK e MIDLAND e ODESSA ee PORT ARTHUR e SAN ANGELO 


A. F. ALLEN, Chairman of the Board BEN H. MITCHELL, President SAN ANTONIO ¢ SHERMAN ¢ TYLER © WACO « WICHITA FALLS 
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“We Have a Grand Printer Now...” 


Pea PKEN Ge Sear es 


— E. J. STORM PRINTING COMPANY 


SINCE 1926 


2230 San Jacinto St., Dallas ° Ri 1-1938 
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Established | 
185 Sanger Bros. 
in Texas 
Opened Dallas Store in 1872 
1869 Padgitt Bros. 
Company 


Leather Goods — 
Wholesale and Retail 


shea 
Wholesale 
1870 corr 
Insurance Managers 
ee gc 
Banking 
19 sem 
Steel for Structures of Every Kind 
1889 ¢ “tins 
Real Estate and Insurance 
1892 concn 


Printing, Lithographing, and 
Embossed Labels 


1890 William S. 
Henson, Inc. 
Advertising Printing 
1856 Briggs-Weaver 
Machinery Co. 
Industrial Machinery 
and Supplies 


1897 aor co. 


Dallas’ Oldest Furniture Store 








4 





HEN mule car service first began in Dallas in 1871, the first line 

extended from the H. & T. C. Station down Main Street to the 
Court House and the Crutchfield House, a distance of One and one- 
quarter miles. The above 1875 photograph shows a house on Main Street 
between St. Paul and Harwood and also the back end of a mule car on 
the main line. In 1891, the first electrically powered street car was placed 
in service in Dallas and in 1902, the first air-controlled brakes came into 
use on two “luxury cars.” The first motor-bus service began in 1926 when 
seven small buses seating 21 passengers were placed in service on 
“feeder” lines. In 1945, the first “quiet” street cars were introduced and 
in 1945, the first electric trolley buses, operated by electric power from 
overhead wires, came to Dallas. In 1955, the name of the Dallas Railway 
& Terminal Company was changed to the Dallas Transit Company and 
the transition from mule cars to street cars to buses was completed. 
Today, the Dallas Transit Company operates 450 buses over 314.1 miles 
of streets and 80 trolley buses over 34.4 miles. The clang of the street 
car bell is no longer part of Dallas and transit routes radiate out from 
the downtown area in all directions. The growth of Metropolitan Dallas 
is reflected in the-ever growing “queues” at major bus stops and the 
five cent fare is staging a comeback with the downtown “shopper.” One 
of the most modern transit organizations in the nation, Dallas Transit 
Company is now headed by Leon Tate, president, Wilson Driggs, vice- 
president and Phil Kirchaine secretary-treasurer. 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable 
service through long periods of prosperity and adversity. The Dallas 
business pioneers listed on this page have progressed with the city 
they have helped to build. Their long and successful operations point 
up to the economic power and stability of the community. They are 
counted as “old friends’’ by thousands of satisfied customers in the 
Dallas Southwest. 


Established 


| 898 Lang’s Floral 
& Nursery Co. 
The Southwest's Foremost Florists, 


Decorators, Nursery Landscape 
Service 


1898 The Praetorians 


Life Insurance Service 


1902 teren' 


Red Fox Athletic Uniforms 


Wholesale and Retail Sporting Goods 


1903 Republic Insurance 
Company 
Writing Fire, Tornado, Allied Lines, 


Inland Marine, and Automobile 
Insurance 


190 First Texas Chemi- 
cal Mfg. Company 


Pharmaceutical Manufacturers 


1904 Burton & Wilkin 


Over 100 Kinds of Insurance Sold 


190 q Rubenstein & 
Sons, Inc. 
Gulf Princess, Ready To Fry 


Breaded Shrimp 
Lady Rita Shelled Pecans 


IMT ee 
Bi 


Manufacturing 
Wholesalers 


1912 sei capany 


Stationers — Office Outfitters 





SHOPPING VILLAGE 
TENANTS 


SEE US IMMEDIATELY FOR 
NEW DESIGNS AND IDEAS 
FOR YOUR STORE Telephone Ri 1-6838 


Lowest Price and Fastest Delivery 
ONE OF THE LARGEST SHOWROOMS IN THE U.S.A. 


qs 
limist 
. od ) 
STORE FIXTURE MFG. CO, 
1107 JACKSON + DALLAS 7, TEXAS 








LD 
HANDS 


Your printing 
problems, large and 
small, deserve the 
personalized 
attention that has 
been responsible 
for the success of 
The Egan Company 


1006 ROSS AVENUE ° DALLAS 7 Riverside 7-6321 
PRINTING e LITHOGRAPHY e EMBOSSED LABELS 





Appointments and Promotions— 


JAMES M. BASS has been named as- 
sistant Dallas district sales manager for 
Ford Division of Ford Motor Company. 
A native of Paris, Texas, Mr. Bass pre- 
viously was dealer placement manager 
on the staff of Ford Division’s Southwest 
regional sales office in Dallas. He joined 
Ford in 1947 in Houston where he served 
as zone manager and general field man- 


| ager in the district sales office before trans- 
| ferring to Dallas in 1955. 


MORGAN T. MORRIS has joined the 


| Five Star Transfer and Terminal Ware- 


house as sales manager. Mr. Morris for- 
merly was with The Marchant Calculator 


| Agency of Dallas as a salesman. His 


duties with Five Star will include sales in 
warehouse services, heavy hauling, local 


| and long distance moving, and office 


management. 





LOVE FIELD is DALLAS 
Don’t Buy a Detour! 
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Travelooder replaces 3 trucks 


and releases 6 men for other work! 


@ A Traveloader is used by Kyle-Taylor Lumber 
Company, Berwick, La., to transport pipe from river 
dock to storage. It has replaced two pipe trailers and 
a gin-pole truck formerly used on this job, reduced 
man-power required from 15 to 9 and made time 
savings of about 70%. 


This company, serving oil producers, receives pipe 
in barges at the river dock. A truck crane unloads 
and places the pipe on the dock. The Traveloader 
picks it up five lengths at a time, transports it to 
the storage yard, and stacks it neatly on racks for 
further disposition. 


Time studies reveal the speed with which Traveloader 
works. Loading time at dock averages 35 seconds. 
Hauling to storage, stacking and returning to dock 


Baker 


1703 LEVEE 


(round trip .55 miles) averages 3 minutes 8 seconds. 
The stacking part of this operation takes only 24 
seconds! As a result the crane at the dock never has 
to wait for the Traveloader. 


Since the company operates 24 hours, 7 days per week, 
the cost savings are substantial. Moreover, 6 more 
workers were made available without increasing pay- 
roll, and two less mechanized units require mainte- 
nance. ““This machine is by far the finest that I have 
seen for handling pipe. It has doubled our capacity 
with less labor,” says Mr. J. E. Kyle, Jr., Vice President. 


Write for Bulletin 1360. It completely describes the 
remarkable TRAVELOADER that carries like a straddle 
truck, delivers like a road truck, and stacks like a 
fork truck. 


THE BAKER-RAULANG COMPANY 
Riverside 8-5203 « 


DALLAS 7, TEXAS 





A Subsidiary of Otis Elevator Company 











t 





EM IS MONEY 





























As an employer, you prob- 
ably pride yourself on holding 
and deserving the goodwill of 
your employees. That’s as it 
should be. But unless your firm 
sponsors a Credit Union, don’t 
be a “banker” for your em- 
ployees. Instead, suggest that 
they see one of our friendly, 
experienced loan officers. 

He’ll gladly make money 
available for medical, dental or 
hospital bills; a new baby, or 
other personal expenses; 


Ask @ Mercantile Man 


needed home improvements; 
or for financing the purchase 
of a new car. 

In “Asking a Mercantile 
Man” your employees avoid 
exhorbitant financing charges; 
get helpful, practical sugges- 
tions about their finances; and 
learn to handle their borrowing 
on a sound and business-like 
basis. When the problem is 
financial, be sure to “Ask a 
Mercantile Man.” 


MERCANTILE NATIONAL BANK 


Dallas, Texas 


MEMBER FEDERAL DEPOSIT 


INSURANCE CORPORATION 





